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Abstract

In this study, six mainland Chinese designer brands —Xander Zhou, Sankuanz, Sean
Suen, Feng Chen Wang, Pronounce, and Angel Chen—were selected that had their
works presented at both Chinese and global fashion shows between 2016 and 2021.
By analyzing the design characteristics of each brand, it is possible to understand the
style characteristics and trends of Chinese menswear designs. A case study approach
was adopted utilizing literature data, whereby 1663 photos were collected from the
fashion information website POP (www.pop-fashion.com). Changes in Chinese men's
image and the menswear market were identified. The design characteristics of modern
Chinese menswear are as follows. First, the results from analyzing the target brands
show that each brand has a distinct personality. Compared with the traditional or
formal style, urban casual and sports styles (based on street style) account for a larger
proportion. Second, the boundaries between different styles are becoming ambiguous,
and contrasting styles are harmoniously expressed by breaking down boundaries
through changes and combinations of colors, materials, and details. Third, after
examining the overall trend, 2018 was a watershed point, after which the design trend
has changed from either conservative or exaggerated to a practical and everyday style,
demonstrating a genderless trend.

Keywords: Chinese men’s wear design(&= F-5% C/X}2)), Chinese designer brands

(= CjRFo]y] HAHE) men’s wear collection(H-5% ZE4), design
characteristics(EJRF] £7), design trend(T/RFO] EFE)

I. Introduction
=9 AP ARHE o2 st YA X| oA Yoprt tid W8-S it
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2 Ao tAolEe] S0z AHeoay Fu
THeE ®57E o] Foi A AL it 1990 ol =2 Al
Z49] WrHow AAY F4o] HIUA(China News,
2002), 4 17k AFEC] 7Hsolu ARE 93t
o, o]5 F3to] Wi HARRl Zoko] Aok WelAl
ol 2ot A gaos Qg TRielg o) 1
A= oA AG Y] TS Asfishs & ZA7F A,
oleiet BAE F2a] Yeted 201593 EF =
H BAESS 7197 Sie 27 3RS A8 5
QJthH(China Electronics News, 2015; Xinhua Daily,
2016). o] vlgtog BEE HIAtL AA ofFon
WAoto] 4B Aol M2 H4lo] =l &t
ofye}, B HHESo] AR &AL, &
oAl AFNE HA= HAES AlLeskal
53] QIEule] whe W AR A%l
Aol wet g4 4] Ago] 2e BReMdos o
Q23 QJou(Zhy, 2017), £2lAo g B ujd
H X &0] A4S FojAA = UAth(Suning Institute
of Finance, 2020). 15 EAE Hok9] 4|7t A7,
<, AFE dAAE, ARtE 717 55 AR 1915
AP Ow, A, 7h 9 A e Sol YL
UL, 53] A HA A= 34z BEEEC] 96%
£ 7153 o, 94E0] YEE THEAL AE ATt
23l 5 th(Xiaobo Wu Channel, 2018). o] X3 =
= WA 273 9] Hsto] upet A5 Ao thsts
1, 2016 HE F= 1IR3 AFAE FASHE =2
() 7id o] S8 (Xie, 202000 w2} Hxfo] B
e} F2E W] AR, S5 AAR ] 2
SHHA FFIE AXZIL Uk ol52 AlAA
EdEe} F= 34 235 2dAA 419 A
A=s AEstRA 53 $HR0 B 2249
b sha gk
= G4 fAE R T AF=E= nHAg
t AH(Choi & Jeong, 2012; Gu & Kim, 2016), T
ol 94 EAo] #et AF(Li & Kan, 2019; Shim
& Geum, 2013) 5°] e} FAA] AL AU,
2016)9 A& Ao B3k ATL(Li, 2018; Wu, 2017)7}
QUAITE, Bhejgo] AFEo| g, 3 o]y

HACES BASD A g8 EASS wopsis
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7T, AES A&H o2 WS O
£g gaes £ A Y4E TRl
A5t B33} EAES Yoprt B BHo| Ytk @

o BAARE Bl 23 Wae AdE W
sjo} o] wE PR A sl g ol A7
£ AW, ol F viRez AedTE At
AT §2 FER 1919 B3] AR Aol
E POP(https://www.pop-fashion.com)& A5l =
= e} sfieoflA] H 5| Bt AHHoE AES
W ¥ 5l= Xander Zhou, Sankuanz, Sean Suen, Feng
Chen Wang, Pronounce, Angel Chen?] & 67] Edl=
£ AAstrh A+ M9e 5E2E 2016 S/SHH
2021 S/STHA] HESE 1,663 AE ARlE 35t
R, FFEE EA5tL ZAMY PHog A2 sto]

54 =&t
Il. Theoretical Background

1. Changes in the Chinese men’s image

1) Before the modern times

T A Aol tRrAQ] GG S/BFR)
2 SFRAL, wotflEAtEolA RS oA
W7 olu A= ZefRt Aol f1Fqitt fal w5}
O[S EQI(LUEIRA S T80 A AHA] HA
A& LA 5L, E7HEshe AR (HFER)
£ APgst SEQl= ZolofE® & RO Th(ULE
HAR/MEE 7S 7HA3L 11th(Zhang, 2010).
Iug S ABARA AA9] o EA43 I
H 2E &5 onAe w2 B7FE 7] off gtk

% e

2) From the modern times until the Cultural
Revolution
<ol ol22A MY FFoE M= AlAT
of UEtHA = AL, E4 o|u]x]] 7]Eo] MR e
& HoEH Ayt 2715 U=A70] AS &
3to] Fdgls Aol Adsto] S= 2ol A4 AS
4, v 422 w2t ddiskE Adske Y
AFHo2 MG &, A A ol
oFE0] W% E3lo] tigt F4HZ - E v eR
Aol &&o] gt 2L Azt w=A =AU &+

2 1k dlo rlo



AlBHE 28-S B9 S 2489 AAE dS 7]
& v 2 ST 18 £42 HAs] A
IA; ob= AFEA AA Eso] AIFE QAL o]
12 20A417] 252 AJ&Eo] oF 209 F9F X &5
THLi, 2014). WEF2]9] SHo|A B, FA9] 7
AAl= AT dddo] s A% =7t 55
A AAZA =om, ol B2 F}e} ol& 2hEel
A& 28t o] Al7] S=9 tEA Q1 FAElA
949 52 WSS9 olH&E7]Y wWiriA7F FHA
I, %St 432l o] A|(Fig. 1)7F = &4 ©]
u| 27} EQTH(Gai, 2018). 1912 10¥ A= $=H=
U= 7= EARE) B8-S rxsiH=d, 1 Sl
A B Higt 0] 87171 dslew, AR, ¥
o, A2, Ada} 2xpo] 23 5ol gk AR #+
3 Ago] At &2 o &AL HE 2
27] Y-S xS, A JA A S8 4
O& AlQtstRal, o|2RE AFEo] T HAHEY
2L 55Z olEA HAUH, AL AEo| ZA
et ABEAE dAlste] 38 dAECRE Hot
(Yuan & Hu, 2010). °] A]7]9] 71 th#Z Q1 ofol&]
o] &34 o5 W FAHEo|t

19499 AlF= A= o|% FAF AFE 7MY 93A
g A& Aol =, A%ty g3ty s|AYst
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£ AR 9% olm|Ash RARST Agle] T4
S =57 G ofulx|7} o] Ale] Byhee E
Zol Hl9ieh. B I FF Sold HAT
o gEH: P ¢, FIA, gy aume
S M BEAQ Bao|glekFig. 2).

3) From the Cultural Revolution until the millen-

19781d0] E3tigrgo] 2 & HistdAl A=2
83 g7 st z4lEe] HEHAoH, A
1 gEgo] UL, o|=HE 245
O AiE olu A7 A F5-2 W] AJESIAH. &
2 3 F= NS Aol AaHel wet HiEst
For I3 FoleHA F=ASY AT 24
ol AA9] FFZ 7] AlZstoiTt. 1978 A2 Hi
< A i EaR) F2 99 o] i
A& AvEGEh) = S0l A A WA o= 9

A ZE A2 EIAZEES Y2 95U °

= Ol B4 A7 R

A& S04 GBS oAt 19859 = U5
oA wrgH Tehul Astolgk( L)l A= A4lQ1
o A&" olmAE 7H AT A YE L
#)(Fig. 3)°0] S5 &5 /o] =it} 8ol
= 4% A9 TR F= FHEY Al o
FHFL, FE, AA, ERAIE, pZHA] o] F
4 9] tiik ofolgo] =it

1990 toll= &5 tF 237t 5ol 48 &
Yo, tefut F EESLA HolE AF gk
KE) A, Ao Bigsts F Aol (dfr) A
St (k) (Fig. 4) 28D, B8 3F A8 HT
(Bi#E)(Fig. 5), T AA (ZE ) AL 50] o] A]7]9]
HEAQ FAg4do] Hdrh 53] FF AFE0] &
Qo X&Fo| ot 25| wHEoldl ElZ7lo]9] o]
H| A= =919 FAan] 71l ¥FE vIHI(Gai,
2018), 733t HZL7}o] oju| 2|7} o] At g/du]e] 7]
o] Hlt} 19909 F=9] tHA7F HAF AvE
Jl AF 2 XYotHA T AErdo] A4 A+
o= {35t7] ARttt g HMZ, FHpA], Y
E, A2 Mz, &H Io|E A4, 253 5o T A
9] Fg w9l i ofoldlo] EQIth(Yuan & Hu,
2010).

4) After the millennium

20009t Zytof| gt= =t S=xolA A3
SHHA bRe S @840 MEE 9= 1A
HAE, Aoty 55 & 4 REYL A8
/do] 5Aste] Fduk= ofux| 9] 7] HIAUL,
ul'g 7fgo] 57gstltt. 200295 H E4g9] Fo] &
A ®Ao| @ol] 545t7] A&FSHAIL(Gai, 2018), T
AAQ o, 7hdEet R B EES 25, 4
Aot B 5= Sl ol AR HA ABES Kol
Jth(Fig. 6).

20109 o]% B{s5ka Hde FAE Kok oE
Q ZA}o|(FHWHA)(Fig. 7), A8t &4 7153
AE Qu]sh= JAAIGABEHR T (Fig. 8), 7ot
A fu Ay AL &2 FA= & Yulsh=
AFQUI NI H)(Fig. 9), Ad=mlet ZF]Auk7) Q=
HAE ou]ste AR FIL(MRS)(Fig. 10) 5 E7dol
gt Alzol= g@/gre] 7Ieo] thdstA Hatstal

NS WESHT ek ToIRE @A {2

W ool o
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<Fig. 1> <Fig. 2> <Fig. 3> <Fig. 4> <Fig. 5>
Male image in modern  Proletarian male Xu Wengiang Chen Haonan Cheng Long
times China image Reprinted from Reprinted from Reprinted from
Reprinted from Reprinted from Zaozhuang News. Sina News. (2019).  Sina News. (2018).
Sohu News. Wanxian News. (2015). http:/k.sina.com.cn  http:/k.sina.com.cn
(2018). (2019). http://zaozhuang.
https://www.sohu.com http://www.wanxian. dzwww.com
net

<Fig. 6> <Fig. 7>

F4 Jin Dong

<Fig. 8>
Huo Jianhua

<Fig. 9>
Liu Haoran
Reprinted from
Infymc News.

<Fig. 10>
Chen Weiting
Reprinted from
Baidu. (2020).

(2017). https://baike.baidu.  https://www.duitang. (2018). http://baijiahao.
https://www. com com http://www.Infymc. baidu.com
mirrormedia.mg cn

Reprinted from Reprinted from

Baidu Baike. (2018).

Reprinted from

Mirrormedia News. Duitang. (2015).

BH EACSO] o|Z/17b gAe ARH £49 W 7] el cheR Alelo] Qi %2 7Iet s H

so} 97 BE AN HolFl Aol AFHT  £FOR PR Ale JHA QU

PR ELEIERELCE R BN = A gAE 19809 R E 199095 7HA 2 A

w3 w2 4 Ao F7gol AR AA FHAS WAe] et Aztol
AR B AA PEE Y R 9F A4

2. Changes in the Chinese menswear market

Z3o] GAE AL 19499 AZRE AR7A]
3A sSHAZ Y= 5 Utk

A WA SA= 19499 FE 1980 h7HA] (Jiangsu
Textile, 2015)& AA|g-Ao] UBE o] Exlr} REs}

AbgFo] A& Z7bstlar, 1980W T A 57 12%
9] &7 A5t th(Yang, 2005). 0@ hol] F=
AE AL AR ThoFdt YAhAle §A519
1, OEM2 5= oF 7199 |z 8 4G Bdo]

ith(Changjiang Securities, 2012). FE, A= 5 H|
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74 = @ 94

ZYA 4 otolg] 959 FHE HASRI ofAL
XA, SH5(@5), SF¢HE), A EE) 50l 5
AolHA = dd GA4E AR A719E Eolth

Al A SAE 1990 HEE 2000 H7HA 2 F
9] TAS Mol whet, s BA=TE Yehd
71 AFsttt. B4 A Al ABEI HRYA
Aol R, H2UA AT 7Hdo] o] A7
o A5 7Sttt AT F(EWIR), ZFFIER), A5
ELUE) 5ol o] Al7lel vepd Q] YA
B o},

vl HA DA 20008 2E 2010 7R 2 A
5 =29 7k AxpgARE e ot
JEO] F5o] tFaiA]7] A&t 20059 oA
7 FZE A2 AE HRYA HF AFA,
20059 o]Fol= AA f8S WYt AFE A
o] W57 AJASIY AL, WIE| AR (ERHT ), 2]
J&E#H) 5 xgd S FY MFga Axzx B
A=t deb L, AT A GsF T 201080 o2

P gHE AL T WAL otk o] A7
% BAR e R gstol(LH). YR,

YASNE HEHE FUENR), AFHOEk
H)Y] FFA(FERHE HEE = SoER), Y5
(RIS A9 2200M), AFEDLE HES =
U (EIR)S} 8-, TR 59 A 9o A
o] P FEFHAMEH =M r = 4
THEIRZ 40 SAE A S=LEHE 45 H
Atk o] FolA Eut= F2 AolH=, E 5 BA,
HlZY A AFdo] AFotglen, fuke wd, =
U A mjide gaksta Qe Rlube 7L 4l
oo} Ao M A% AHE 142 ANHRAL =
3 W4 AR A AAH R HofE Qe Lrks A
4 9 WAE, =Y~ R ] Ao
u, 23] 2xz9ois} tlde] A AZ U BAE
Lol ARHo T FEA YAS ARt
(Shenzhen Shengshihuayan, 2018).

THA WA A 20109 o] %= 804t} 04
ol Hlolyt HL Zo] 4u] o] HWA o] A

rir

o] & BAlo] that Bio] EolAL, P A
e 24712 HolSWA ZARA, H&M, UNIQLO,

GAP 5°] ti7] F=0l W&o, = 25 94

B AR} Ha-E0] A% S0l Utk diss

oAl 24 AT A BT
o) 22 BA| gt AXET} HoHEA BAE
olite 9 BaAo] st A7t AA 1L, Blel B
A= A SAEE FA0] F3 2ty B
W o] Lk H9le. 201638 S Ak
o 7igo] Sl et fAS GRUAE Sl
Jx £3 B G2 BASI} Ry Agete
o =]

lll. Analysis of Menswear Brand
Collection

oftl

A A8 TE Kim and Lee(2005)= EA &
FHOE AdAEACHE, A3, A

, B, Y4, 294, 2dE, oAy, ¥
UL FRYY, of7EE F 127149 T &
5194 th. Hong, Kim, Lim, and Kim(2014)2
A olr A E AT} ZH/doid] Bl
ZANE v R F4], AT AEAOE
5, Al 29, B2 Hd, Hol4] 73
, olay, opgvt2E, dEH o} ko], AEEE
ZIZ7HA] 107]9] A8t o]u| A2 Al &aFstRict. Li
(2018)= A¥sto] AHHA Yeht F= F4 WA
9] 234 EA4S SHLE Y4, oflEE, AR
d, XY, TH4E, BH, AXE, YHE, AERA]
YA, opAF] F 10719] s AEMY G8S =&
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§-330%, v g-uAgs WFotsgchFig. 12)
uhela 2Ry Qe o) ALMold teht
%) ¥ok7] ol Aelstact.

1. Brand style analysis
B Q7o B4ol AgE A A AR:
(Table 1)3} Zt}. 2016 S/SKE 2021 S/S7HA|, ZF H
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Phase two: Phase three: Phase five:
The market is open Business formal wear Phase four: A large number of
and all kinds of mis- is the main focus; After 2005, major overseas fast fashion
Phase one: cellaneous brands The concept of brands jeined the brands have poured
The economic compete, business leisure leisure series; inta China, and the
Cha inthe development is OEM has become the appears; Metersbonwe, Li Ning market share of
nges * lbackward and the *mﬁln business rnodei* Big names such as ‘ and other brands » traditional local
Chinese mens- menswear Industry Youngor, Shanshan, Seven Wolves and appeared; brands has declined;
wear market has not formed; Raman, Hongdou Lilang appear on the Faur major Young and individual
and ather men's stage, and small and menswear industry local designer brands
formal wear brands medium brands are groups formed. have developed
appeared. annihilated. rapidly.
j \/ \/ \/ \
Traditional 1920s " 19508 19805 1990s 2000s 2010s
: I I I
At the end of the In 1949, Cultural Revolution Hong Kong pop ; Men' simage
19th century,  new China (People's ended in 1978, culture influence. Hallyu infiuence, consumption popular.
military national ~ Republic UfVCh'“e} the college entrance H : H
: education began,  was established.  eyamination system was H : : *Damineering
'l‘ : : restored i H h i president”,
: : The strong € “Abstinence male
The week 5 Thelofty .y The brave : . The U'hat‘ ) image of the handsome god”,
images of the image of image of 1.y image of artistic tough guy Iimage of the “little milk dog*
scholars heroes combaé‘heroes youth metrosexual “little wolf dog*
man f <
\14 The industrious ¢ \L The |jnale iRc b
image-of . J’ diverse aqd
Chinese tunic workers' and Suits, Jackets, High-end T-shirts, non-genderized.
sacants' Trench coat, Jeans, Sweaters,
P Flared trousers, Chacked shirts, A variety of
d’ etc. Pure cotton fashion items, d
white socks, diversified
Dark blue, blue-gray, Traved shoes, etc TG
black people's clathing,
Chinese tunic, etc
<Fig. 11> Chinese men’s image and menswear market
st AdxEE 14S EECE FEFh Random
Nt Number Generator 92 F0131 54} Yol A 23E
L= o = = = Sk =% O =
5492 2297 o] Auo] ot 2L 2
Androgynous/ = =
Rarcesde Chinese traditional T;H ?1. HH X‘ﬂ %1— _}F_ %E}-
Ethnic
Street-kitsch
1) Xander Zhou
_ Xander Zhou= A-F(EAHF)7T 2007l F=F
Casiial asic casual + oy _
Urban casuel HlolJ(kn)ol A AT FAE Elsolt. A4k
Natural Elegant =
e 19829 oz dd oA Aoz AE
Romantic
o Ts = I =
Active & outdoor S H3I 22 fApojyoln], Z+Eo| Z39] Dong
Traditional
i S0 ol i =
i Sk Liang(f4£F), $+=+2] Boon the Shop X Addicted 5
o =L = =]
AAIA 2000 A9 §F BY ohgel ABsheich
ilitary . — — =
o Ml CHemeden Xander Zhou?] ZF2 AEFE AEYC] Hels
Mods modern
(o] = = o >
o Qe ARAS HEFo R AA ARl ARAF
. . .- . o =] =
<Fig. 12> Men’s fashion style positioning map < FABIAL, G 2 g el ¢ oeket
A=) = O = 1
28 E24 58 HolFa Ut (Fig. 13)9] 234
O = =] 3T kol AEL I=R=] I1, Sk ©
AEo] AU AL AEER FEste] HEo o AL HEL BB 9 20) o Foloj=gt 2

Z
o

=]
T

S}37, Random Number Generator -2 O]

do rE
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<Table 1> 2016 S/S-2021

= adl 945 dAl

q A7

A[m

S/S number of designer brand works published

Season | 2016 2017 2018 2019 2020 | 2021
No Total
Brand S/S|EFW | S/S|FW| SIS |FW| SIS |FW]|S/IS|FW]| S/

1 Xander Zhou 33 31 29 28 44 51 52 50 73 58 22 471

2 Sankuanz 26 23 24 26 29 24 32 33 41 23 8 289

3 Sean Suen 28 31 28 25 26 30 31 29 25 30 15 298

1,663

4 | Feng Chen Wang 30 18 17 25 22 25 32 24 28 13 235

5 Pronounce 32 30 32 28 28 36 31 28 245

6 Angel Chen 12 10 12 17 14 12 12 12 14 10 125
5ttt} (Fig. 14+ REd 33 29, 24 &% 2) Sankuanz
H A, Heldt & Ao AR A A AEA] Sankuanzi= A LEE)7F 20060l F= AF
ElE AEHAS AEskolth (Fig. 1594w diHlE HEM)A AT S Blsot JuA =
22 87 M2 24T L W29 IHE 5 S AP SHEMIAE) A AFUA A HAdS
sof 47 BHHY MEUA AFY AHAS AF ABHT 20134 Aoto] AAHO] AL SHINo] =
skoitt. (Fig. 16)o4= HERZ A4S &2 oty 53 A ® FERT 9tk 201493 2016W 0=
UES} ojgiojo] 2 Z4H A% AHAS A A FeHwn el Aeyo] olmke WEse
Zskoinh. (Fig. 17)9] ZAAES A7 B4 & Sankuanzi= S5 F9 SHlERE v AT} HE
AE AER AEgXUA ARLS ASSIIH AlZ1 # %9 yAtoly HfiEolil, ZEo] Trading
(Fig. 18)9] &0l U2tel o]z A G} §Hgol= Museum, Opening Ceremony, Dong Liang 5 ZA|A|

A2 nUdstHA L FuiE Eeds Ji5EE A

2 A&ESHT. (Fig. 19)2 X, Xander Zho

toln 3 Y ATRE Ao 9 A
]

A

e m90

=5
A
T

1.

3001709 WY Wl W&ok, Sankuansl HW
230 #2191, vlgAIslE RaTRloR E—aﬂ
st Wueel A Hege FAsAT B

ToHu=
£ 49 o]F ok, Foh, wis 5o wze} 2

<Fig. 13> <Fig. 14> <Fig. 15>
Xander Zhou Xander Zhou Xander Zhou
2016 F/'W 2017 S/S 2018 S/S

Reprinted from
POP-Fashion.
(2016a).
https://www.pop-
fashion.com

Reprinted from
POP-Fashion.
(2016b).
https://www.pop-
fashion.com

Reprinted from
POP-Fashion.
(2017a).

fashion.com

https://www.pop-

<Fig. 16>

Xander Zhou

2019 F/W

Reprinted from
POP-Fashion.

(2019a).

https://www.pop-
fashion.com
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<Fig. 17>

Xander Zhou

2020 S/S

Reprinted from
POP-Fashion.

(2019b).

https://www.pop-
fashion.com

<Fig. 18>
Xander Zhou
2021 S/S
Reprinted from
POP-Fashion.
(2020a).
https://www.pop-
fashion.com
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Maximal ——20165/S
Androgynous/ Chi traditional 2016/ W
Avant-garde inese tracitiona —20175/S

—2017F/W
~—20185/S
~——2018F/W
=—20195/S
- 2019F/W
Formal/Classic ——20205/5
‘ 2020F/W
20215/S

Sophisticated

<Fig. 19> Xander Zhou 2016 S/S-2021 S/S collection
style

eheslol g Aot
Sankuanz®] ZEZ2 A
2E7o] 2 ARAS 972 ST, 1Y 5 o
oFst slo|EslE FAs EES AEIAS Hol=
Ik (Fig. 20)0lE THlE XA BTt A
2019 e AR AL BEZAUY AT 7
T ABLS AESH (Fig. 21) BTt ofo
9L ixjste] Poloj=gt AETE A5 Avtdn
AEsHATE (Fig. 22)= HEEANA &8st 55
F neEa 7|5 40] Z2E AT FUE Eotol
ADSHAM = AZERE T AELS AESHA
. (Fig. 23)9] 7§53 Tt ERMAIE=
72 w2 At ofrlE s AR At
Aot (Fig. 24)0llA4= Zzst 1o g

[1.1
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it

)

r°1'

rlO fuk _Iz

e

o
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<A 77

e 93 UE 99 3oz AezAy
A% ARY ATUE RS (Fip 2500

3) Sean Suen
Sean Suent= &AEQ H(f/NE)O] 201240 H=
Hol A (k5o A AT & Bl otk &ARR
W F3 AR ETSHIIEHEBNA AR
Uae AFsha, 20159 ‘GQY FHoR Ad A
CEL) X%ﬂ%aﬂ% 201610 He] g
Hqeo7 RA&3F 2 tjxo|vr} =Tt Sean Suen
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<Table 2> Characteristics of Chinese menswear design

Type Design characteristics
- Casual androgynous style appears a lot.
Style - Androgynous style manifested as bisexual style, neutral style, and genderless style.
Rl - Casual style express as urban casual style based on street fashion style.
- Sophisticated style shows obvious genderless characteristics.
Silhouette | - The practical and loose silhouette and the maximal silhouette with a large sense of volume
appears a lot.
- Coordinate basic style clothes and all-purpose clothes such as jackets, coats, shirts, pants,
Item etc.
- Two-piece suits and three-piece suits appears a lot.
Characteri- Color - Dark and traditional tones such as black, indigo, gray and brown are the main colors.
stics - Bright colors, such as red, orange, purple, blue, and green.
- Monochrome accounts for the largest proportion.
Pattern .
- Tie-dyed patterns and checkered patterns also appear.
- In terms of using traditional Chinese design, traditional items such as China neck shirts
Others and jackets, and long Chinese shirts, color and details, are interpreted into modern and
fashionable items.
- In 2016 and 2017, the main styles are traditional classic and exaggerated avant-garde style.
- In 2018, a variety of workwear style appeared and emphasized practicality.
- In 2019, the urban casual style based on workwear style.
Trend - In 2020, the retro style based on practical clothes.

In 2021, the pursuit of comfort-oriented , practical and simple style.
Overall, 2018 is a big watershed year.
Before 2018, mainly conservative or exaggerated style. After 2018, focused on practical

and comfortable style.
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