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Abstract The purpose of this study is to confirm the mediating effect of followership characteristics
when the components of transformational leadership influences the innovative behavior of follower.
For this study, response data of nationwide 551 workers were finally analyzed using SPSS 24 and
Process Macro 3.5. The research results are as follows. All of the components of transformational
leadership had a positive(+) effect on innovative behavior. In this process, team spirit, the
characteristic of followership, was confirmed to have a mediating effect in all relationships. Perception
of goal alignment and active orientation were found to have mediating effects in some types of
combination. On the other hand, critical thinking had no mediating effect. This study has academic
significance that variables with complex characteristics were divided into sub—characteristics for
analyzing. In practice, it is suggested that there is an effective combination type for each characteristic
of the variables in promoting the innovative behavior of follower. Based on the research results, the
limitations of the research and future research tasks were presented.
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Bass and Avolio(1990; 1997)7} A A3k v] 71| &} Colangelo(2000)+ Kelley(1992)9] SAHE=TE A
2HA[10, 11]¢] 7P REA o2 ARg= a1 Qi) T4 BAste], 2RSS FPoRE FESHE dlilel] 224
oz Wi, Fhesvk(charisma)= ol dste FFH A NES Kelley(1988) 9] HIA4] Abarel 454 s
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HZd 3} AP RS Algstal, el 2l digh 5 7¥ste] v] 7)) S5O E FEEIGiT) o)F HEe R
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¢}
st AE ougitH1]. 973 S71F(dealized & WO RN A Hif IS Ak dEolgal
influence) = HF-3tell Al %2 7IHE Fdsta, Fat7F A 3rh16]. Colangelo(2000)7F F714 0.2 A Al g
HAES AdEsh] S fAE s AFAE As o] GRS FRYTE AN Bl 240 B3t AR g
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AGF oIS I g UEE A = Aotk 5 B9 249 BRE SRS o §A4S ¢
wpxato 2 72 vl (individualized consideration) P 16]. Y&&, THE(2005)E Kelley(1992)9] =
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Fig. 1. Research Model
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Table 1. The characteristics of correspondents

Division Frequency %
20’s 63 11.4
30’s 156 28.3
Age 40’s 151 27.4
50’s 181 32.8
total 551 100.0
high school 40 7.3
university 387 70.2
Education
graduate school 124 22.5
total 551 100.0
employee 275 49.9
supervisor 194 35.2
(;loa:i;o(;f manager 46 8.3
executives 36 6.5
total 551 100.0
public org. 299 54.3
Org. type private org. 252 45.7
total 551 100.0
4.2 BFFImel AFE B4
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AAssitt A5 R B4 f18iA] B aQ1w
< AAsklen, A% % A4 Cronbach’s agts &
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A 2L A Zloz HAE AE F Ak
74.092% = 70%°1%% YEIHTE AFEP I T3t
Table 214 X nle} 2ol 971 29l
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Table 2. The result of exploratory factor analysis and reliability analysis

1 2 8 4 5 6 7 8 9 Cronbach’s a
LK2 .900
Transformational LK3 886
leadership. LK4 .836 1902
Charisma LK5 801
LK1 771
Transf. leadership. Ly2 706
Inspirational LY3 704 765
motivation LY4 610
Transf. leadership. L2 048
Intellectual LJ5 639 768
stimulation 173 609
Transf. leadership. LB3 787
Individualized LB1 687 786
consideration LB2 685
Followership. FM4 9
Perception of goal FM5 .659 769
alignment FM2 635
FB4 .831
FB2 702
FN1 .715
Foll{owers{hipA } FN4 -665 839
Active orientation FN3 .662
FN2 .651
FT3 .788
Follower{shipA FT2 734 708
Team mindedness FT4 676
FT5 .604
HH4 .842
HH3 787
Innovative behavior 1S 75 .889
HH2 776
HH6 741
HH1 671

Total Variance % (Cumulative) 16.891 | 74.092 | 57.497 | 70.652 | 67.135 | 62.614 | 49.194 | 40.855 | 32.341
Kaiser—Meyer—Olkin measure : .942, ¥ 11648.940(P=.000)

Sl El AR RS A= 891 FolM FdF Ak of WAl osh AlEihe] SHMA(LLCL) 3 &
] A7) FRelnt 881 > AAAS 891> G 5 FHAI(ULCL)ARelell 0o EA1shd fofshA] &= Ao s
Z%e] 291> A w29l fow etk WusiaL 0o A o feld slow wut

EEEEEREECECELERE SR TR

4.3.2 TR i} HA Aol loix) 294 49129 A7ke] i 24

B ATFNNE WARIFE AYI] e Hayes & A= Table 59 Lk WA Uiy sh9ael &
(2017)7} 7148k Process Macro 3.55 &-8313lth 3Rl 7he]2wmt 2<lo] alawoel] daks milel] 9lo]
o AAL T HlolE o At I A ERAAA, s e, | Al A aaell A

=
A 71eA
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bootstrapping¥2] el o] 3k Al g7k

ZS|
LLCL¥} ULCLA}elol] 00] &
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Table 3. The results of correlation analysis
1 2 3 4 5 6 7 8 9
Charisma 1
Inspirational motivation 584 1
Intellectual stimulation 637 565 1
Individualized consideration 567 503 5303 1
Perception of goal alignment 304 252 276 .310%x 1
Critical thinking .045 119#x 098+ 114 267 %% 1
Active orientation 512w 369 A7 3w 34T 494 138 1
Team mindedness A24% 363 4045k 3705 4595 162+ 650 1
Innovative behavior 482 A2 451k AT T 553k 192 (674 618k 1

##, The correlation is significant at the 0.01 level(two—sided). *. The correlation is significant at the 0.05 level(two—sided).

Table 4. Results for hypothesis between the components of transformational leadership and innovative behavior

Unstandardized coefficients Standgrq tezz)
Model coefficients t p VIF Results
B SE 3
Constant 1.718 136 12.676 .000
Charisma 181 .041 229 4.405 .000 2.083 Supported
Inspirational 111 040 131 2.765 006 1.741 Supported
motivation
Intellectual . . . o o .
stimulation 139 .043 162 3.230 .001 1.939 Supported
Individualized 111 040 130 2.805 005 1.646 Supported
consideration

Statistic : R 1 .5

.540,

R? :.292, Adjusted R* : .287, F : 56.321(P = .000)

Table 5. Results of mediating effects of the characteristics of followership between the components of
transformational leadership and innovative behavior

i Percegtlon of Critical thinking Active orientation Team mindedness
Hypothesis path Goal alignment
B LLCL | ULCL B LLCL | ULCL B LLCL | ULCL B LLCL | ULCL
] Total effect | .18 10 26 18 10 26 18 10 26 18 10 26
Charisma Direct
-> e;fzzt 14 07 21 17 11 .27 03 —04 | .10 11 .04 18
Innovative Indirec
behavior E‘fg:f .04 01 .08 01 | 03 | .04 15 .09 20 .07 .03 12
Inspirational Total effect | .11 03 19 11 .03 19 11 .03 19 11 .03 19
morvation Eg:; .09 02 16 10 .02 18 10 .03 16 .07 .01 14,
Innovative irec
behavior Ig‘f‘f‘:? .02 01 .06 .01 .00 .03 01 | —.03 | .06 04 | 01 .08
Intellectual Total effect 14 05 .22 14 05 .22 14 .05 22 14 05 22
Sfimﬂ"‘“"n Eg:; 11 04 19 13 05 21 03 | —04 | 10 .08 .01 15
Innovative irec
behovior et | o3 | oz | o7 | o0 | —o1 | oz | ar | 06 | a6 | .06 | 02 | 11
Individualized Total effect 11 .03 .19 11 .03 .19 11 .03 .19 11 .03 .19
i"is“lera“"n Eg:; 05 | —.02 | 12 10 .02 18 10 .04 17 06 | -.01 | .13
Innovative irec
behavior Ig‘f‘f‘:? 06 | .02 | a1 | .01 | .00 | .03 | 01 | —04 | 05 | .05 | .0l | .09
5—1. 7he]Z=nt QRlo] SlaEel JaFs mFlel] oA Elzmt a]le] HAldgFel FFS mRlel oA 55H
ERYA A Zo] w7l Es & Flojt), 7} 5-3. 7k vt wisdEks: g Ao}, 7HAd 5-4. 7kl 89l
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