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ABSTRACT : This study analyzed the effect of the farm’s sense of community on participation satisfaction by participating in the

contract cultivation of onions. To this end, we investigated the participation satisfaction with the sense of community’s emotional

connection, fulfillment of need, membership, and influence. According to the analysis of the sense of community of onion farmers,

the definition of need, membership, and influenced participation satisfaction and were statistically significant. It was also shown to

affect sense of community in the order of membership, Influence, fulfillment of need, and emotional connection. Therefore, it is

necessary to form a continuous relationship with the leader and Nonghyup, to lead to improved farm income, induce pride as a

member of participating farmers, and form a positive perception among onion farmers.

Key words : Onion Farmer, Sense of Community, Contract cultivation, Participation Satisfaction
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2019 0] A S 21,777ha, BAFELS 1,595F Eolt}.
olgldt k= THAMEA ol AAX BEY FEHEAY
o] AN Qla(Ahn & Park, 2017), ©|&3 FFA
Aol Akl 3EeHEstE ERshE 384U &
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b2 ARl g9 A E 719 Fnh ARk
o] =0} 9lal, olF ZrEuto] FHI gt Akl
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TEA e ddEg B 5 Q)
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Jeong & Jang, 2017), & ZA&o|7lolX(Yang, 2014), &
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Jeong, 2016), Putnam(2009)-> AFS|Z Zojo] Zhao} ##
st] FEA|o)Ae AME A Frofel A, AFFEREY]
O 522 fAH= /Mdez Hth T3k Gusfield
(1975 AY9HQ AAG A2 NEoeE B, o
2, UkS, A, 24 So] xIHETia Byt AlEe] #
AAEZ BH7% 3 THieong, 2016). ©1 3+ FEA 2
212 Ay e 224 g A&7 55 s AY
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Kim, 2014b).
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Table 1. Composition of survey questions
Division Variable name Scale Reference
Emotional connection El, E2, E3
Sense of Fulfillment of need F1, F2, F3 McMillan & Chavis(1986), J &
Communi B . cMillan avis , Jeong
v Membership M1, M2, M3 Likert 5 Jang(2017), Jang(2018), Jeong & Jang(2020)
Influence 11, 12, I3
Participation Satisfaction P1, P2, P3, P4
General characteristics Gender, Age, Education, Onion contract cultivation experience, Cultivation techniques

(Sense of Community)
Emotional connection

Membership
Influence

Fulfillment of need % Participation Satisfaction

Figure 1. Research model
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40th7} 8.6%, S0TH7F 22.4%, 60TH ©]o] 67.3%C]ATh
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Table 2. Characteristics of those surveyed
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Division Frequency Percentage
Male 97 83.6
Gender
Female 19 16.4
30 ‘s 2 1.7
40’s 10 8.6
Age
50’s 26 22.4
60’s or older 78 67.3
Elementary school graduation 18 15.5
. Middle school graduation 45 38.8
Education - -
High school graduation 41 353
A college graduation 12 10.3
Onion contract cultivation Less than 10 years 49 423
experience More than ten years 67 57.7
Upper 57 49.1
Cultivation techniques Middle 53 45.7
Lower 6 52
Total 116 100.0

Table 3. Descriptive statistics and correlation coefficients

Inter-Construct correlations
Variable Mean Std. Deviation
1 2 3 4 5
Emotional connection 3.7471 74422 1
Sense of Fulfillment of need 3.8132 61430 458" 1
Community Membership 3.5690 75376 474 465" 1

Influence 3.4914 75304 432" 328" 501% 1

Participation Satisfaction 3.8506 62685 407" 439™ 505 456" 1

Note: *. Correlation is significant at the 0.01 level(2-tailed).
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<Table 5>9} At} Yalsrte] F&ALY F HAX
& t#ko] 10612 YeRY 7PE1e Ae=R] A v

TEEo] FARE HXE IS tFko] 22560 =
L}EM 7Hd 25 AERT, FALAL tgho] 2.608

ko e e o

Table 4. Sense of Community and the Factors and Reliability of Participatory Satisfaction in Onion Farms

Variable Factor Loading Eigen values % of variance Cronbach’s alpha
E2 .898
Emotional connection E3 .879 2.605 17.369 .897
El 738
F3 795
Fulfillment of need F1 792 2.343 15.623 .821
Sense of F2 789
Community M2 866
Membership M3 .859 2.343 15.622 .859
Ml .647
1 .805
Influence 2 773 2.095 13.969 746
3 .637
Pl 766
Participation Satisfaction P4 697 1.919 12.796 725
P3 .660

Kaiser-Meyer-Olkin Measure of Sampling Adequacy.=.809
Bartlett’s Test of Sphericity : Approx. Chi-Square=1058.690, df=105, Sig.=.000

Note : Participation satisfaction(P2) are noted by the exclusion loading factor low.

Table 5. Sense of community and relationship of participation satisfaction

Dependent variable Independent variable Std. Error Beta t-value Sig. Tolerance
(Constant) 338 4.011 .000
Emotional connection(H1) .079 .099 1.061 291 .666
Participation Sense of Fulfillment of need(H2) .092 204 2.256 .026 .709
Satisfaction Community Membership(H3) 081 253 2.608 010 615
Influence(H4) .076 220 2412 .018 699
R=.598, R?=357, Adjused R’=334, F=15.434, p=.000, Durbin-Watson=2.008
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