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Abstract Recently, as more attention has been paid to the issues of environmental pollution and animal
tests, vegan beauty has become a new trend as an large axis of consumption. Therefore, this study
aimed to speculate on the vegan beauty and investigate its corelation with beauty industry through a
survey, giving a focus on perception, characteristics, the current status and supplementation of vegan
beauty. The results of the survey were: Only 31.3% of the subjects were aware of vegan beauty; In
respect to characteristics, the mean value of advantage was 3.08, which was higher than that of
disadvantages, 3.04. As for the current status, the rate of purchase intention was high, 81.7% and the
rate of outlook was very high, 87.3%. Although vegan beauty has not been popular yet, if price is
adjusted, products are diversified and generalized, and performance is improved, it is suggested that

it will present positive outlook to future development of beauty industry.
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Table 1. Vegan beauty classification by region

Number Foreign Domestic
1 CHANTECAILLE (USA) DEAR DAHLIA
2 LUSH (England) WACAN
3 THE BODY SHOP (England) COSMAX
4 HOURGLASS (USA)
5 ANNEMARIE BORLIND (Germany)

2.4.2 M7 FE] Zopd AlE

Table 2. Product classification by field of Vegan beauty

Number Field Product
1 Make up CHANTECAILLE,
DEAR DAHLIA
2 Aesthetic THE ]ESSEYSHOP
3 Hair WAKAN
4 Nail COSMAX
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