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54 d2ld
(source credibility)
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<E 1> AlzlM ¥

Factor ~ Cronbach’s Construct

Construct ltems Loadings t-Value Apha Reliability AVE
V1 0.887 17.373

AEA 0.926 0.928 0.867
V2 0.973 19.864
V3 0.957 19.637

244 0.913 0.916 0.845
V4 0.880 17.362
. V5 0.827 15.300

24 0.798 0.813 0.684
V6 0.827 15.303
V7 0.892 18.436

A 0.926 0.927 0.864
V8 0.966 20.955
) V9 0.763 14.091

&4 0.822 0.831 0.712
V10 0.918 17.942
V11 0.904 19.299

ppaz] V12 0.921 19.953 0,945 0,045 0814

AR 84 V13 0.883 18.550 ' ' '

V14 0.900 19.175
V15 0.930 20.302

ArE A% V16 0.932 20.342 0.947 0.947 0.857
V17 0.914 19.685
V18 0.856 17.614
V19 0.825 16.642

HARFE V20 0.891 18.846 0.924 0.925 0.713
V21 0.830 16.807
V22 0.817 16.400
V23 0.876 18.368
V24 0.915 19.769

TuY= 0.948 0.948 0.822
V25 0.961 21.563
V26 0.871 18.176

X?=620.029(p=0.0), df=263, GFI=0.86, RMR=0.03, AGFI=0.81, RMSEA=0.06, NFI=0.98, CFI=0.99

gt 2 %‘?LOH/H

Fornell and Lacker(1981)7} Ak

FEUE o83 <& >4 B
|

o A % %

=
2ol BE ¥

rr

Wy e

AT

- 192 -
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= = ~ x| 2=l x|zt e |
e | Ay SZE | RAK | SN HuesM | Zie <g o
&4 0.867 0.074 0.335 0.041 0.156 0.174 0.167 0.163 0.107
2144 0.272 0.845 0.005 0.371 0.160 0.178 0.216 0.184 0.120
74 0.579 0.069 0.684 0.371 0.448 0.324 0.365 0.324 0.213
A 0.202 0.609 0.387 0.864 0.364 0.368 0.527 0.408 0.268
R 0.395 0.400 0.669 0.603 0.712 0.401 0.548 0.436 0.286
A=t 0.417 0.422 0.569 0.607 0.633 0.814 0.555 0.460 0.500
AEA84 ' ' ' ' ) ' ' ' ’
A2
s 0.409 0.465 0.604 0.726 0.740 0.745 0.857 0.278 0.452
A%
AR 0.404 0.429 0.569 0.639 0.660 0.678 0.527 0.713 0.281
T = 0.327 0.347 0.461 0.518 0.535 0.707 0.672 0.530 0.822
3.4 HR7IAMo| HE AE F8A vA e Y A Th B4
A} e AR QA4S fRE olg
B a7nge] Agse AWM A5 Y A 4RH Zdlxd 0@ AzE AR 48

d} LISREL 85F o]&3% =AY
(SEM:Structural Equation Model)2 213J3}4
th AT 23] AYPTE x2=644.574(p=0.00),
df=273, x?/df=2.36, GFI=0.85, RMR=0.04,
RMSEA=0.06, AGFI=0.81, NFI=0.97, CFl=
0.992 Yehtth B A7rgo e AH3e
FA7F AR FEsHA YeRal 2R
ARES UYeille o543 As(SMC) & A
7 R H-84 061, A4E 248071, &
Ha8 084, Tio)% 0692 YER T2
o] Ay n Ads =2 Aoz eyt B
AT 23] 7 A vt 2ow,
<3 3> <9 2>9F o] QaoFsith

A 7 19 7P 2 R AEA S

date T 7HA ARl AT [l

=
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2

Aol o)A FdFE S FAe =N ule- F
gk g]log SRIHATE WA 7HE 19 4
I, AR R %
l-é_[& 2] Q1 T,%x-h: iﬁ] ;q 71-—5}_ 7] _E
YEPRTHA 2414 0.155, t=2.162, p<0.05).
7hd 298] AAARE o] &AL fRH Y WA
B A AGETE BR F845E =4 A
AoZ UehGtHAZAS  0.108,
t=2.356, p<0.05).
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<E 3> JHMAZT 2MZnt
E ;';fli: db | SE | tvae gﬁ::;i
A4 — A" 4R 784 (HL) 0.155 0.120 0.072 2.162** A e
84 — 27" AR -84 (H2) 0.108 0.147 0.046 2.356%* A e
7] — AZE AR {84 (HI) 0.249 0.166 0.129 1.937 712
A — AZE AR S84 (HY) 0.075 0.091 0.061 1.229 712+
A&y — A48 AR -84 (H5) 0.040 0.041 0.086 0.467 712%
HAEd — A" £4% (H6) 0.158 0.116 0.068 2.335%* A e
AEE — A" EA% (H7) 0.081 0.105 0.044 1.860 712
74 — A" EA4% (H8) 0.283 0.179 0.122 2.329%* el
FAME — A" S5 (HI) 0.338 0.390 0.054 | 6.298*** Al
AaA — A9 £71% (H10) 0.306 0.298 0.081 | 3.785%** el
AR EA% — A9 AR 84 (H1D) 0.408 0.430 0.083 | 4.893*** A e
A2t AR 84 — BERTE (H12) 0.620 0.588 0.060 | 10.325*** A e
At EAF > HAETE (HI13) 0.389 0.389 0.053 | 7.300%** Al
ARTE — Fjo= (H14) 1.084 0.945 0.156 6.958*** A e
AZtE AR 7848 — Ful9= (H15) -0.110 -0.091 0.123 -0.896 712%
A2E EA% — TUlYE (H16) -0.049 -0.042 0.093 -0.526 712¢
** p< 005  *** p< 001
<E 4> ofoieel A - 72 §3f
e yE4s Fojel
w2284
S| 7k A SIS ZH A SRS M| A
o st g ot k=L =L st ot st
0.408 0408 | 0389 | 0.253 | 0.642 | -0.049 = 0.651 | 0.602
Ad 7w . AR AR SV S A B
i 42 549 e e e e o
aass T
** p< 005  *** p< 0,01
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<Abstract>

The Impact of Influencers’ Characteristics on YouTube
Information Adoption and Purchase Intention

Park, So Jin - Oh, Chang Gyu

Purpose

The purpose of this study is to suggest a research model that shows how Youtube influencers
affect consumers’ Youtube information adoption and purchase intention. Generally, a
communicator's character has a significant effect on the persuasiveness of the message. This study
segments influencer characteristics into five dimensions and explores the effect of five
characteristics on perceived usefulness of information, perceived enjoyment, information adoption,

and purchase intention.

Design/methodology/approach
This study suggests a structural equation model that explains the casual relationship between
the five dimensions of Youtuber characteristics and perceived usefulness of information, perceived

enjoyment, information adoption, and purchase intention.

Findings

There are little research on what and how the characteristics of a Youtube influencer can affect
consumers’ information adoption and purchase intention of the product. This study is significant
in that it provides a research model that examines the effect of Youtuber characteristics on
consumers’ information adoption and purchase intention. This research discovered that the
dimensions of trustworthiness and attractiveness of influencer affect information adoption and

purchase intention through the mediate variables.

Keyword: YouTube Influencer, Source Credibility, Source Attractiveness, Information Usefulness,

Purchase Intention
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