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[Abstract]

In this study, we explored consumers' the privacy attitudes and Internet activities on the expectations of
the fourth industrial revolution. Furthermore, we examined the moderating effect of Internet activities
between the privacy attitudes and the expectations of the fourth industrial revolution. Research data are
2018 Korea media panel survey provided by Korea Information Society Development Institute. As a
result, concerns about privacy were negative on the expectations of the fourth industrial revolution.
Consumer’s internet activities had a positive effect on the expectations of the fourth industrial revolution.
Concerns about privacy have a negative effect on the expectations of the fourth industrial revolution, but
active internet activities have mitigated it or turned it into a positive. This study will contribute as basic

data for more active responses in the economic structure facing the 4th industrial revolution.

» Key words: 4th industrial revolution, privacy attitude, Community activity, SNS activity,
social network service
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I. Introduction
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II. Literature Review

1. Privacy attitude and fourth Industrial
Revolution
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2. Internet activity and fourth Industrial
Revolution
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3. Privacy attitude, 4th Industrial Revolution
and Internet Activity
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Fig. 1. Research Model

ITI. Research Method

1. Research data
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Table 1. Characteristics of Respondents

Age Male Female Total

o0y ojgf 549 507 1056
10-194 86 84 170
20-29M| 507 509 1016
30-394 364 465 829
40-494| 810 975 1785
50-594 833 928 1761
60-694 532 628 1160
70A| O|4f 615 1034 1649

Total 4296 5130 9426
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IV. Results

1. Reliability of measurements
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Table 3. Statistics of Variables

Variable CA SA PA EF
CA 1
SA 0.334™ 1
PA -0.029" -0.119" 1
EF 0.146™ 0.093™ -0.058™ 1
Mean 1.246 1.595 4,048 3.292
STD 0.703 1.199 1.851 0.672

*<0.05, **<0.01

2. Hypothesis test
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Table 2. Factor Analysis
Table 4. Effect on Expectations of the 4th
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Table 5. Moderating Effect of Community Activity

Variable B B t-value VIF

Constant 3.292 - 481.1™ -
PA®D -0.030 -0.044 -3.97 1.277
CAQ 0.099 0.148 14.3™ 1.029
DXQ 0.024 0.021 1.8 1.299

*<0.1, **<0.01
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Fig. 2. Moderating Effect of Community Activity
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Table 6. Moderating Effect of SNS Activity
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Variable B B t-value VIF
Constant 3.298 - 469.0™ -
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Fig. 3. Moderating Effect of SNS Activity

V. Conclusions
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