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Abstract Purposes of this study were to identify the relationship among involvement in COVID-19
({iC), attitude toward advertisement (AtA), and behavioral Intention to social distancing (BItSD), and
to investigate the mediating effect of AtA in a loss versus gain advertising context. The participants
were 379 adults who have been consecutively living in Korea since January 2020. The participants
were randomly assigned to one of two advertisements using an online survey system. We found that
IiC affects BItSD since Korean adults recognize the risks and seriousness of COVID-19 infection or
transmission through I[iC. Induced positive attitudes or emotions through involvement in the
COVID-19 preventive behaviors including social distancing and vaccination are helpful to increase
the BItSD. Thus, health care and information providers should give an accurate message, which
induces a positive attitude, to recognize that our world is a risk of the COVID-19.
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we show love to those we care about.
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Fig. 1. Advertisement for loss versus gain.
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7P Hlgo] E%om, AFAGL NSEEA 671
BN QITHIES FIQtoto] EAUSH ATt A REHA|
AZA7} 1278(R3.5%) 0.2 714 worth HEslEe
HEAA7E 1688(43.3%) 22 7P Wokth & A+
oA Table 13} Zo] &4} o5 wA[7] Zgo]y gt
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Table 1. Participants’ Demographic Characteristics
and Variables between Loss and Gain
Message Groups (N =379)

Loss Gain
. Total 2
Chargcterl message message (h=379) X o
stics (n=192) (n=187) N%) ort
N(%) N(%)
Gender
Men 96(50.0) 95(50.8) 191(50.4) 0.02 .876
Women 96(50.0) 92(49.2) 183(49.6)
Age (yr)
20-29 36(18.8) 33(17.6) 69(18.2) 0.14 998
30-39 40(20.8) 38(20.3) 78(20.6)
40-49 41(21.4) 42(22.5) 83(21.9)
50-59 42(21.8) 42(22.5) 84(22.2)
>60 33(17.2) 32(17.1) 65(17.2)
M=SD 439:12.7 44.5¢12.4 -042 673
Location
Seoul 63(32.8) 64(34.2) 127(33.5) 058  .997
Busan 27(14.1) 28(15.0) 55(14.5)
Incheon 26(13.5) 23(12.3) 49(12.9)
Daegu 24(12.5) 20(10.7) 44(11.6)
Daejeon 21(10.9) 21(11.2) 42(11.1)
Gwangju 20(10.4) 19(10.2) 39(10.3)
Ulsan 11(5.7) 12(6.4) 23(6.1)
Education Level
High School
graduate or 80(41.7) 79(42.2) 159(42.0) 0.63 .730
lower
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College

and 83(458)  8042.8)  168(43.3)

university : ! :

graduate

Master or

Higher 24(12.5) 28(15.0) 52(13.7)
liC 15.06£239  15.50£2.11 1528226 -1.81  .071
AtA 24281518  2420+434  24.24+4.78 016 .874
BItSD 450+0.57 4.55+0.59 4524058 -0.76 445

liC=Involvement in COVID-19; AtA=Attitude toward advertisement; BItSD=
Behavioral intention to social distancing; M=Mean; SD = Standard deviation

32 YU £ 8 MSIH H2|F| AHQzo| Ro|

£ AFoM AFA AT AHeE= 54 THo|
i 452+0.58F0]ict. Table 29+ Zo] AW
(t=-1.56, p=.119), AF(F=2.38, p=.052), AFAY
(F=0.58, p=.997) ¥ #%5}2(F=.53, p=.788)l T
ARH A7) Aok zto)7t .

Table 2. Differences in Participants’ Demographic
Characteristics and Behavioral Intention
to Social Distancing (N =379)

BItSD

Characteristics ~ Categories MSD torF p
Gender Men 4.48+.59 -1.66 119
Women 4.57+.57
Age (yr) 20-29 4.41£.69 2.38 .052
30-39 4.44+64
40-49 4.65+.48
50-59 4.52+.53
260 4.58+.53
Location Seoul 4.50%.60 0.58 .997
Busan 4.51+.57
Incheon 4.59+.57
Daegu 452+ .51
Daejeon 4.52+.55
Gwangju 4.62+.54
Ulsan 4.39+.72
Education  High school
Level graduate or 4.51+.55 0.53 788
lower
College and
university 4.58+.55
graduate
'\Hﬂgit:: o 43872

BItSD= Behavioral intention to social distancing; M=Mean; SD = Standard deviation

3.3 COVID-190|| Ot 04, BT I ALS|Y
HE|F7| AMOEQto] A

ABlE AgEr] AAQEE Table 33 Zo]

COVID-199] digt 3#oi(r=.26, p{.001) ¥ FTE=

(r=37, p¢.001)2} F2] AFABAPE AL, COVID-1990
i3t Bol= FAH®=(r=33, p(001)2} FAl Fof FH
A7 AU

Table 3. Correlation between Informational involvement,
Attitude forward advertisement, and Intention
to social distancing (N=379)

Variables liC AA BItSD
r(p) r () r (o)

iC 1

AA .33 (€.001). 1

BItSD 26 (.001). .37 K.001) 1

liC=Involvement in COVID-19; AtA=Attitude toward advertisement;
BItSD= Behavioral intention to social distancing

3.4 COVID-190| Chor #O4Qb AtEE AHE|F7|
Ao AN FHEHEO| DH7 St

2 A9] COVID-199]| that Thofet ARRlA Azl F7]
AT BAA FrH =] WAaTE gRlst]
A AARAY A BHoE dFTALL
Durbin-Watson A4=& &RIsIt}. 5344 &l
A1} FAFsH|(Tolerance)+ .89% .10°0]A0|Q1 1,
FEARIARIZ(VIF)E 1.1302 10uHlo|Eg thagAlkle]
A= gl A= yebgth E3 Durbin-Watson
A|57F 2.162.8 20 77H9] BE 9 @AY} 7o 27|
gl gl= ACE YEh At EX2E WSSt

£A43} 0|5 FuAo|A FE =7} COVID-199
gt Tojel AR A AP R7] AHE wrsk=AE
B5e 2= Table 49 2ot 194014 COVID-199]
gt Hoi7t FrE o] FAHCE {7t FF=
] HTHB=.33, p{.001). 2@A 94 COVID-199] gt
o7t ARl AgjRr] AHro] AR {o%t
S mHHB=.26, p(.001). 3FACIME= SHHS
Ql COVID-19°] tigh #oj(8=.16, p=.002)2 h7H
191 P (8=.32, p<.001)7F AHElE ArlRr] AR
o] FAXHCE [Tt P} HA= ALE e
Wk &, 38494 COVID-199] tigt o= A15]E
A=|F7] AR tigt 3 AAR(8=.16, p=.002)7}
294 3 AAS(B=.26, p<.001)Et}t FHAEo] FaL
s FEMAEI 9l AR Usth Sobel
testE AAISH 23, FrE =9 i fat= F-oJstgich
(Z=5.00, p<.001).
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Table 4. Mediating Effects of Attitude toward
Advertisement between Informational
Involvement and Behavioral Intention to
Social Distancing (N = 379)

Adjus
Steps B B t P ted. F P
RZ
TIC T 070 33 680 (001 1 2726 (001
~AA : : : : : :
2. IiC
- 007 26 522 (001 07 2875 (001
BItSD
3. iC, AtA — BItSD 16 3498 (001
i€~ hoa 16 300 002
BItSD : R
AtA —
sisp 004 32 632 <001

Sobel test (Z = 5.00,
££.001 )
liC=Involvement in COVID-19; AtA=Attitude toward advertisement;
BItSD= Behavioral intention to social distancing

4. &9

B o A= COVID-19 ZE2 AAA Q] of-5-34
olgl= Y7]oll AR ARl ALSE AR
ARE 247171 sl £A4T} o] 5] ti=A vA|A]
meoly HRE Yk, o2’ FaYRolA
COVID-19°] thet #hojet Abs]a A oreto] A
of tiet B o] Wi aHE EelstarA} sttt &
Aol A COVID-199] tfgt ofet ALElH Azl &7]
AHEo] TA A FaHes F& iaTst
A= ool et g2 16%3itt. Cohenl27]°]
oot HEZRAF Y ARFHEtAToA AR AT}
13% oldolH St ] a7t rke Ao=
SR 2 AATe ARH AR Fr] ARz glof
COVID-19°] thet #oje} JFUEHEE st Ao
Efgsitta Azt

2 AFoA= 71 A7t 2] £43 o] 5 w47
zo|gol whE FAEjEot ASH AZEr] AHE
o9l Aol P U Y 1H FHH
AR} EAS FRoke AFE HAAE Blud 21}
FARHOA o] Fx HAIAZF B BHHQ] Ao
UERATH15]. 712 AAA EdEHoA] &4 ZHoly
2 AP0 BHo|L, o5 me o AEE
of &3l Aoz Yergou28], S APHEEY
3% ol5HT= &4 mEo]yo] v AE5H0|3IrH16].
E3H YS9 dAlofol] BEE AT o] HAA|
ool tigt AIHE It AFolA ol HAIA

=

oy HAA gHroe FHEA FFS 1A
A AR Yoy PFoEE T =3
A9l A=Al 591 oA HFFA7L A%y
= Qs Al7lol] o]FoiF7] wiEe] AHEE A7
AHYET} - ok £A HA[A Y o] 5 HAR] o] wtet
FUHEY AEIA AR Er] AHYEoA= Apol7t
A Aoz AAFL) B3 T-TA} F oFE Eo|g
o] A& WA 1,108 to s &AL o] HAA|
TS T ggsto] BIkE SRISH AollA] HAA]
7} oF2o] digt Yo A £ B2go) dig 9EE AF
Sh=A] o5 59 HAIA] FAk= FASEA] EQkaL ulH
T2 @A XA el wat vl AFEQA gAY
3% o|5 HAIA] mgo]go] ekEolg Qo] FHARl
JFS A AR YEHTH29. £ dAFME=
COVID-19 #4949 AlAA f3doleh= A o] v
§ AFottEY v AFAQ AL ojEgE AL
2 AZEN &4 82 o5 HAA] Loy o 7t
FAUHEY A A AZEr] AHE] Zol7t gigd
Aog A7} £ dAtolA Az A3 QYRS g1l
S} gkgron g 5o Al 71l W asirial
Azt
22 A7AEgEd 714 COVID-19 Zddd A3
oo gt Aol A A7](cue to action)7t A=
of JFS vHH30]. AFAEELAA A= 2F
A71 WA A7IZ2 Yeed, 2 A79] COVID-199
gk wei7b ARG D AV fARE doR
e & Qlgka A3ZE) COVID-199] digt Hoj=
IFY, W& & oyt wtolet EREL B At
74HO] HIwo} Qo= QA A7|<h T, o]gt FH
£ &9l COVID-19% A¥s| metoto] A4kl e
< A5k WA HIIE 7M. S 2ok U
A7|et B0l Q7] wiEolth £ AoA AESH
7170l AS| A A=F7| Ao wrt 1 o],
COVID-19 9] AlAA f38o] 19 ol A&H =
AZ1F&ol= COVID-199] thgt #oj7t &5
AR A AgE7] A EE 9kt 1do] B2t #=vlo]
COVID-199] sl thafgt Fejo] AHHof| rZEof
R0 RIEel ke FEoIITt Azt Z4Alate]
TAGoIY 384 oGA A4 sttk= il zto] 7}
UARE Aoz Y7tw|n o]t Q14 Zpo|7F A=
o] L vjHd Aoz wetEch waka COVID-19



474 3=88EEl=2Xl M12# H125

e ASlA ARG JIEE 5
17 95e 244717 5L COVID-19
719 2] Awol ok wEse opa)
Yot A4lst Badd Fa4e

N
N
of
filo
2
ol
I,
s
4

1o d
e}
i
I
k)

3 oay
2
o]
1o
-
oX,
e
T

¢

i)
1>
sk
4
%0 ¢
H1
o
:
Ry
A
3
e
fo
_OEII

=l

i

)
me
rat
=

Syt Ay HolAE COVID-19 FaH
o] Ao APFITES =0l A Aot
Ak, olEfgt A|7]o] AT AR HE ¢ A
AFS] FAL ZFBAE @olA YAtAE S o oSl
COVID-19 #¥9 A FF1 55 St
AFE 29 S Aoke A4S IHAE 5 e HEF
AAAE A&HoE AT Fa7t lcky Bz

a3} 7hs/d HA12]2 F2 FaroA AlFo) gt
AN E e wslo] tfgt o] EEE I Gl ARt
9] #ojzol YRE Aotz 5ol et JEE A
Stz WHalo] gebd 4= lokal 7pgskal Qlok He{ =
w2l AHRZE QIAA =g 7| &ol= HLof Afol7t
UL ofof) whe} AH|REe] Biirisiol o7t B 4= lrk
£ °|2oltH31]. Bust 7tsAd B AR
To] 200 uhg} e o2 A58 HARTE RS
o 4= QIt}. o]2 COVID-19 ZhalurS 913t AFslA
AYF7] AHo] #Ist FuAAF] HEs| HY,
COVID-19°] tigt #of7l =348 COVID-19%
A@HoR AZotA Eof FaEErt WsteHA =il
WH3lE Ejo] 9jsf AFSH AZFr] AHo] JF
S X E Aoz AZEY, B dFoAE COVID-19
Ao A5t A ARFIE olPekA] ZIE
w9 EAlojut A FS wjo] o] A|Ztof| whE HAA]
arte YA Al BAARE 4 JAA o sy
FAE HErt A ARFr] AdYre dFE
ot & gAY 52 oAl HAXE HIF &
AA7F AT 5 YAY ASse A9 AHEE
4 Lk COVID-19 o &5-2 oy A|qt
HHA Q1 oA Fue et AT} AR
T o= ote] BAE wiAfsHITH18]. COVID-19
A G52 AAT = JTs S L5 Aeike
AR 7E RS Qs JgAo] "ashy Aol
FUHEE FHACE WA AHAEE FIAL
4 U8 & 4 Ak T U HolFoA Hol=
gl s 234 Beg 7 A¢ Fao] gigt
s o & opylen32], Y 63hdolA 83hd sy

H ot o
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e > 3 ox
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55 e 3 AFoME YFE FallkeZo] IS
of tigt 384 HEHsE TPARTHRAL &, BalkeE
of osf FgH Fao it IAHH st BAHsY
A8l Higt Ty A3EE P9 AHYE
TS vHT= 2AZ & 4 QT Fae S84
s HSHA71EL WAE B HAXNE Aol
ol u2[13] FAE s} vt B s AR g
SR AR 59t k=t o]u] 7kTA} om]A|
Aol 7 g Hol= FAFart ojFoiF L,
A7) 9 FAH SHAA AE, |t T2
7|& oAt olyz} B2 GRH 5 Ukt SHES
Bl E7MAE AESHAY ol €88 ZleR
A7kt weba] 15 71HAE Eol=tl o] BaEE
Wl EIE THfsiA = o 2 Aol

FL COVID-19 A9 A8 27| A=A =714
o7 o]Fojz AFRAA ESto] QIXH FT}
H&Ys 719 FAE WAL, EUT-E ABH
AZF719 22 At dS 93t 482 Fole
AOog YeIHTH19]. olF £43t o]5 HAA] o]
ol A&sfEetd ARSH A=%7)E oA %S W
Rlelv Fete] s Fxste] B 246k
&4 #AA] ZEo]o] ARRlH AHowof anrt 3l
lofok gttt a8y 2 Afollhe A A AT
gk £AT} o] 5 HAA] o]y Faro] wE eyt
A9 of Atol= QIgiH. 235]8 &4l o] 5 HAA|
maojgof A Qo] COVID-199] thdt Bojz}p &1
g AIZol Higt FHH HEE FAdoke A AEA
AR AHYEE 9 4 e ZAo=2 UEHTh
20209 5¢ S uztoA RAFE COVID-199 9fgt
AASE o] Bt Aol 238 & 35%
oA HATSHL o4 & AEF AL B G4
25% ol AT AR UERtH34]. COVID-19
T WAYZ7|} T YUt AgolA FEg A
REHES FAHA Retthe Bt 37 933
HAo| &2 Fdo] I1gA] Ok Heo] vl F2A B
o] o} AU 7oA T EQME EY 4 e
52 AT AL AIsHATH35]. oA COVID-19
TS gt ABIE AE7 Y eSS At
B3 HAIA A A= A COVID B =719 g
A 2o tigt B MSE & 4 A= FHAl0] Z8
sioyal Az

ofll
rlo o

[
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£ A= COVID-19 S A3t ABl4 A
F7] Ao tigt £43} o] 5 HAIA] &
%ol 4 COVID-199 thst &, FJae= L A5 3
A F7] AHrete] TAE geletal o5 7+ &
JFS "AE= FIHEY
COVID-199] thgk iz} A A A 57| Aoz
FEFE vFEH COVID-199] Hofgto 24 COVID-19
of gigt Yoyt HZHS U4 YRR A
=]o] COVID-19°] gt #AE ol Ho] wj$- dg
sio}h, ESH COVID-19 A2 A3t AlFd A7
F7] 59 diEE ARl 344 HeE F=T 5
Qe HARAE ALste] COVID-199] tigt #ojzt
AR A7) Ao nAs FFE AT 5
UEE dfofehS & 5= Atk weha] oy A AL
ZFAF ZESAPE COVID-19 RS 7153t B4
tdigo] COVID-19] gt #ofE &2 4 U=E A
o} A9 TS At HEst HEE AlFota FgolA
Aol A 5 ff IHY JuHEE FET
& e aFRHRA HAAE AANTFoEN AT

2N %S $438 8 Ulop & itk
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