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A Study on the Effect of e-CRM on the Reuse Intention of e-Learning
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Abstract This study attempts to verify the effect of e<CRM on reuse intetnion of e-learning and to determine
whether the presense mediates the relationship between e-CRM and reuse intetnion of e-learning through
empirical analysis. The results of the study are as follows. First, The effect of e-CRM(e-marketing, e-service,
e-communication) on the intention of reuse for e-learning services was significant. Second, it was found that the
effect of e-CRM(e-marketing, e-service) on reuse intention of e-learning was significantly mediated by the
teaching presence. Third, it was found that the effect of e-CRM(e-marketing, e-service, e-communication) on
reuse intention of e-learning was significantly mediated by the cognitive presence. Finally, it was found that the
effect of e-CRM(e-marketing) on reuse intention of e-learning was significantly mediated by the social presence.
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