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Abstract

The New Silver Generation, which includes retired baby boomers, is eschewing
traditional lifestyles, remaining socially and economically active, and striving to
enjoy their lives. It is necessary to understand the preferences, sensibilities, and
fashion propensities of such individuals. Thus, this study analyzed the New
Silver Generation’s fashion color preferences and proposed fashion color scheme
guidelines that could be used in the fashion industry. First, surveys were
conducted in people of the New Silver Generation aged from 55 to 65 years.
The survey questions included the following: fashion color preferences, fashion
sensibility and taste preferences, fashion interests, lifestyle, and demographic
background. Second, the survey was conducted to identify differences in color
preferences based on respondents’ fashion interests and lifestyles. Next, to
compose color palettes for the survey, 45 colors from the Munsell color system
were chosen at random. The major research results were as follows: It was
shown that socializing- and health-preferring individuals wore achromatic color,
leisure-preferring individuals wore P color, and self-preferring individuals wore B
color. The commonly worn colors were achromatic colors. After the age of 55
years, health- and leisure-preferring individuals often wore R color and RP color,
respectively. Thus, this study proposed a color scheme arrangement that used
achromatic colors, such as black and white, as the main colors list for the four
lifestyle types.
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Table 1. Color Image and Features of 12 Sensitivity Adjectives

Adjective Emotional image Color tone
Joyful, Charming, Fresh, Cheerful, .
Cute Sweet, Bright, Lovely, Funny Bright tone, Pale tone
Cheerful Active, Rhythmic, Young, Clear, Vivid tone,
Sporty, Stand out, Open mind Strong tone, Bright tone
Charming, Decorative, -
Fancy Sensuous, Maturity, Fantastic Vivid tone, Strong tone, Deep tone
. Dynamic, Powerful,
Dynamic Strong, Rough, Individual Strong tone, Deep tone
Clear Light, Soft, Transparent, Achromatic color,
Delicate, Bright, Clean Very pale tone
Natural Natural, Country, Comfortable, Middle saturation yellow,
Emotional, Friendly, Cozy, Simple Green, Brown etc
Elegant Feminine, Noble, Luxurious Purple with gray,
Red purple.
Gentle Intellectual, Conservahye, Formal, Dull tone, Dark tone
Classic, Imposing
Modern Functional, Urban, Modern, Hard, Blue, Blue green,
Artificial, High-tech Achromatic color, Grayish color.
Mild Soft, Warm, Simple, Pure, Very pale tone,
Flexible, Relaxed Light grayish tone
. S Grayish tone,
Soft A more static image than a mild image Light grayish tone
- Mature, Elegant, Calm, Dark tone, Deep tone,
Sophisticated Time-worn, Murky Dull tone, Grayish tone

Park, Jung & Choi(2012), p108~ 109; Re-edit
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Table 2. Survey Questionnaire Reference

Categories Questionnaire
Choose one preferred color number from the fashion color palette above.
Level of Choose one number of the color you usually wear from the fashion color palette above.
interest in If there is a color you want to wear on the fashion color palette above, please choose one number.

fashion color

(Choice)

Choose one number of the color you usually wear after the age of 55 from the above fashion color
palette.

inLtZVrzlstO{n Choose your preference by looking at the explanation of the fashion-emotional image.
fashion . . . e )
emotional Choose one in thg corresponding compartment for the fashion sensitivity image that goes well with
image your personal fashion style.
I'm interested in making up my appearance.
I'm interested in hair or make up.
| choose proper fashion that fits the time and place.
| prefer wearing accessories.
| consider socks or stockings as fashion.
Level of I'm interested in shopping something has new style.
interest in | have my favor in specific brands.
fashion | consider the whole styling important.
Choose an item in advance before shopping. (Ex, coat, jacket, dress, pants, shirt, accessory, etc.)
| often use or look forward to the sale season.
| have my own style that suits me the best.
| follow the latest or new fashion when shopping.
Please choose a consideration when purchasing a fashion.
| read newspapers and news every day.
| have a regular day.
Leisure life is important in life.
There is a hobby that i like.
| like to hang out with others.
| often go to art galleries or museums.
| enjoy listening to classical music or watching opera and musical.
| tend to travel abroad/domestic often.
Lifestyle | am exercising for my health.

| am interested in healthy food or food.

| want to challenge new works for me. (Ex, employment, private activities, certificates, degrees, etc.)

| have regular medical checkups.

I'm a positive and outgoing person.

| want to enjoy life in various ways.

The word "New Silver" suits me.

Choose a leisure partner.

Write about your favorite leisure time.
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Figure 1. Fashion Color Palette
(photo by author)
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Table 3. Demographical Characteristics of Subjects

Categories Frequency(N) Percentage(%)
Man 125 417
Sex
Woman 175 58.3
55~59 192 64.0
Age
60~65 108 36.0
Single 128 42.7
. Married 136 453
Marital status -
Widowed 22 7.3
Etc 14 4.7
No degree 98 32.7
Associate degree 68 22.7
Level of education Bachelor's 97 323
Graduate degree(master) 29 9.7
Etc 8 2.7
Economic activity status Existence 234 780
Y Non-existence 66 22.0
Very healthy 35 1.7
health 156 52.0
Current health catthy
Average 100 333
Bad 9 3.0
Impulsive and independent 57 19.0
. Calm and deliberate 125 417
Personality o —
Socializing and positive 73 243
Precise and conservative 45 15.0
Alone 48 16.0
. Partner 225 75.0
Residence type Children 101 337
(Multiple responses) :
Grandchild 8 2.7
Etc 5 1.7
Seoul, Gyeonggi, Incheon 159 53.0
Gangwon 12 4.0
. Daejeon, Sejong, Chungnam, Chungbuk 12 4.0
Residence area -
Gwangju, Jeonman, Jeonbuk 96 32.0
Daegu, Gyeongbuk, Busan, Ulsan, Gyeongnam 17 5.7
Jeju, Foreign country 4 13
Less than 100,000 won 118 39.3
Hy dlothi 100,000 won to 250,000 won 120 40.0
Monthly clothing 250,000 won to 400,000 won 35 17
purchase fee
400,000 won to 700,000 won 15 5.0
More than 700,000 won 12 40
200,000 won to 300,000 won 74 247
300,000 won to 400,000 won 72 24.0
Monthly allowance 400,000 won to 500,000 won 66 22.0
500,000 won to 600,000 won 35 1.7
More than 600,000 won 53 17.7
Total 300 100.0
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Table 4. Verification of Validity and Reliability about the Level of Interest in Fashion

Ingredients
Categories Question

Factor1

I'm interested in making up my appearance. .885

I'm interested in hair or make up. .809

| consider socks or stockings as fashion. .806

Factor 1 'm interested in shopping something has new style. .790
Level of | prefer wearing accessories. 763
interest in | consider the whole styling important. 761
fashion | have my favor in specific brands. 751
| follow the latest or new fashion when shopping. 747

| have my own style that suits me the best. 728

| choose proper fashion that fits the time and place. 728

Value 6.056
Variance(%) 60.555
Cumulative(%) 60.555

Reliability 925

KMO0=.928, Bartlett's test x’=1902.592 (df=45, p=.000)
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Table 5. Differences in the Level of Interest in Fashion according to the Demographic Characteristics

Level of interest in fashion

2

EETEn A high group | A low group (p-value)
Sex Man 50(40.0) 75(60.0) 9.153"
Woman 101(57.7) 74(42.3) (.002)
Age 55~59 106(55.2) 86(44.8) 5.070"
60~65 45(41.7) 63(58.3) (.024)
Single 65(50.8) 63(49.2)
. Married 65(47.8) 71(52.2) 1.296
Marital status Widowed 13(59.1) 9(40.9) (730)
Etc 8(57.1) 6(42.9)
No degree 39(39.8) 59(60.2)
Associate degree 33(48.5) 35(51.5) 13.634°
Level of education Bachelor's 54(55.7) 43(44.3) ('009)
Graduate degree(master) 22(75.9) 7(24.1) :
Etc 3(37.5) 5(62.5)
Economic activity status Existence 119(50.9) 115(49.1) 116
Non-existence 32(48.5) 34(51.5) (.734)
Very healthy 24(68.6) 11(31.4)
healthy 84(53.8) 72(46.2) 11.757""
Current health Average 41(41.0) 59(59.0) (.008)
Bad 2(22.2) 7(77.8)
Impulsive and independent 31(54.4) 26(45.6)
Personality Calm and deliberate 59(47.2) 66(52.8) 13.281™
Socializing and positive 47(64.4) 26(35.6) (.004)
Precise and conservative 14(31.1) 31(68.9)
Seoul, Gyeonggi, Incheon 88(55.3) 71(44.7)
Gangwon 7(58.3) 5(41.7)
Daejeon, Sejong, Chungnam,
Residence area Chungbuk 183 Rl >.905
Gwangju, Jeonman, Jeonbuk 39(40.6) 57(59.4) (.316)
Daegu, Gyeongbuk, Busan,
Ulsan, Gyeongnam 8(47.1) 9(52.9)
Jeju, Foreign country 2(50.0) 2(50.0)
Less than 100,000 won 36(30.5) 82(69.5)
. 100,000 won to 250,000 won 69(57.5) 51(42.5)
MOD&?LyaSC;"}:;”g 250,000 won to 400,000 won 28(80.0) 7(20.0) 45('552))
P 400,000 won to 700,000 won 6(40.0) 9(60.0) '
More than 700,000 won 12(100.0) 0(.0)
200,000 won to 300,000 won 23(31.1) 51(68.9)
300,000 won to 400,000 won 34(47.2) 38(52.8) 26.934""
Monthly allowance 400,000 won to 500,000 won 32(48.5) 34(51.5) (.OOO)
500,000 won to 600,000 won 22(62.9) 13(37.1) '
More than 600,000 won 40(75.5) 13(24.5)
Total 151(50.3) 149(49.7)
“p<.05, ""p<.01, " p<.001
WS AWE AHEY e 2k F Grouwpl W] ) THEAL BE elolmaed 49
et PHE7F 22 Ao eht ‘1oz gHsigle Table 8°f 2lotdl aflfaE vOR o] 5 LRt
W Group2 WAo] digt TAESL W Aoz uenp AT oA $99 4] A9E AMuy mEel
A 0 2 Wi, 27} P QpgAola E5a) ekt 4] Mo 2
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Table 6. Verification of Validity and Reliability about the Lifestyle
Ingredients
Categories Question
Factor1 | Factor2 | Factor3 | Factor4
| often go to the art galleries or museums. .850 .041 119 .015
Factor 1 | have particular hobbies to enjoy. .780 195 123 17
Leisure | listen the classic music or enjoy watching operas, musicals. 774 115 .085 152
focused type | | consider enjoying leisure important in my life. 744 299 .099 .030
| often go abroad or local trip. .666 .079 151 225
| read newspapers or watch news everyday. .082 .843 -.044 150
I live a regular life. 118 689 .057 278
Factor 2 -
Self | want to challenge something new for myself.
focused type (getting a job, certificate, academic degree, doing volunteer | .220 661 251 184
work, etc.)
The word ‘New silver matches me well. 211 648 234 .062
Factor 3 | want to enjoy my life variously. .190 213 .807 .099
Socializing 'm a positive and outgoing person. .055 .035 .804 251
focused type | | enjoy socializing with others. 173 104 733 -.019
Factor 4 I'm interested in healthy foods. 179 112 219 772
Health | exercise regularly for my health. 220 212 163 .740
focused type | | take regular checkups. 024 233 -.036 718
Value 3.190 | 2.361 | 2.103 | 1.959
Variance(%) 21.268 | 15.737 | 14.019 | 13.058
Cumulative(%) 21.268 | 37.005 | 51.024 | 64.081
Reliability .850 759 747 .708
KMO=.843, Bartlett's test x'=1702.692 (df=105, p=0.000)
Table 7. Response of Each Group by the Level of Interest in the Fashion Factor
Group
Categories Group1 Group2 t-value p-value
(n=151) (n=149)
intereljvieri ?;shion 83900 -.85027 27.3647 000
Type A high group A low group
" p<.001
A& EFohlth ZF Qi 49| whg ATE Yofid At Group32 &= oidshAl 2711 Aol st =t
et 2k %, Grouple FuleFolt o/pyg @ 2 ol 218 Zolsle Aol gl Hgol we
Q] o3y, ] U AA] Tetol} o] TS ATl A o2 Yeht ‘Socializing focused type © 2 HHIIH 0™,
o] =2 AoE YRt Leisure focused type’ O = 5} Groupd= 7173& It &5 st A713 4axs o
Fom, Group2~ TR Bgolut ARoly w& B, Iglom [ F& Ao AlEo] digh #ilo] =2
Aze dol et =4, 7 AWes dejete] ofgels dFo= Leht Health focused type' 2= HgsIr:

=
Aol =2 ZAog e} ‘Self focused type’ @2 g5t
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Table 8. Response of Each Group by the Lifestyle

Group
Categories Group1 Group2 Group3 Group4 F-value p-value
(n=76) (n=68) (n=50) (n=106)
Leisure . b 3 c
50350 -.68864 -1.12803 61286 106.133 .000
focused type
Self -.814922 -.16557° 13345¢ 627549 45926 .000
focused type
Sodializing - 25489 -93719° 92674° 34682° 66.474°" 000
focused type
Health -.56439° 63489° -.57210° 26723° 33.362"" .000
focused type
Type Leisure Self Socializing Health
yp focused type | focused type focused type focused type
0 001 Duncan : a<b<c<d

Table 9. Difference in the Preferred Colors in the Level of Interest in Fashion and Lifestyle

Level of .
interest in fashion Life style
. Leisure Self Socializing | Health Total
No. G Y & L x focused | focused | focused | focused x (n=300)
(::1“;‘;) (r?:;lig) (r2l) type type type type (bl
(n=76) (n=68) (n=50) | (n=106)
11 R21 31 13(8.6) 21(14.1) 12(15.8) 7(10.3) 7(12.0) 9(8.5) 34(11.3)
YR
2,12, 22, 32 7(4.7) 6(4.0) 2(2.6) 4(5.9) 1(2.0) 6(5.6) 13(4.4)
Y
313,23, 33 | U4 | 96D 8(105) | 4(6.0) | 240 | 7(65) 21(7.0)
GY
4,14, 24, 34 13(8.6) 7(4.7) 41173 7(9.2) 0(.0) 6(12.0) 7(6.6) 159.850+ 20(6.7)
G (.551) (.034)
5 15 25, 35 9(5.9) 14(9.4) 4(5.2) 3(4.4) 48.0) |12(11.3) 23(7.7)
BG
6, 16, 26, 36 7(4.7) 2(1.3) 0(.0) 1(1.5) 1(2.0) 7(6.5) 9(3.0)
B
7,17, 27, 37 12(7.9) 13(8.7) 4(5.2) 9(13.2) 4(8.0) 8(7.5) 25(8.3)
PB
8, 18, 28, 38 15(10.0) 7(4.7) 6(7.8) 3(4.4) 7(14.0) 6(5.6) 22(7.3)
P
9, 19, 29, 39 18(11.9) | 17(11.4) 13(17.0) | 689 | 6(12.0) | 10(9.4) 35(11.7)
RP
10, 20, 30, 40 16(10.6) | 17(11.4) 11(14.5) 6(8.7) 1(2.0) 15(14.2) 33(11.0)
Achromatic color
41, 42, 43, 44, 45 30(19.9) | 35(22.7) 9(11.8) 25(36.8) | 12(24.0) | 19(17.9) 65(21.7)
Total 151 149 76 68 50 106 300
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)

“K.05
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7. IjM Mz MSE Agske Aoz Yeptom, Leisure focused type] 7%

PAGS Aoske Zo® UePdom, Self focused typed]
Table 90l oot A& sk= M FARE Axt TR (419, B¢ BAEE Aosh= Zow EAMHYML HAEE
4281, 439, 441, 458)A Dol 65BQLIWE 7V =7 AT AN HAAH o2 B At F HARE Ko
yeptor, I ohFo2= POW, 1981, 29%, 399)AE 7] dekom 7t AR Hasl= Mo] Aot Aeg 1t

359(11.7%)3 RO, 114, 219, 31)AE 34(11.3%) it SAHo2E sjdT T mEbA foulgt 2tolzt
o2 Yepton gfo|ZAetde matis SAKHOR H LERLER] Qhotet.

oJn|gt zto]7t Lo ™ (p<.05), Health focused typeolut Table 100 ¢JotH 2Hgotar 42 s FAF A R(1
Socializing focused type®] 73-¢ iz oz M Ads H, 119, 219, 31)AEo] 658QLT%eE T =

Table 10. Difference in Colors that are Desired to be Worn in the Level of Interest in Fashion and Lifestyle

interel;:v;: (f):shion Life style
e Agrglug: grl?lv; x " fl;)ecils.ll;zi fozl?!:ed S?;i:lliza.:zg f:s:i?d 1” (n.I:;(a)IO)
o=ts0 | ot | P B T | a0 e

. 11,R21, L | 38@5.) | 27082) 22089) | 15(22.0) | 7(140) |21(19.8) 65(21.7)
) 12'\(221 5, | M3 | 562 452) | 229 | 360 | 765 16(5.2)
y 13,Y23’ ;| 16008 | 220148) 9(11.8) | 7(103) | 7(14.0) |15(14.1) 37(12.7)
. f; 43 | 959 | 864 452) | 26.0) | 240 | 984 17(5.6)
5 1 51625’ s | 4en | ey 452 | 1015 | 200 | 2018 8(2.7)
61 61336’ | S04 429 208 | o0 | 360 | 4D | | 960)
sy | 15@n | 16ti08) (067 | 452 | s | 360 | 1004 | | 204
. 18’”38’ . | 960 | 863 452) | 4(58) | 5(100) | 4G.7) 17(5.7)
. 19’P29' o | 1386 | 1387) 8(105) | 507.4) | 70140 | 6(.6) 26(8.6)
o0 ZOF"F;O’ o | 24060 | 240162 110145) | 16(23.6) | 5(10.0) | 16(15.1) 48(16.0)
Aﬁdlrgmj;c ;2'01[5 13(8.5) | 14(9.3) 452) | 10(14.8) | 4(8.0) | 9(8.4) 27(9.1)
None 3200 | 42.7) 00 | 115 | 360 | 328 72.3)

ot 151 149 76 68 50 106 300
(100.0) | (100.0) (100.0) | (100.0) | (100.0) | (100.0) (100.0)
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Table 11. Difference in the Commonly Worn Colors in the Level of Interest in Fashion and Lifestyle
Level of .
interest in fashion Life style
. Leisure Self Socializing | Health Total
= ';rzlug: :rlzv; ’a focused | focused | focused | focused ’'e (n=300)
(n=151) | (n=149) | P& type type type type bz
(n=76) (n=68) (n=50) (n=106)
R
111, 21, 31 11(7.4) 13(8.7) 10(13.0) 4(5.9) 3(6.0) 7(6.5) 24(8.1)
YR
2,12, 22, 32 6(4.0) 7(4.8) 3(3.9) 4(6.0) 0(.0) 6(6.7) 13(4.3)
Y
3 13 23, 33 6(4.0) 4(2.7) 2(2.6) 0(.0) 3(6.0) 5(4.6) 10(3.4)
GY 9060 | 201.4) 206 | 105 | 120 | 766) 113.7)
4,14, 24, 34 ' ' ’ ' ' ' '
G
5 15, 25 35 1(0.7) 5(3.4) 2(2.6) 1(1.5) 2(4.0) 1(0.9) 6(2.0)
BG 42.339 154,156+
6, 16, 26, 36 2(1.4) 0(.0) (370) 0(.0) 0(.0) 0(.0) 2(1.8) (019) 2(.6)
B
71727, 37 8(5.3) 10(6.6) 6(7.8) 2(3.0) 4(8.0) 6(5.6) 18(6.0)
PB
8, 18, 28, 38 11(7.4) 13(8.8) 6(7.8) 3(4.4) 1(2.0) 14(13.1) 24(8.0)
P
9, 19 29, 39 6(4.0) 4(2.7) 3(3.9) 2(3.0) 3(6.0) 2(1.9) 10(3.4)
RP
10, 20, 30, 40 10(6.6) 13(8.7) 709.2) 5(7.4) 2(4.0) 9(8.5) 23(7.6)
Achromatic color
41 42 43 44, 45 | 81037 | 78(52.3) 35(46.0) | 46(67.7) | 31(62.0) | 47(44.3) 159(53.1)
Total 151 149 76 68 50 106 300
(100.0) (100.0) (100.0) (100.0) (100.0) (100.0) (100.0)

"p<.05

Uehton, 7 ooz RP(104, 209, 304, 40¥)A Y
487(16.0%)3 Y3, 139, 239, 33¥)AD 379(12.7%)
o= LERTH

Table 11¢] oJshd F=& 2-goh= A& 24T A3 74
(419, 424, 439, 449, 455 A Ho] 159%(53.1%) 22
TS 53 A Vel

Table 12¢] oJobA ¥F 554 o] T2 Zgole Mg &
Agh At B4, 4249, 439, 447, 458)A|Fo] 91
H(30.3%) 08 7P = Ushgen, 11 theogl PR(10
W, 209, 309, 400)AIE 48%(16.1%)7F P(1¥, 119, 21
W, 3IIAE 469(15.4%) 02 UERdTh

8. M Z+4 ojojz| Hsx

Lee(1983)9] <i+to] m=W s 74 oAE Uelie=
Edel F8AF 87081 B (Modern), ™Y A](Mannish),
HEH (Active), FEZ(Country), oA (Ethnic), =WE]
(Romantic), A&FA(Elegant)@t  A|=1H (Sophisticated)&
7o WA A oA Ha=E HAWEY Table 133
2t} "oz 2 o, ‘Sophisticated M=3.74)7} 7} =
A YeREI  Elegance’(M=3.61),  ‘Active’ (M=3.50),
‘Modern’(M=3.49),  ‘Romantic (M=3.13),  ‘Mannish’
(M=2.92), ‘Country’M=2.81) <22 UepPtom ‘Ethnic
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Table 12. Difference in the Commonly Worn Colors after the Age of 55 years in the Level of Interest in Fashion and Lifestyle

Level of .
interest in fashion Life style
. Leisure Self Socializing Health Total
2 ';rzf: :rclﬂg ’a focused | focused focused focused ’'e (n=300)
ZF
(n=151) | (n=149) P30 | tpe | e R bype o)
(n=76) (n=68) (n=50) (n=106)
11 R21 31 25(16.5) | 21(14.1) 8(10.4) 15(22.0) 11(22.0) 12(11.2) 46(15.4)
YR
2,12, 22, 32 12(7.9) 10(6.8) 4(5.2) 1(1.5) 5(10.0) 12(11.3) 22(7.3)
Y
3, 13, 23, 33 9(5.9) 5(3.3) 7(9.1) 1(1.5) 1(2.0) 5(4.7) 14(4.7)
GY 1172 | 533 462) | 260 | 2040 | 875 16(5.4)
4,14, 24, 34 ' ' ’ ' ' ' ’
G
5 15, 25 35 5(3.3) 8(5.4) 4(5.2) 3(4.4) 2(4.0) 4(3.8) 13(4.4)
BG 39.457 149,970+
6, 16, 26, 36 1(.7) 1(.7) (449) 1(1.3) 0(.0) 0(.0) 1(.9) (022) 2(.6)
B
717, 27, 37 6(3.9) 9(6.0) 5(6.5) 4(5.9) 2(4.0) 4(3.7) 15(5.1)
PB
8, 18, 28, 38 10(6.7) 9(6.0) 3(3.9) 3(4.5) 1(2.0) 12(11.3) 19(6.3)
P
9, 19 29, 39 11(7.3) 3(2.1) 7(9.1) 1(1.5) 1(2.0) 5(4.7) 14(4.7)
RP
10, 20, 30, 40 18(11.9) | 30(20.1) 13(17.1) | 15(22.0) 4(8.0) 16(15.0) 48(16.1)
Achromatic color
41, 42, 43, 44, 45 43(28.5) | 48(32.3) 20(26.2) | 23(33.8) 21(42.0) 27(25.4) 91(30.3)
Total 151 149 76 68 50 106 300
(100.0) (100.0) (100.0) | (100.0) (100.0) (100.0) (100.0)
“K.05
M=2.39)2 Aid ez 7t YA Yttt 24 F8AE & NSt sl e A AAHez

% gEdon AguHE 12749 7o FENE
AgaHA) gk A g4 xS
Apstel A 44 olmlA HFEE T4
gsto] Agtalr] gIstel WA A4 ol

2] AsLE
A 7rol=akel

°f &

A 87l At AR

9. jd Mzji stol=z2tel s

HEZAL AR ZF gfo|TAE A4 Hol:
A Moo wer 2t &

=
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e 71 ol

EEES
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=

A A
gl ofge A AR sjolset

=
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fE
o~
w
E

BRI, 429, 43 2
Agets Aoz Ush} e ujue] 74
ARl Black T Whitedhe 9 whale 7y
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Leisure focused typeo] A@sh= A 74 oln|z] A%
L= ‘Sophisticated 2 UERgth wEbA, Leisure focused
types g o A Fro]=Etele Sophisticated ©]H]A]
HjA AERlof] ARet weF Sl A7t WEeF g W
& ZESH AAFo] B O R Leisure focused type 4] o
L2l oz A9kt Health focused typeo] A53l=
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Table 13. Difference in the Peference of Fashion Adjectives in the Level of Interest in Fashion and Lifestyle

Level of .
interest in fashion Life style
. Leisure Self Socializing Health Total
No A“T:h Arcl,c:jw focused focused focused focused (n=300)
(,?:1 5l‘)|) (:=1 4';) &t type type type type Fgt
) (n=76) (n=68) (n=50) (n=106) | (b2l
M1SD M1SD M1SD M1SD M1SD M1SD M1SD
« | 3.54+.886 | 3.21£.703 | 3.36+£.827 | 3.70+.841 x
Modern 3.66+.857 | 3.32+.791 3('3%%) 5(?)%?) 3.49+.840
: ab a ab b :
- 963 2.49+1.052|12.94+1.145|3.26+£1.139 | 3.05+1.090 5 984"
Mannish 2.85+1.185 | 2.98+1.068 ('336) ('001) 2.9241.129
: a ab b b :
. -316 2.577
Active 3.48+972 | 3.52+.851 3.26+.806 | 3.65+.943 | 3.50+.931 | 3.58+.936 3.50+£.913
(752) (.054)
-576 2.292
Country 2.77£1.138 | 2.85+£.985 2.86£1.042 | 2.72+£.928 | 2.52+931 |2.97+1.191 2.81+1.063
(.565) (.078)
. -1.783 998
Ethnic 2.28+1.059 | 2.50+£1.063 2.54+1.160|2.28+1.034 | 2.26+.965 |2.41+1.058 2.39+1.065
(.076) (.394)
e | 3.212£.957 | 2.75£.968 | 3.10+£.974 |3.34+1.050 o
Romantic 3.37+1.030 | 2.89+.945 4t108070) 5(%%; 3.13£1.016
: ab a ab b :
x| 3.70£.817 | 3.18+.976 | 3.44+907 | 3.90+.883
Elegance 3.91+.800 | 3.30+.955 6&%7090) 9<801050) 3.61£.932
: bc a ab C :
7078 3.83+£.719 | 3.31+.885 | 3.64+.921 | 4.01+.845 | 10.178"
Sophisticated | 4.07+.792 | 3.41+.830 (OOO) h 3.74+.876
: b a ab b (.000)

“p<.01, " p<.001

i g olulA] HEEk BAHOR: T ANE ot
EhiA) QSRR Sfolradiel 43 Wt £5& AL
APAES WA 5 el BHol we Helem

Health focused typeZ gt =i A Jloj=ale

Active o]m]z] A AERUe] Hgdst TR o] dre

(e}
e

Aelstar FAM T B dste] Health focused typeo] o128
£ o=z Aottt} Socializing focused typee] Ag k=
WA A oluAE SAACEE FEE AAE UEUA]

UIIAT ol iete fge] wt WE ofee
Zobstn] Aol oA Ayl e

A [e)
= Ae

|
Socializing focused types 2t A Mz rto|Ele

Scheffé @ a<b<c

ol
kl

Active o]m|7] A Ato] AR A ADS Ao}
el =S YA Elegance o|u]x] v ~etdo] Ho
7] = FEE ©5te] Socializing focused typeol ol&8]=
Hj o2 Aotsiet. Self focused typeo] A&she wjd 7
A olu|x] A3EE ‘Modern’, ‘Romantic’, ‘Elegance’,
‘Sophisticated’ 2 YEPHTE, wbA Self focused typeE 9
SF oA AF 7hol=gkele Sophisticated ©]n|A] BiA AE}
dof| At FEAol A ZAZe] Modern ©[r]7]
HA AEtde] Addt Rt of&e]s S aglolo]

Self focused typed] o}2&jE= v oz AQtetH(Table 14).
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Table 14. Fashion Color Guidelines of Each Lifestyle Type

CMYK notation

Life style type Fashion color guidelines (From the left)
C51, M80, YO, KO
. C6, M30, Y21, KO
Leisure

focused type

C0, MO, YO, KO
C75, M68, Y67, K90
€32, M19, Y4, KO

Self
focused type

C42, MO, Y84, KO
C0, MO, YO, KO
C49, M40, Y40, KO
5, M2, Y93, KO
C75, M68, Y67, K90

C75, M68, Y67, K90
C46, M74, Y39, K14

Socializing C6, M30, Y21, KO
focused type 0, MO, YO, KO
C5, M2, Y93, KO

C5, M2, Y93, KO

C40, M1, Y36, KO

Health 0, MO, YO, KO

focused type

C75, M68, Y67, K90
C47, M24, Y5, KO

V. 28

o)
DA e A AT AR 50l S
o} olEe AR 8e WolSoln Angt 4] Felgo] 5
o HelolA] obdgls FAE sh Al A Ak
1 49 s A, 018, A3, 25 59 o o
oS Btk arebd] Al Aldlel Aol
spjsla F2u7 Hel ueh £ Aol i Al Al
S Sl WA Al B8 Fse I A slolcetel
A

AAsE7] flote] uje] gk 55~8F 65A15 dido=
AR Aok, sid g oA Aok, sfa¥LE, @

o|ZAEfe] Pt FFo g o]FolR] HEAR 2@ xmalg]
ARZAS AASAT ARZA 29E Ed2 2 d3x
© A dAY] A7EARH B4, 24 7_‘4 g 2
ARE A%, e 2 olzaEd g0l i A
Mo, A 74 olnjx] AMsE ATS %ﬁg}ﬁi o
H Ao s e o etolABklo] whet sl A A
LS BAok] Zo|ZAEYE Health focused type,

Socializing focused type, Leisure focused type, Self
focused type® & 47]9] G2 LpFo] HWS & {HH
i AR AEEE woslel S WA A slolcetel
= AAlskach

B AT AEEAL A= vg Z
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AR, 7 AW A7t Aosh=
(41%1, 42%1, 439, 449, A5ALE 7P ASsk=s e
B Usidth & 28k Ak o 554] o] F2 Z
She AT FUsH AAHor RN Ado] M &
Atz Uehkith

A, golmietdo] weh 2RE 4719 fPdr AT
Sk A2 gto]maerdo] wet Aeshs AR HEko] 2t
o]7} 24t} Health focused typeeltt Socializing focused
type®] A% thAHor TR ALS HATsk= 2or 1
Ebtom Leisure focused type] 7% P71ﬂ°ﬂ S X3sH=
Aoz yebgom, Self focused type?] ¢ BAES 4
She Aoz Uehth

A, A Ad7h 28t AL
R(IH, 1149, 2149, 31ADe] 7 =7 Uebdth o=
Min(2009)¢] @5-Axte] 2w A Ao A3=rt =
2 A2 Vivid R¥VFe = Uehdth ol 2
dollA 191 Ao] 7P fAIGE Mdor, B dAqs
H Ace] A M3 AR AjtolmR A i
°2 Vivid R*—‘."%}O] At ‘4‘:4' e AW Ag=E 24
£ RAGS ATslk= Aoz & 5

A, e A A F2 A A T Ads

e QAR BA

o
oo

A

r

%,
fol

kel

E’r*iﬂﬂ, ”J 55A] ol& F= Hgohs AL AAHor &
A AL 3}%5}5 AoR UEhton dho]ZAekl
2t B89 4709 #3 F Health focused typed} Leisure
focused type FAA ool PRAGY} PALEE 2o}
£ Aoz YEht 2ol Hd.

2 AFoMe 2By FR=E fids ARSI &
A AAARJ A AR AREE 24 # dFste] il A
A ZreleatelS Altsirh. wEbA 2 Aol AAsh=
g A TlolmEele F AgES RO 71E<]
White(41¥: CO, MO, YO0, KO)A4t Black(d5¥: C75,
M68, Y67, K)oz A1dsta 47ie] {39 ghojos
Eple]] et Aaske M9 915 wgste] TIE MRS
ARste] WS Ak B AT AT A A7

7lolEgrele A Al wjAd MafE Aotst rlo|Egielo g
Ao g zAo| A4EA M5l wet 54 2Edolt
54 ololdl SIS B8ol IO Y efolx

2EFAS] 7|5 g iAol Z-gsto] A 718 9 Y
of S8 7 & Al Amdrt.

® A7 ARl A B AT7E gfete] 7 A A
it A8 Aol A HEE] BE 97 heS Ed

e A= 3 2ARRE Min(2009)2] A Ab gto]
TAERO] WE A AT de] Avs Aurd o
A, AAfEel e A AeEE EReIlY BF
Vivid RE& /diﬁ}% 1oz Uehton] 2 djoi:
Uehts A A3 Aok TN doshe 2oz 1
Ehgdth. Eeh, Sfo]Zietdo] £ M9 2o 2R
sto] go|migtele] wE A Aok AWNE EEshe
FAREE H3om Min(2009)] A Aol 17 & o
Jb 279, ok o B 213 QJgkd £ 271y A

AArol Vivid RAA, Vivid RPAATO 2 Lpehdt Axfet

O

¥°1

k2
B A79] Health focused typet Leisure focused type
T olelo PRAE PAES 28t Zow et
& Aol fAKSIE Lee(2013)9] A AW Aol A
ASES RHgst] 714 FL2 bRl deh 2 A
Aol ofoldlo] FdoA mHcr HFE HAHS
o A ]‘”412 A d+ehs Aol fAlsiH.
Lee(2013)9] A= 9] WE A3ste] A& 2ot
o A%e $A02 AT TAE AAGHeH & ArE
WRR 4% 9F, ) Ade FioR ARAAE
AASHATE Lee(2013)9] A7 A¥E AwEd HY, M
o ¥l AT Apgos vehtrl B Aol HHes
Ao A, A7 Fgahe do] BE RANS Hsshs
ZAo& Yepdtt. Kim and Yum(2021)9] A7 SNS &7
Aol ekt A ool sserel Aol o
AHEIE ALl A0 AT M WieE Auel 7P =
< H&Z S8 T2elo] Agelrh. Kim and Yum(2021)9]
AT ddAl= 500, 60tHZ & ATe] ti Agdiet At
shH, & A9 Axte] dosks A, A5 Z8oks Mol =
T ANl et Fdsih 2 A w AR Al
RIS ol iele Felol M Al HoEs
Qolwuz Fug A7eldt ol wWeh dolrigas
Health focused type, Socializing focused type, Leisure
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