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Abstract In this study, we intend to investigate the effect of cosmetic companies' planning actions for
green marketing campaigns on their intention to participate and their actions. To this end, a survey
was conducted and a total of 186 questionnaires were analyzed. The main results are as follows. The
three factors of planned behavior, attitude, subjective norm, and perceived behavior control, all had a
significant effect on participation intention and participation behavior, and subjective norm was found
to have the greatest influence. In addition, it was found that participation intention had a significant
effect on participation behavior. Therefore, in order to activate the green marketing campaign, it is
necessary to study the marketing method that can inform the people around the participation method,
recommend the participation in the campaign, and recommend it.

Key Words : Green marketing, Planned behavior theory, Participation intention, Participation behavior,
Cosmetic bottle collection campaign
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Table 1. Demographic characteristics of the sample (N = 186)
Demographic characteristics Frequency Percent(%)
Male 78 42.0
Gender

Female 108 58.0

20~29 68 36.5

30~39 54 29.0

Age

40~49 46 24.7

50 or above 18 9.8

High school 24 12.9

College graduate 58 31.2

Education

University graduate 94 50.5

Graduate school 10 54

Student 46 24.7

Employee 51 27.4

Self-employed 30 16.1

Occupation Official 16 8.6
Technical 14 7.5

Housewife 17 9.2

Others 12 6.4

Less than 2 million Won 52 28.0

Less than 3 million Won 66 35.5

Monthly income

Less than 4 million Won 40 215

More than 4 million Won 28 15.0

Once 75 40.3

Frequency of 2 times 56 30.1
participation 3 times 42 22.6
4 or more times 13 7.0
Total 186 100.0
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Table 2. Results of Exploratory Factor Analysis & Reliability Analysis

Constructs & Measurement items Fac_tor Eigen Var|a_nce Cronbach's
loadings value explained Alpha
Participating in recycling campaign is wise. .890
Participating in recycling campaign is worthwhile. 814
Attitude 2.855 23.789 .869
Participating in recycling campaign is valuable. 781
Participating in recycling campaign is beneficial. 714
My family members understand | participate in 345
recycling campaign. .
My friends agree | participate in recycling campaign. 749
Subjective
Norms My neighbors encourage me to participate in recycling 718 2.751 22.922 836
campaign. :
The people important to me support my decision to 695
participate in recycling campaign. .
Participating in recycling campaign is easy. .880
Perceived Participating in recycling campaign is convenient. 730
Behavior There is enough time for me to participate in 673 2472 20.596 783
Control recycling campaign. .
| think | will always be able to participate in 603
recycling campaign. .
KMO: .835, Bartlett's test x?= 1612.740, p=.000, Total variance explained: 67.307
| am keen to participate in recycling campaign. 914
Participation . . . . .
. | am willing to participate in recycling campaign. .883 2.312 77.061 .850
Intention
| plan to participate in recycling campaign. .835
KMO: .701, Bartlett's test x?= 428.555, p=.000, Total variance explained: 77.061
| often participate in recycling campaign. 930
Participation  1'my |ooking for information about recycling campaign. 927 2500 83.337 899
Behavior ’ ’ ’
I'm spending much time on participating recycling 880

campaign.

KMO: .735, Bartlett's test x?= 601.856, p=

.000, Total variance explained: 83.337

Table 3. Correlation Analysis

Perceived Behavior Participation Participation

Constructs Attitude Subjective Norms Control Intention Behavior
Attitude 1
Subjective Norms 476" 1
Perceived Behavior Control 424" 528" 1
Participation Intention 536" 705" 510" 1
Participation Behavior 468" 578" 490" 632" 1

Note: all correlation coefficients are significant at the p(.01 level
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Table 4. The effect of Independent Variables on Participation Intention
Dependent Independent
vgriable va?'iable B SE ld t TOL VIF
(Constant) 519 179 2.896™
Participation Attitude 178 037 226 4.882™ 759 1.317
Intention Subjective Norms 525 051 509 10.275™ 661 1513
Perceived Behavior Control 136 .048 136 2.818" 697 1.434
R?= 529, adj R%= 524, F= 108.535, p=.000, Durbin-Watson= 1.858
*: p(.05, **: p(.01, ***: p(.001
Table 5. The effect of Independent Variables on Participation Behavior
Dependent Independent
variable variable B SE 4 t TOL VIF
(Constant) 554 233 2376
Participation Attitude 188 048 209 3.952™ 759 1317
Behavior Subjective Norms 419 066 357 6.314™ 661 1513
Perceived Behavior Control 228 063 201 3.644™ 697 1.434

R’= 386, adj R?= .380, F= 60.856,

p=.000, Durbin-Watson= 1.623

*: p.05, **: p(.01, ***: p(.001
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Table 6. The effect of Participation Intention on Participation Behavior

Dependent Independent
variable variable B S.E s t
Participation (Constant) 1.120 192 5.826™
Behavior Participation Intention 691 053 607 13.035™

R’= 368, adj R’= .366, F= 169.923, p=.000

*: p¢.05, **: p(.01, ***: p(.001
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