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Abstract

Apparel fairs are business platforms specializing in selling fashion products. As
the largest apparel fair in the United States and with the highest number of
animated buyers in the entire world, the Las Vegas Magic Show utilizes this
distribution platform to the greatest extent by sustaining over 90,000 buyers
annually. In accordance, the exhibiting companies also participate in commercial
functions by striving to promote brand awareness to consumers as they
carefully plan to increase actual sales and secure new customers. Domestically,
numerous organizations such as the Trade Promotion Administration, the
Korean Apparel Association, and KOTRA(Korea Trade-Investment Promotion
Agency) present similar international apparel fairs to strongly encourage
domestic companies to exhibit at international apparel fairs. However, many
companies fail to succeed in achieving actual results, which frequently causes
them to attend the shows for the short term only. This may occur due to the
lack of research on apparel order-writing exhibitions by academia and proactive
workers. This research study was based on the careful observation and analysis
of the three most recent years of Magic exhibitor attendees’ operations and
changes to accomplish the final objective of presenting a basic guideline to
attend an international apparel exhibition.
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Table 1. US Apparel Import Trends (Unit: Millions of US dollars, %)

Increase/

Rank Country Import by Year Portion De;;::se
2017 2018 2019 2017 2018 2019 19/18
Total 80,786.76 83,829.06 84,726.62 100 100 100 1.07
1 China 27,270.38 27,687.38 25,418.37 33.76 33.03 30.00 -8.20
2 Vietnam 11,462.51 12,192.03 13,481.26 14.19 14.54 15.91 10.57
3 Bangladesh 4,893.96 5,241.26 5,733.27 6.06 6.25 6.77 9.39
4 Indonesia 4,593.38 4,527.40 4,429.82 5.69 5.40 523 -2.16
5 India 3,708.62 3,853.73 4,088.49 4.59 4.60 4.83 6.09
6 Mexico 3,676.80 3,493.09 3,258.91 4.55 417 3.85 -6.70
7 Honduras 2,536.64 2,665.02 2,904.92 3.14 3.18 343 9.00
8 Cambodia 2,164.52 2,444 38 2,735.64 2.68 2.92 3.23 11.92
9 El Salvador 1,914.85 1,927.24 1,860.49 2.37 2.30 2.20 -3.46
10 Sri Lanka 1,965.32 1,751.11 1,813.13 243 2.09 2.14 3.54
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Table 2. Ratio and Total of New & Re-Attending MAGIC Exhibitors

Total exhibiting New exhibiting Re-exhibiting Y
vendors vendors vendors
2017, August 765 178 587 76.7%
2018, February 728 155 573 78.7%
2018, August 804 152 652 81.1%
2019, February 792 159 633 79.9%
2019, August 740 162 578 78.1%
2020, February 726 17 609 83.9%
Average 759.16 153.83 605.33 79.73%
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Table 3. Number of Booths Occupied by Each Exhibiting Vendors
1~2 3~6 7~-10 11~20 Over 21 Average
2017, August 355 205 53 21 3 3.547
2018, February 340 209 49 22 2 3.516
2018, August 257 206 50 20 2 3.979
2019, February 247 213 55 20 4 4134
2019, August 211 218 56 16 2 4141
2020, February 226 215 45 19 2 4.078
Average 272.66 211 51.33 19.66 2.5 3.899
Average ratio 48.93% 37.87% 9.21% 3.52% 0.45%
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Table 4. Number of Booths Occupied by Each New Exhibiting Vendors

1~2 3~6 7~10 11~20 Over 21 Average
2017, August 102 56 6 1 3.567
2018, February 89 50 6 0 3.393
2018, August 84 52 5 1 3.565
2019, February N/A N/A N/A N/A N/A N/A
2019, August 78 69 5 0 3.574
2020, February 66 48 5 1 3.798
Average 69.833 45.833 8.67 45 0.5 3.579
Average ratio 53.99% 35.43% 6.7% 3.48% 0.38%
Table 5. Questions about Attend Information
Questions Answer
sHhooV\\//v fo attend the How can someone attend the Magic show? Submit an online application for approval.
Attendance fee How much does it cost to attend the show? Fees are depended upon the booth type.

What are the booth types?

There are 2 types: Studio type and raw
space type.

Booth types

What type of booth do other exhibitors of | They prefer raw space. More than 90% of
Magic typically prefer?

the exhibitors choose raw space.

What is the difference of the two booth types?

Different supplies are provided by Magic
depending on the booth type.

Booth location

How are the
assigned?

location of each booths get

Magic divides the sections according to the
brand concept and locates each booth
accordingly.
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Table 6. Shape of Magic Show Booths
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Studio Option

Raw Space

Booth image

Figure 5. Studio Option
(www.ubmfashion.com)

Figure 6. Raw Space
(taken by author)

Exhibition fees $6,595

$5,095

Standard carpet
1 Table
3 Chairs
6 Hanging bars
1 Trash bin
2 Lights
500 Watts of electric

Provided materials

500 Watts of electric
empty space

300 Pounds of freight transportation fee

Strength

Reduction of expenses and labor

Configuring a free, non-restricted booth

Weakness

Coherent design makes it difficult to grab
attention

Great number of preparation materials and
causes expense
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Figure 7. 2020 February, WWDMAGIC Floor Plan
(magicfeb20.mapyourshow.com)

Table 7. Analysis for Traffic

AM 9:00~P.M 12:00 P.M 12:00~P.M 2:00 P.M 2:00~ P.M 5:00
Average

2020/2/5 | 2020/2/6 | 2020/2/7 | 2020/2/5 | 2020/2/6 | 2020/2/7 | 2020/2/5 | 2020/2/6 | 2020/2/7
Section 1 5 5 4 5 4 4 4 3 2 4
Section 2 5 5 4 5 4 3 3 2 2 3.66
Section 3 3 3 3 3 3 2 2 1 1 2.33
Section 4 2 3 4 3 4 4 2 1 1 2.66
Section 5 3 3 4 4 4 4 3 2 1 3.33
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Figure 8.
1 Booth, Studio Type
(taken by author)

Figure 9.
2 Booths, Studio Type
(taken by author)

Figure 10.
2 Booths, Studio Type
(taken by author)

Figure 11.
6 booths, raw space
(taken by author)
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Figure 12.
12 booths, raw space
(taken by author)
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Figure 13.
12 booths, raw space
(taken by author)
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Table 8. Types of Magic Show Booths

Image

Number of booths

Booth option

Booth types

— Type

L Type

L Type

Image

Number of booths 6 9 9
Booth option Raw space Raw space
Booth types c Type L Type

Image

=
Number of booths 4 18
Booth option Raw space Raw space Raw space
Booth types c Type c Type o Type
Image

Number of booths

Booth option

Booth types

c Type

c Type

o Type

Image

Number of booths

Booth option

Raw space

Raw space

Raw space

Booth types

c Type

c Type

o Type

(all pictures taken by author)
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