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Abstract This study aimed to provide implications required to establish a content strategy by examining
the influencing factors affecting the acceptance of curation services for 320 OTT users, and the main
results are as follows. First, innovativeness was found to have a positive effect on performance
expectations. Second, innovativeness was found to have a positive impact on the effort expectation.
Third, performance expectation had a positive effect on the intention to use continuously. Fourth, it
was shown that the effort expectation had a positive effect on the intention to use continuously. Fifth,
social influence was found to have no significant effect on the intention to use continuously. Sixth, it
was found that the facilitating conditions did not significantly affect the intention to use continuously.
The above results can be assessed as the higher the OTT users perceive the performance and effort
expectations of the curation service, the higher their intention to continue using them. This study is
meaningful in that it verified the factors affecting the intention to use the OTT curation service and
expanded the UTAUT model.
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2. 1 actively seek information about new services or ideas < Innovativeness 77 .07 13,19
1. I'm usually interested in new services or ideas <— Innovativeness .81 .07 13,4245
4. 1 think OTT curation service can improve my quality of life <= Performance expectancy .80 - -
3. I tend to think that OTT curation service is useful for job or job performance < Performance expectancy 72 .06 13,82
2. 1 think it is helpful to use content by using OTT curation < Performance expectancy 78 .06 15,103
1. I think OTT curation service is useful <= Performance expectancy .83 .06 16,58
3. I feel that using the OTT curation service is easy to learn <= Effort expectancy .74 - -
2. 1 feel comfortable using OTT curation service <— Effort expectancy .81 .07 14,60
1. I will be able to easily adapt to OTT curation service <— Effort expectancy .81 .07 14,60
4. People around me tend to trust OTT curation services <= Social influence .82 - -
3. People around me tend to recommend OTT curation services <= Social influence 73 .06 14,675
2. People around me tend to think that OTT curation service is helpful for life <= Social influence .80 .06 16.55%xx
1. People around me tend to favor OTT curation services <= Social influence 75 .06 15,33
3.1 hav{e{ people around me who can solve OTT curation service if you have any difficulties < Facilitating 66 _ _
conditions

2. 1 have enough ability to utilize OTT curation services <— Facilitating conditions .69 .09 10,215
1. I am very knowledgeable about OTT curation services < Facilitating conditions .63 .10 9.7 3k
4. 1 am likely to use the OTT curation service in the future <= Continuance Intention .60 - -
3. Iln\:;ﬂt;l:ne the OTT curation service more frequently than other paid broadcasting services <= Continuance 69 09 10,2655
2. 1 will continue to use OTT curation services <— Continuance Intention .89 .10 11,92
1. T will consider using OTT curation service in the future <= Continuance Intention .81 .10 11,303

0% p<,001
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Fig. 1. Path analysis
Table 3. Path analysis
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