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Abstract

The study aims to define the Korean Wave as global attention to Korea’s unique
culture and consider the specificity of traditional Korean fashion images in Korean
Wave content. The research method of this study is a case study through literature
research. In order to collect Korean Wave content on YouTube, 24 channels with the
highest number of views were selected from among content uploaded from 2018 to
the present through keyword search, and up to two channels with high views showing
traditional Korean fashion images. As a result of selecting the analysis target, 41
Korean Wave videos and 368 costumes were selected and analyzed based on fashion
style elements, including item, color, detail, motif, styling, silhouette, and accessory.
As a result of the study, music, broadcast, fashion, and other content were found in
the Korean Wave content fields in which Korean fashion style appeared, and the
characteristics of each field were derived. Music content was characterized by fashion
style excluding stereotypes about traditional Korean costume, broadcast and fashion
content was characterized by fashion style inherited from traditional costume, and other
content was characterized by symbolic fashion style of traditional culture. This study
is meaningful in revealing the formative characteristics of traditional Korean design
elements recently shared online through the study of Korean traditional fashion images
in Korean Wave content.

Keywords: digital Korean Wave(LJ X8 $H5), Korean fashion style(el=+X B AE}
Q), digital content(C/X/E ZH=)

I. Introduction
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II. Background

1. Korean Wave as a digital culture phenomenon
“SHF (i, Korea Wave)'9] 80l 3H=19] tf5
T3 A&, S, FHoF T oFAof A4 <2l
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71E EUAM T 1E0] o] 22 IS AFRE
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2, Korean Wave content on YouTube
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IV. Korean Fashion Style Expressed in
Korean Wave Content on YouTube
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5= ZEl=29] 58 42 Ministry of Culture
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A1 W AFY R

r

(2018)7} A|AIgE FH= R3S ZaLstITh Ministry
of Culture(2018)04+= SHI=E 20 wet 10
7H] |30z FEIPEY, of7

F7Fsto] golZ, RE, A, HE, FE
712, A4 & BH, ASMR, 52, 14, 7]
o= FEHEAGY HY, ol EY=E

2t 41709 EH=E 48 253 23 2o, U,

W4, 7 47k FBo BRI

1. Analysis of the types of Korean Wave content
A AT wpE] wel »YE 2UAE 99 B
A%t A= (Table 1) o], &°F FZd=(2770)
7 &2 HEsE B, olofjA WUE EHZ(9
), WA =), 715 2H=26M +
vebgtt o ZdxE= 2oy 75 fxd
mxoz Agd o

of, wjo] 13 BAR]
Uehth W ZHaE 25 ool BEA, A

ds, AY 5, W A5 WS S0 = TV I8
I3 - RE Qg Z23H0] U3t 6719 ¥
& Zelx7t gAS dof 3HES AR Yo, 274

<Table 1> Analysis data by types of the used Korean Wave content

Numb f . Numb f
Type Content umbers Ratio(%) umbers o
content costume
Digital f i h fficial ic vi
Music igital content o music, such as official music videos 27 66 240
and performance video
Broadcast Dlgltal. content of broadcast video containing 9 ” 100
entertainment and drama
Fashion Digital content of presenting fashion information 2 5 19
Etc. Digital content of promotion and advertisement 3 7 9
Total 41 100 368
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2. Analysis of Korean fashion style expressed in
Korean Wave content

A5 Zelzo) A A 2Ed B 9
g 2ezo] RYER IF 1R 847 4

=

Bt OJARE o ZelzolA 2404, W TH
o4 100, HH Eelzo] 4 194, 7]e} ezo]

A 94, % 36892 Aokl BASHITHTable 1).
ojare] BA Ak 1130] e=A A Aete
g Btz Aetd 74 Q40 net e

1) Music content of Korean Wave

oo gelxo] Yehd 9k A AUL o
Ook'c:ﬂ— 7];(1—31]- J\HQ—E 7‘41—?(1- H]—A] o]—o]E‘g 31]- QE]] o] _0,]
YAYE zsh BYHoR yehon], 4E3

AR 143

BUL Tk 5] Aol T2 S5, &
nel, £, Aok, v, &7}
chI8 A2, A2, 27, 714

o, thgoz AL ofF BA wE $490)
HElE E3 | Eo| Isieo] tehgeh gl
450 Thad BE QIQlth e B, 33 4
A, FhE FHY, ETtaE &5 59 AdF
7} dejo] Zlo] A AZF ek A oju]z] |
REHE 3 35 BA|S] BRE B3 1H
X REEs} Fu 3o 7Y € A% VMR 9
ol AAA I ARtUPL BRT} AR
Aol dojoj=st Aeat AJET 240 A
gl A8 4 5 71E B g A 3

Ol 2 413} Zeo] UtetekFe. 1 and 2)
(Fig. 3)olAE 37 4202 2gahd 7s7le
2 BolA StALY, 82 Aute AWAHY 2
2go}9UT, 241 At F3 B0 AFoIH
A B2lol 4L oio] 283519t AT -
7ok 7, 97, ARTT 2 chRet £R9| 1A,
oo, Aol AE, WA, Az, B3, 7
A, 9, B4, v2d 5 47 A5 2% 44

2) Broadcast content of Korean Wave

W EdzolA Uit B4 WA Agde

<Fig. 1> Mix matched fashion style
Adapted from
JYP Entertainment. (2020a).
https://www.youtube.com

<Fig. 2> Genderless fashion
Cheollic one piece

https://www.youtube.com

<Fig. 3> Waist skirt dress and
traditional chest cover
Adapted from Mnet K-pop. (2019). Adapted from BLACKPINK. (2020).

https://www.youtube.com
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3) Fashion content of Korean Wave
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4) Other content of Korean Wave
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<Fig. 4> Boy’s Hanbok
Adapted from KBS

Drama Classic. (2019a).

https://www.youtube.com

<Fig. 5> Korean traditional clothes
which people wear in court
Adapted from Overwatch. (2020).
https://www.youtube.com

<Fig. 6> Drama Hanbok
Adapted from KBS

Drama Classic. (2019b).

https://www.youtube.com
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<Fig. 7> Hanbok using traditional
craft techniques
Adapted from League of Legends —
Korea. (2020).
https://www.youtube.com
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3. Characteristics of Korean fashion style expre-
ssed in Korean Wave content

1) Fashion style excluding stereotypes about
Korean traditional costume
R8O B7 o BezA e P4
]_,] e 4 Aol 1Y AAERA &
H]ﬁﬁ]*{lﬂr Aol digt de Fr=d
2ol Uetet. 2of FRl=oA =] b

r[r rlo i

4 P »l N 017/136 3 Hoit 14 p »l W) 027/138

<Fig. 8> Daily Hanbok
Adapted from League of Legends -
Korea. (2020).
https://www.youtube.com
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<Fig. 9> Korean dance Hanbok
Adapted from Free Jia. (2020).
https://www.youtube.com
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<Fig. 10> Hanbok vest
Adapted from Imagine your Korea.
(2020b).
https://www.youtube.com

<Fig. 11> Rainbow-striped jump-suit <Fig. 12> Korean embroidery suit
Adapted from Imagine your Korea.
(2020a).
https://www.youtube.com

Adapted from
LOTTE Chilsung. (2020).
https://www.youtube.com
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3) Symbolic fashion style of traditional culture
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<Table 2> Analysis of Korean fashion style expressed

2rh - A

147

in Korean Wave content by fashion style factors

Types Item Silhouette Color Motif Detail Accessory Styling
Coexistence | Various - Achromatic | - Korean Traditional Korean Layered and
of traditional | silhouettes color traditional | & accessory genderless
costumes and | (hourglass - Polarization | patterns contemporary | (Gat, Ba ssi | style:

Music contemporary | /straight of chroma |- Fancy elements (bo, | dang gi, Alteration of
costumes /oversized - Accent flowers pocket, folding fan) |the way of

/tight) color: objects embroidery, wearing
Pastel tone zipper)
Traditional A narrow top | - Pastel tone |- Small sized | Hanbok Korean Formal
Hanbok and - Deep tone flower elements accessory Hanbok set
Broadcast | (Jeogori, oversized - Vivid tone objects (collar, (hair styling (top
skirt, Korean | bottom breast-tie accessory, & skirt/
pants) silhouette knot button) | waist belt) pants & vest)
Traditional A narrow top | - Soft tone |- Flower Hanbok Korean Formal
Hanbok and - Vivid tone objects elements accessory Hanbok set

Fashion | (Jeogori, oversized - Dull tone |- Natural (collar, (Sejodae, styling (top
skirt, Korean | bottom - Deep tone objects breast-tie, Gat, Jokduri, | & skirt/
pants) silhouette embroidery) | Norigae) pants & vest)
Traditional Straight - Vivid tone |- Natural Traditional Korean Using
costumes or | silhouette objects & accessory Korean
contemporary - Korean contemporary | (hat, hair traditional

Fte. costumes traditional | elements accessory, accessories
patterns (tailored Sejodae)
collar,
pocket)

<Table 3> Korean fashion style expressed in YouTube content

Type

Korean fashion style

Characteristics of Korean
fashion style

Music

7S orriciaL

3:04

Music Video
Adapted from
BLACKPINK.

(2020).
https://www.youtub
e.com/

Cheollic Mix and match Jeogori shirt
one piece style Adapted Adapted from
Adapted from from JYP JYP
Mnet K-pop. Entertainment. Entertainment.
(2019). (2020a). (2020b).

https://www.you https://www.you https://www.you

tube.com tube.com

tube.com

1) Genderless
fashion

style
Mix
matched

2)

fashion
style

3) Non -
connectivity
in fashion

style

Fashion style
excluding
stereotypes
about Korean
traditional
costume
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<Table 3> Continued

20] FAY FH HH Lekd

Characteristics of Korean

Type Korean fashion style fashion style
Broadcast fgﬁm&gdgﬂfia Gonryongpo  Hanbok collar  Girls” Hanbok
. Adapted from Adapted from Adapted from
Classic. Overwatch.  TOMORROW KBS Drama
(2019b). (2020). X TOGETHER  Classic.  |1) Adhering to
https:/fwww.youtub | \p oo vww.you  OFFICIAL. (2019a). the
e.com/ tube.com (2020). https://www.you elements of .
Fashion
https://www.you tube.com Hanbok style
tube.com ) .
. inherited
2) Wearing from
Hanbok o
. |traditional
representing costume
“ traditional
‘Of2[I}e ‘¥ g holida
r= W%._E{ y
Fashion
Fashion :g:utmgn;ary Men’s Hanbok Dance Hanbok  Traditional
pted trom Adapted from Adapted from Hanbok
League of Legends League of Free Jia. Adapted from
~ Korea. Legends - (2020). League of
(2020). Korea. https://www.you Legends Korea.
https://www.youtub (2020). tube.com (2020).
e.com/ https://www.you https://www.you
tube.com tube.com
1) Using
traditional
Korean
motifs and
patterns Symbolic
Promotion of ) fashion
Etc. Korea Adapted Rainbow-striped ~ Traditional Embroidered |2) USH}}:’T style of
from Imagine jump-suit hat Adapted  suit Adapted traditional traditional
your Korea. Adapted from from Imagine from LOTTE Korean ) culture
(2020a). Imagine your  your Korea. Chilsung. accessories
https://www.youtub Korea. (2020D). (2020). such as Gat
e.com/ (2020a). https://www.you https://www.you| and hair
https://www.you tube.com tube.com accessory
tube.com

= 300 -
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V. Conclusion
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