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Abstract This study is an empirical study on how factors such as social factor, entertainment factor
on the Wechat social media platform affect users' flow and addiction to use. Researchers thought
that despite the increasing addiction of social media Wechat users, existing social media research
is limited to service quality and satisfaction, so research on user flow and addiction is necessary.
Therefore, the researchers try to through empirical analysis, the WeChat use to addiction path to
social factor (social interactivity, payable) and entertainment factor (entertainment, life relevance),
examine how WeChat user experience affects the use intention and satisfaction, and determine its
role in the user's WeChat addiction and flow, and tested. The results of this study are expected to
provide a new theoretical basis for future research on addiction use of social media.
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Table 1. Results of Reliability and Validity Analysis
Variables of proposed model Standla(::ézisg 1T T-Value CR AVE Cronbach a
N 0.812 * 29.337
) - SI2 0.872 * -a)
1. Social Interactivity (SI) S 0.841 * 31227 0.883 0.654 0.906
Sl4 0.844 * 31.369
P1 0.911 * -
P2 0.917 * 43.033
2. Payable (P) = 0874 * 38.062 0.938 0.792 0.937
P4 0.853 * 35.936
EN1 0.792 * -
3. Entertainment(EN) EN2 0.753 * 23.132 0.844 0.644 0.832
EN3 0.814 * 25.579
L1 0.888 * 31.930
4. Life Relevance(L) L2 0.833 * 28.857 0.831 0.621 0.887
L3 0.828 * -
PEU1 0.897 * 35.393
) PEU2 0.818 * 29.887
5. Perceived Easy of Use (PEU) PEU3 0.825 * 30331 0.905 0.706 0.914
PEU4 0.860 * -
U1 0.892 * 32.155
. U2 0.930 * 34.525
6. Intention to Use (U) U3 0818 * ~ 0.936 0.787 0.926
U4 0.882 * 31.595
PU1 0.882 * 36.317
) PU2 0.870 * 35.209
7. Perceived Usefulness (PU) PU3 0881 * ~ 0.910 0.716 0.929
PU4 0.850 * 33.614
AU1 0.890 * 40.190
. . AU2 0.908 * 42.410
8. Satisfaction(S) AU3 0.890 * 20127 0.944 0.808 0.944
AU4 0.907 * -
F1 0.799 * 26.563
9. Flow (F) F2 0.868 * 30.019 0.875 0.700 0.861
F3 0.814 * -
AD1 0.722 * 23.389
AD2 0.795 * 28.815
- AD3 0.831 * -
10. Addiction (AD) D4 0.831 * 28725 0.871 0.531 0.906
AD5 0.762 * 25.236
AD6 0.800 * 27.098

Summary of model fit indices: X?=2738.975, df=657, p=0.000, X?/df=4.169, RMR=0.055, GFI=0.841, AGFI=0.811, PGFI=0.708, NFI=0.910,
RFI1=0.910, IFI=0.938, TLI=0.930, CFI=0.938, PNFI=0.816, PCFI=0.832, RMSEA=0.063

*) p{0.001, a) fixed to 1
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Table 2. Results of Model Estimated by AMOS

Ve, GFIE= 0.817, NFIE= 0.911, REI7F 0.904%
OF 090149 HIAE HAH R F=5ot9ct 1
I IF= 0.930, TLI= 0.924, CFI7F 0.9302 Yepy
0.90144<] Faxo] FFatA, 78 AFA =<1 PGFI
£ 0.721, PNFI= 0.846, PCFI7} 0.8632 UEY} 0.6
ol Fogt £FEOoZ FQIHY

7t 7HdEE gold Ay Aejotd o3t Zrh
7Hd HI1Z BESFEEAS7E 0951, ko] 24.98%
el SI/P7F PEUC 59f8t H(+)2] 9 vAl= A&
& £ Ao M2 et 7Hd H2e #E5)
AEAS7} 0.257, tgko] 3.059% UERY PEU7} PUC
Fogt A+ FFS WA= AL ¥ F Ao
7HaE AE=|Qich
7Hd H32 B2 AI571 0.683, t3k°] 7.863% U
EfLt EN/L7F PUY 93 A(HY] JFS vA= A&
& & Ao M et /M HeE ®ES)
AZA71 0.468, tgko] 10.107=Z WERt PEUZT Ud
FOg A FFE A= AL & 5 e 7t
AL AgE Rt 7 HoE EESHE2 A7 0.512,
t3ro] 11.0002 Yeht PUZE Uof g8t A+ F3re
nXE A & S ey 7ML el 714
H6S BZIIAEASZE 0.969, tgo] 31.9212 et
U U7} soll et A1 9T A= A & 5
A oH 7ML et 7Hd H72 EESHEA
57} 0.474, t3ko] 3.569% e} U7} Foll 9-9J3t A
(19 FFE 1A= A € 5 Yo 7ML A

k.

7Hd H8L EEIFEAS7E 0.428, t41°] 3.221=

Path of proposed model i;ar:dfggézisg T-Value Results
Perceived Easy of Use(PEU) < Social Interactivity(Sl) Payable (P) H1 0.951 *** 2498 Support
Perceived Usefulness(PU)« Perceived Easy of Use(PEU) H2 0.257 ** 3.059 Support
Perceived Usefulness(PU) < Entertainment(EN) Life Relevance (L) H3 0.683 *** 7.863 Support
Intention to Use (U) «— Perceived Easy of Use(PEU) H4 0.468 *** 10.107 Support
Intention to Use (U) «— Perceived Usefulness(PU) H5 0.512 *** 11.000 Support
Satisfaction(S)« Intention to Use (U) H6 0.969 *** 31.921 Support
Flow (F) < Intention to Use (U) H7 0.474 *** 3.569 Support
Flow (F) «— Satisfaction(S) H8 0.428 ** 3.221 Support
Addiction (AD) < Flow (F) H9 0.938 *** 25.636 Support

Summary of model fit indices: X?=3046.158, df=688, p=0.000, X?/df=4.428, RMR=0.059, GFI=0.817, AGFI=0.793, PGFI=0.721, NFI=0.911,
RFI1=0.904, IFI=0.930, TLI=0.924, CFI=0.930, PNFI=0.846, PCFI=0.863, RMSEA=0.065

*) p( 0.1, **) p¢ 0.05, ***) p( 0.001
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