Journal of the Korea Convergence Society ISSN 2233-4890 / eISSN 2713-6353
Vol. 12. No. 2, pp. 147-154, 2021 https://doi.org/10.15207/JKCS.2021.12.2.147

2ajol MYMHIA CIXtRl ¢
~QIE{T[0]A CIXQlE FAOR

Uzsl, ¥ss8”
"QIRICHStE UCIKEQIStaH MAIMY, “QIMICSt CIXIQINIX|L|OjRIstnt w4

Online Fitting service Study
-Focusing on Interface design

.1 2%
Ryu-Hee Kim’, Sung-Ho Yang
"Master's Course, Dept. of U-Design, Inje University
2Professor, Dept. of Design Engineering, Inje University

2 9 o] ATk Mg WY AulLoIA AFSHe T PF FE leolx tiReld] B AoE BA APIH 45
290 R AElA AR BA5T FGIS o) Aul2o] ot ALgRe) =S selelgitt, ¢ive] Zx2 7% Y]
Ao AYE R o olelel 17 27 el 1 BAL Aol 43 BA APl e A5t
U 27 AGAE T olsh & 4 WA FR AL WA BAS Sastdch EF AR 4F0] BLF T
ABIO] BT B A ST 4 AL AL Ak £ A7S] AT ololA A 7T AL A
9 7% AR FEHT B AY] FASE vpAENA F AAFES AFT A0 At

E
ul

FHO : 7H oF, AEHolA YAl FHo]A], AuH|x, 22l &3

Abstract This study focused on the fitting window structure provided by the virtual fitting service web
page. We analyzed the current cases and identified the user's needs for the service through usability
assessment, survey, and FGI experiments. As a result of the design, the fitting window of the existing
web page was opened at the same time as the site was accessed to improve the hassle of using the
icons due to their small size and poor visibility. In the case of fitting windows, the problem of
information delivery was supplemented so that even the initial user could understand the fitting map
of the existing method, and additional items needed for user propensity were provided so that the
service could be used accurately and easily. As a result of this study, it can be used as a basic research
material in future virtual fitting service studies and is expected to provide good implications to fashion

marketers.
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Table 1. Avatar Fitting Service Case Analysis

Service Avatar Characteristics
Type
Information is provided through scores
and the problem area is marked with a
AstraFit | op |[circle.
Sjzebay Delivering the Unchangeable lllustration
Avatar
Web
ol e It provides fitting confirmation in 3D and
1, IR inf i |
e N e provides information using color and
sl el transparency.
Styli:@ Avatar in 3D and fitting information in 2D
FIT'N The 3d avatar is the only one that moves
and shows the degree of fitting through
3D transparency.
Scan your face to create an avatar and
Mobile display fitting confirmation as a warning
phrase
. Marks parts in 2D during the body
perﬁ,{. Iy information entry process and provides 3D
- avatar when completed
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Table 2. Fitting window menu composition

Style me Benefit by CLO
Parent menu Sub menu Parent menu Sub menu
View Fit Make avatar
? & with size
Product Details Uploaq avatar
file
My Look Take Off Avatar Check avatar
sizes
Measurements
>
Body Shape
b Fit Map Off
Face
Edit Avatar Hair Fit Map On
Bottoms
Tops r.a
L : o
Jumpsuits L-d -
Dresses
Create a Look Outerwear Snap Shot
Saved Looks
Share your outfit lll
with friends
Login to share _
Share on Facebook
Feedback
Give Feedback Powered by
Style me
+
Zoom In/Out
7 18 4 8
Convenient Service Oriented Menu|Experience Service Oriented Menu

A= 7, 402 217812 2el7} vERua,
SH = 187H, 8712 ©oF 22419 o= Holt}



150 si=gsrstsie

Hu
A
>
N
i
=
IS
foi

Benefit by CLOY| "= B S4 AvlA 445 1
w g0l Hhdstal Qe 11 EAE gEIo RN 4
dHo] 3= AS & & Sl Style me= ©18A
o] A MEIAE Ftede] wet vy Au| A7 i)
Hog AlFshz AHIAE 7hstt HAHE =E3A7|A
She =7} vl BtgEo] it JEIl Y gof
7 A A B O AR metd & . 284
oz N diws $3f Hlws)E F AHA FR=
J3te] HlwrolA 28Rt Aelg HErH Z42he] g
49 AE|2et o 1501 AuIAR AEfstE 4= ATH13).

3719 F AuAE oplE B, 33, BEAIE, Ale]
Z ¥R, 78] & Yol B Wkt Style mes
HAER APARl HRE AT #71H HEIF A
F/do] BE3ka, F-947F AjtE 0] lojA Hhefdt 7919
oy HxE mtetek &= Qi Benefit by CLOE= A4
I FY=E HEho] SIS fraskARt 22 FE o
TS SAl0 B7] &AL ARolu Frko] gk FE
7F #7151 AA ekot O]OHEoﬂ it A7 -2Ec
T+ ARAE H]-ﬂ—"} A W82 Table 39+ ¢t

Table 3. Fitting check comparison function

Style me Benefit by CLO

e

Avatar

¥ &

Rotation X 0]
Provide 2D 3D
information Wire frame, Text Color, Transparency

Size Change O X

Providing information at

Individual information

Category on the upper and lower once, on the upper and
lower
Advantage Intuitive Interesting
Limitation of fiting | 1a0I° 19 see clothing.
Weakness area, lack of reliability P g map

the same time, lack of

of information display information
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Table 4. Participant Attributes

Gender Avae;ge affiliation Characteristics
Inje _LJn_lverslty Have failed online
Woman 24 majoring in Shopbing experience
Design ppIng €xp
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Fig. 1. Main page structure
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Table 5. Expert characteristic

Affiliation Position Evaluation method
CLO Virtual Perform a_npnffaceftqfface assessment
) VP after providing a detailed description of
Fashion
the study
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Table 6. Identify design issues through expert evaluation

Proposed Design Problems
Fitting Map Loose parts are clearly indistinguishable
Cloth check Difficult to implement technology
Fitting filter Few filter entries and the name is unclear
Avatar pose Avatar poses unnatural
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