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Relationship between the quality of employee enthusiasm and
relationship with organizational support of hospitality industry
employees
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Abstract This study seeks to understand the inter—relationship between employee enthusiasm, trust,
immersion and satisfaction of employees working at a hospitality company based in Gwangju
Metropolitan City. The purpose of this study is to examine the human resources management of
workers in the hospitality industry by grasping the current situation of employees working in the
service enterprise. As a result, corporate organizational support in the hospitality industry has a
significant impact on the enthusiasm of employees. The enthusiasm of the employee is shown to be
trusting, immersing, and satisfying in the work of the employee in the hospitality company, which can
be seen as an organization, showing that the employee's passion plays a positive role in trust,
immersion and satisfaction. As the employee's enthusiasm is reflected in the quality of the service
product as a result, it can be regarded as the quality of the relationship that the employee is
responsible for or positive feelings about the company in which he or she is in charge. Personnel
management measures are required to strengthen pride and desire to achieve work so that employees
can exercise their passion to feel trust, immersion, and satisfaction in their businesses and work.
Therefore, it is necessary to provide tangible and intangible organizational support and introduce and
implement personnel—related programs to enhance work pride and desire to achieve.
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Table 1. Exploration factor and reliability analysis of
Organizational support

Item Orlgasr;igsgirc;na Com;nonit Cronba’s a
Al .843 493
A 2. 746 711
A 3. 728 .557 790
A 4. 702 435
A 5. .660 .530
Eigen Value 2.725
Variance 54.510
Total Variance 54.510

KMO=.739, Barett’s spherical nature=449.405, df=10(p=0.000)
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Table 2. Exploration factor and reliability analysis of
worker passion

Item \E;iiﬁz Commonity Cronba’s a
B 1. .815 .638
B 2. .814 .635
B 3. 811 .658 .849
B 4. 799 .662
B 5. 708 .502
Eigen Value 3.125
Variance 62.504
Total Variance 62.504

KMO=.759, Barett’s spherical nature=651.314, df=10(p=0.000)
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Table 5. Exploration and Reliability Analysis of Satisfaction

Item Satisfaction Commonity Cronba’s a
Table 3. Exploratory Factor Analysis and Reliability Analysis D 1. .800 .640
f Tr D 2. .807 .651
0 ust 841
D 3. .850 723
Item Trust Commonity Cronba’s a D 4. 839 703
B 1 .864 637 Eigen Value 2.718
B 2. .855 731 448 Variance 67.943
B 3. 798 747 Total Variance 67.943
B 4. 798 .636 KMO=.786, Barett’s spherical nature=484.215, df=6.(p=0.000)
Eigen Value 2.751
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Table 7. The Influence Relationship between Organizational
Assistance and Employee Passion

Depende | Independ .
Regression|
nt ent . Error B t p
i ) coefficient
variable | variable
Organizat| passion
ional of the 577 .049 .567 11.870 | .000#x
support | working

R?=0.321, constant=1.592, AdjR*=0.319, F=140.889, p=000

#p<0.05, *p<0.01
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Table 8. The Influence Relationship between Employee
Passion and Trust

Depende | Independ .
Regression
nt ent . Error B t D
. . coefficient
variable | variable
passion
trust of the 671 .049 625 13.830 | .000%*x
working

R*=0.391, constant=.999, AdjR*=0.389, F=191.273, p=000

#p<0.05, **p<0.01
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Table 9. The Influence Relationship between Employee
Passion and Immersion

Depende |Independ | Regressio
nt ent n Error B t p
variable | variable |coefficient

passion
of the 464 .055 437 8.394 | .000xx
working

R?=0.191, constant=1.882, AdjR2=0.189, F=191.273, p=000

Absorbe
d

*p<0.05, *#p<0.01
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Table 10. The Influence Relationship between Employee
Passion and Satisfaction

Depende | Independ .
Regression
it it coefficient Lo s & P
variable | variable
. ¢ .| passion
Sa“jrfft“ of the | .706 050 | 635 | 14.194 | .000%+
working

R?=0.403, constant=.940, AdjR*=0.401, F=201.469 p=000
#p<0.05, **p<0.01
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