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Abstract

Purpose - Current research aimed at exploring the effect differences between the two types of processing product information such as
the imagining and the considering on psychological product ownership which could influence the intent to purchase or use the product,
and focused on identifying the interaction effects of activated memory information type and advertising information type on each of the
information processing types. Research design, data, and methodology — This study divided the information processing types into
imagining and considering, and the consumer’s memories were divided into autobiographical or episodic and semantic memory. The
advertising information was approached in each of event information being together with the product and product feature information.
At empirical study, 2(two types of memory activation: episodic and semantic memory activation) * 2(two types of advertising
information: event-focused and product feature-focused advertising information) between-subjects design was used to make four types
of questionnaire according to the type of experimental groups. Through the survey platform, ‘questionnaire stars’ of ‘WeChat’ in China,
219 questionnaire data were collected for empirical study. The structural equation model in AMOS 26 and Anova were used to verify
hypotheses. Results - First, the ownership affected the usage intent positively. Second, the imagining did not affect the psychological
ownership but did directly affect the usage intention, and the considering affected the ownership positively. Third, the episodic memory
activation positively influenced the imagining and negatively affected the considering, whereas the semantic memory activation
positively influenced the considering and negatively affected the imagining. Fourth, event-advertising information increased the effects
of the activated episodic memory on the imagining, and feature-advertising information increased the effects of the activated semantic
memory on the considering. Conclusions - marketers should develop and advertise their product-related event message to trigger the
imaging that directly increase the intent to purchase or use their product, when consumers are under the activation of their episodic
memory. And marketers should advertise their product feature-related message to trigger the considering that could induce consumers’
ownership for their product to increase the intent to purchase or use their product, when they are under the activation of their semantic
memory.
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H'|

| REEICKBrann, 1991; Pierce, et al., 2003). LTt2A]
A St Ml 7ER| K0l & MY, FAk, X|A0|
o0 272 2RO, 2FO| oot XY,
o Mz|E &°t EHO| gt X4 Oz2|1 ®H0| et
OllX|o| =Xt 7HH0| LHEZE|O ULk
SH4d, Xtot =X 2|0 Kl=xd0] BFO|M X[ZE|O xA o]
Ztotel WHEHA AREE A o=
A7V = AF L (ownership)2 =72ICHPeck & Shu, 2009; Pierce et al.,
2003). 3O XpRAQl  Xfoto| EFEE &  AHORe|A(self-
consciousness)2  AIOFE &7 H"FE ARSIl XpblQ| Koo
FO[5HA| SF31(Gibbons, 1990), XfOkQ| X[2tof 7|0fSt= A[HUE
XIOtE S o= TWHolste sHE M ABHTH(Weiss & Johar, 2016).
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OlO|X2|(imagery)= AHIXIZ7} ZZLHEE 287|Q0M HADH
ZOI0|(Macinnis & Price, 1987), AH|Ate ZZAMYEE HAG
olOjNz|el tf, & MES Zdste ¢

d42 & & RACKSchlosser, 2003). 2|
fef(imagining)2 0§ EE= O|&3ta e MEBo| CHet
1§ dXez JpEs A, ddos FEes HEQ
FeEQF XIMTA = AP (episodic) 7| HE7L ZAgsHA
CHSweller & Sweller, 2006). AH|XH= XHAQ| TkAH AT, AEE|
Jdejn AR/JAE R, ST 340t 22 THEe M 52
U RMTA 7|A0| OHIE™EE AEsto] O|2{e| O|HE
MEo= 25{HZ & == UCKBrewer, 1986).

o BT O|mA~ES0| XIMTE 7|0 2ot &[of
HZol et # 4 i 7 (ST Rssin B < PY K]
AH| & EH(reality) 7} 22 El= &S SFCHSamuelsen & Olsen, 2010).
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qE AHIRE 4NN HEo| 52 £F MBo| £
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Q0| glo] xtote] mTUPHE £ £ UCL AH|XIO| A42
HZof wreh 242t FEo| et B2 A tHED MEah BHE
Aato| DjgfA|Ltz| 7t Wiligh 4= Che AEE Z3ksta, HZol
Lo S ASE Ao E FHdSHA SHChSweller & Sweller, 2006).
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aHgd2 ME2

H AH|XO| 2 E(considering)=, AMTE 7| HEIL ALEO|

Hdk= CHEA, 71EQ 2Qo7|Y FeEet FY0| &=
£ H|uwsh= 10T 4Tt Bl ZEoMe FY0|
E-Eet on7|dolN EMwtzl= 7HRIE 0l
WSHCK(Schneider & Shiffrin, 1977). & AH|X[Q| HEE
O] = MEQl &z FEeb 7|0 Edatkl= XpAe
4 o|o| F& 7+e| F A (points of parity)S H|mSl= 2HPF0|Ct

0|, 2H|Xte FY0| Ee MESY FE(O), R0l st
2B, Ot &3 §)°F KRl 2ooj7|dolM

stele AtAlof st "E©of, RHel =& B)E
et HEE @ o QUCKBaumgarner et al, 1992). AH|Xt=
Z(RAF)S| Mz XpAO| HmEMZ HjWSIW, QIFo| Z0|2f
XpAlol AFE H|ushk= HAEES 2HCH 2J0|7|A0|M EHdSte|=
XpAlol HHEELt QR0M F0| Fl= HAYEE H|WC
2tA AHXIA =E=50f £E= MBS SEFE} 7422
AAof 2ok ojn|7|of e 7ko| X[O|E CHRO| 2HE siZStH
AEIFHOM, SEFELl dMEEE M2 Exo| FHEOo|n
THE0] UK §UORM, SEEE= IFF0 FYO| EHe FHA
OllL4X|2| 0| kot 287|Yworking memory)2| SHAIE st
2H|XES| MIZEH =0l £EEQl A2 0| 2= UCKShaw, McClure,
& Wilkins, 2001).
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Reimann and Aron(2000)2 XIOILHEH 2 Atel EfQlo] Hdg
oM BHEAA0| HE3l0], Atot=atnt Xtotof LHEI} K| Zat
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REAM 7 A (autobiographical) - X|4]O|CHAnderson, 1983). [2FAL 72l
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HEoL 0/0] CHESH= H.'Q Axof 2t YHE
H| W SHCHBaumgartner et al., 1992). HFEA il
TFHeA~5S WS DjEfe| *I'—PEIE
P &2l HWaPgolM 1Este M2 CHE HES 2t9 ._“_.5
(piecemeal approachy2, 70 £Mo| Wzt E43H= FHH
O|Ct RHMOfAH ZXHHQl(solid) AH|S| B0 AH[Xt= & O
A2 of, £ ofF HMEOIM Ao FS LA
SO EfQlo] XHilo| ME|H FHS HHSIH T O
_AX|Bh(Kirk, Peck, & Swain, 2018), 1tH2
= traditional ownership)0il CiEH M= 0| O|E2 HAE FA=sla
Efolate] ZHAIRL HRLIE|communities)d] £ AE7 E

RACh(Lamberton & Goldsmith, 2020).
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Table 1: Results of Analyzing Principal Components

MHECio| Wt 2 ) RE EMSN FI0| HEXE
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Folst Mo TEH Ztof Xpo|7h SIS AIHSIALCKHFS, 215
=1019 , p>05). SEXt= YEOA H@o2d) o(117E)0ln, HF2
2 20CH(45.7%)2F 30CH(205%)0| 1 =82 25 F=0|UL},

Component
Construct, Iltem ] > o 7 E G
s4 .860 -.303 -.058 137 -.211 .183
s2 .851 -.331 -.041 171 -.141 .202
s s3 .848 -.308 -.126 .089 -.175 217
sl .837 -.297 -.086 118 -.213 .239
e4 -.291 .867 .083 -.092 .226 -.168
e2 -.301 .867 .093 -.053 .228 -.164
em e3 -.309 .843 .138 -.069 .226 -.149
el -.342 .839 .098 -.039 244 -.191
i2 -.066 .065 921 .256 .069 -.048
it i3 -.022 110 .908 .273 .081 -.055
i4 -.122 144 .877 .303 .020 -.025
i1 -.091 .070 .875 .330 .128 .015
o3 .099 -.085 .280 .908 -.061 .096
02 .146 -.133 .292 .890 -.040 .095
o [o! .094 .042 .269 .878 -.045 .092
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a3 -.292 .455 117 -.072 .758 -.247
im a2 -.327 .468 135 -.034 .746 -.208
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c2 .515 -.306 -.078 .118 -.213 721
co c3 .502 -.306 -.054 174 -.258 .716
cl AT72 -.350 -.001 .154 -.247 .702

Note: Sematic memory(sm), Episodic memory(em), Usage intent(it), Ownership(ow), Imagining(im), Considering(co).
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