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Recommended by Mrs. Kwesell and Mrs. Birse Siegel!

Harry Potter thinks he is an ordinary boy. He lives with his Uncle Vernon, Aunt Petunia and
cousin Dudley, who are mean to him and make him sleep in a cupboard under the stairs.
(Dudley, however, has two bedrooms, one to sleep in and one for all his toys and games.)
Then Harry starts receiving mysterious letters and his life is changed forever. He is whisked
away by a beetle-eyed giant of a man and enrolled at Hogwarts School of Witcheraft and
Wizardry. The reason: Harry Potter is a wizard! The first book in the "Harry Potter” series
makes the perfect introduction to the world of Hogwarts.

sumary provided by goodreads.com

Clippers | Dec 21, 2017 | &0

ZAE Aoz
ot 2lg |

I realize that i am a lot younger than some of you,but,I thought the book was FABULOUS!It
was a long book but it was still very good and i recommend this for kids my age and mjddle
g
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Y5 HAKFAR) Aol Pt FoNA TR BHES W 3k
414 ~E}Y(ANALYTIC) LIWC20152 S4g #4414 28 wrdste @l vl
o] 723 2EY(CLOUT) LIWC2015%2 243 &7 2HS §hgdste dol9 nl&
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Abstract

As the influence of online reviews on consumer decision-making increases, concerns about review
manipulation are also increasing. Fake reviews or review manipulations are emerging as an important
problem by posting untrue reviews in order to increase sales volume, causing the consumer’s reverse
choice, and acting at a high cost to the society as a whole. Most of the related prior studies have fo-
cused on predicting review manipulation through data mining methods, and research from a consumer
perspective is insufficient. However, since the possibility of manipulation of reviews perceived by con-
sumers can affect the usefulness of reviews, it can provide important implications for online
word-of-mouth management regardless of whether it is false or not. Therefore, in this study, we ana-
lyzed whether there is a difference between the review evaluated by the consumer as being manipu-
lated and the general review, and verified whether the manipulated review negatively affects the re-
view usefulness. For empirical analysis, 34,711 online book reviews on the LibraryThing website were
analyzed using multilevel logistic regression analysis and Poisson regression analysis. As a result of
the analysis, it was found that there were differences in product level, reviewer level, and review level
factors between reviews that consumers perceived as being manipulated and reviews that were not. In

addition, manipulated reviews have been shown to negatively affect review usefulness.

Keywords: Fake Review, Review Manipulation, Review, Linguistic Characteristics, LIWC, Review
Usefulness
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