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Abstract The purpose of this study is to explore what elements and measures are necessary to grasp
the content influence and competitiveness of each OTT platform, which is difficult to measure only
with the existing TV broadcast ratings indicator, on the same basis. In this study, based on the RACOI,
the daily Top 10 list provided by Netflix was scored to determine the correlation with the viewers’
reaction to TV dramas, and a meaningful comparison criterion index was derived. Based on this, the
study tried to analyze the share of content provided by the top 3 OTT platforms in Korea. Spearman’s
correlation analysis was performed for each indicator of RACOI and the Netflix popularity score. It was
confirmed that the Netflix popularity score was correlated with the digital video views indicator of
RACOI. As a result of analyzing the platforms, it was found that the popularity of the content provided
by Netflix and Tving was relatively high. This study did not secure the company’s sales data, and there
is a limitation in that long—term tracking analysis could not be performed. However, the study extracted
the viewer response indicators of TV that are correlated with popularity within Netflix. It is valuable
as a basic study of an extended study that compares and confirms the long—term impact of content
provided by each OTT platform in the future.
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Table 1. Result of Spearman’s Rank Correlation Analysis

) Correlation Coefficient 0.762(x)
View Counts
Probability Value 0.028
. Correlation Coefficient 0.619
Relplies
Probability Value 0.102
Correlation Coefficient 0.548
Articles
Probability Value 0.160
Correlation Coefficient 0.643
Viewers
Probability Value 0.086
#p<0.05, n=8
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Table 2. Top 20 Drama Offer Rate per Platform

Platforms View Counts Offer Rate(%)
Total 310,434 100
Netflix 227,498 73.3
Tving 266,113 85.7
Wavve 44,321 14.3

Table 3. Top 5 Drama Offer Rate per Platform

Platforms View Counts Offer Rate(%)

Total 219,207 100

Netflix 201,129 91.8

Tving 203,741 92.9
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