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Abstract

Marketing-Sales—Interface(MSI) capabilities are known to have a positive impact on sales performance
as pharmaceutical salespersons's ability to more effectively communicate their knowledge and
experience in the market with internal resources in the organization. This study was conducted to
analyze the mediating effect of pharmaceutical salespersons marketing—sales-interface (MSI) ability on
sales performance through job satisfaction. Salespersons from five pharmaceutical companies
nationwide were studied, and the survey was carried out for about a week from April 15 to April 23,
2021, and a total of 257 questionnaires were used for the final analysis. The main analysis result of
this research is that, first, the MSI capabilities that pharmaceutical salespersons perceive showed a
statistically significant positive (+) impact on job satisfaction and sales performance. Also, the MSI
capabilities that pharmaceutical salespersons perceive had a statistically significant positive (+) impact
on sales performance by mediating job satisfaction. The analysis results suggest the importance of MSI
capability and job satisfaction for improving the sales performance of pharmaceutical salespersons. This
study aims to come up with measures and provide baseline data related to salesperson management
by paying attention to the mediating effects of job satisfaction on the impact of MSI on sales
performance.

M keyword : | Medical Representative | Marketing—Sales—-Interface | Job Satisfaction | Sales Performance |

B4t 20213 08€ 04 AR 0 20219 09€ 06¥
£HUXL 20214 09€ 06Y WAKIXE : O|A%, e-mail : sangwlee@skku.edu



[é;]
SN
i-N
ror
i
THI
o
[
Jon
ﬂ
Hu

X| '21 Vol. 21 No. 11

9 % v BRI FAAe) BRHS G
F52 B9 JYATE WAL 2L 2 717t o)
< Fad BT FYATel G MXE o
Sg FEsh] 9% 12 ATEeIE A
14 BT AREA, o] B A7 5 U4
32 AYSE 23 29102 HoHll E3, Be
190] Wizl £A8EE o oEA FAN
S mgHow WY AL it Yero] Tl
obA FTH2BL. o]F thie] ATEHNA 571
3ojo} eie o2 FHOR WolgE Rol7] 9
o JAALS Ao F710] el et A7
Asxor NPHATHA. 1 % FAAL] P 8
9 5 AnuEe] 24 £1 4Tl B 73
2 St A7 AREIE, Hute] ST} A RuE
o] £& o5 Helo] Yit4e] HesH BAS W

om,

<
i

N
IL.

|

3L, o] BARE WS MANFITH: o)A AN g
olo} Zre Ao sfelo} Aot AAE HAL A%

O
ghso] 247 ke MU Yete Auks A%
G PAAYIEE e 3HH arE 48U A

P dgagior o
FARS Q1 BT A, 57150 Sl e o
o1, 7199 48T FHE Aol o1EA JAAH
=2 3840E FYTAE ¥d THZHRI SHA
vt It} SHA|TE 712 AFEclAe Y K
TS 24 oA mhf 915:9] 507 Hitehn 23|
W Fh9 9T F4sHA A4sHATE. Honeycutt
ED. and Ford, JB.(1996)2 HAA(Sales
Person) 573t Wilj&s o]Qoj= 7|47 1149
FA A9 BAS WBoundar\/ Role)@t 11749]
L2101 o2 1A THofA QlAlshY TR A 9
AHIAE AFotaL, 170 1 7199 AlEE thA] 2
TE of=t] 383 ARE FPeitta BalrHoel. AA|
2 FY HopollA 1A g (Needs)7t A} theFsl
A Aol AFGafiaL Qlct. oo AT} 719 A
AT e FYAEES 14 7E Totstal
A 95 B3 dd & vA"el Hie 8% 4

Holuh AR BoAE e 2E50E Qs MR HeF
49l g7t WS ololxA) gkl gk olo] u}
o oAy Aol 14 FHOH Fat qUe B
JUARL B} WAZ ] WFEA ok Qs
AOIEHT). A4 JYALE) Aol A3t 4
B2 ur aRHoz 24 YRAUST
2ol Msle] that A7 EF wlg ==k

Hehd £ dTolAE JUAUEY 4TS T 9
Fo] gFow FUPH PAYES Yol 7199 &g
29l FABFS 915 FYARo] shof & 2] WF
sfo] skt ek, 71EAT7t FAA Al 5
Aat A= 471 A} SR 2L dQihd, B2
ERoAE JAAEY o] FHE Fol 27
o Ao HEo] Gl A% o] 2YLS B
ATste] 71949] AR Belo] B o] 24
AR AT, QA B FHS A 7]
ARE AFIHILA Pk ole] £ AT ASAL
PARRlo] AZBHe MSH STl e s
1, ARese] WARTE BAoRA Akl
A GYNY B PP S AN E20] B
o] ek,

l

|

:ﬁ-{m

)

of P

O|=X HZ

. B

FET= FAREo] GAske AFAolth E
gk A FEE ol Slo] B3t AIRRE 25| sl &
71 7Idsts &5 9 34F QoltHs]
BT GRS vIA= 8210 HiEt 7] dAF=
< FIAHEY AEAR Aol TRt olE i8S
Hal AP At ol2fgt d&ko = Walker, Churchill
and Ford(1977)2 4487 9= vA= 8IE

of thsfl B4, 11 Ax FFT= FAAH AR
Q1] 5 & ofg, 249 &4 A QRloly F4F
BA:, Q1Y AF, 57158019 22 oot 2150
o FaFs W 1S FRAIFTHIL. EFF, FIAH
9] AFA| 7L FAgERE ofEl, AFHEE F
& vFITa Hkth 1 o] AfoA: Hr A

OOI:

)

OO



HtaAt SHALES

| OEHHIE-SY

-QIE{H0]A520| FEd

Moz JYiTe] Hele W7 91t o
F5o] WS, 2484 BoPET Qe 4,
WA 4 W ARSI g ‘5'145501 EE

Aol JF vAE Aoz YERETH10]. kAR #]

A9 Aol e UL e Tl HFS]

ZEolghe AlRbdE 771 mieel, A 9
< gdste] 1A% 71 WA ddx=Ae] o

o] FAGTel out JF= vAEA ASEAST

A} Rt

2. DHAIE-GH-QIEHO|A(MSI) &

A E-3 A-2AEjHlo] A(Marketing-Sales-Interface,
MSIE= @EAMEC] AolIAY] 43 HHE Hot
afHor 27 YRAASH AFste 582 U
(=9, 2015). MSI¥9T= Christian Homburg,
Ove Jensen(2007)9] @74 miAR J9o <€
ARl oA AF AF=HUC™, olF Hughes,
Douglas E. (2013)2] dollA 71& A+Ho 1414
Q1 A mE S AL FHATA MSI
= FUAEEC] AOIA Y A A3 FEE Bt &3t
Aoz ZA YEAY ﬂuﬁ%a&”haog,%mﬂ
I MSI7F 284 g wizfiste] /83l I
v X =A] ERIFCH7TI. sHAF oA 7kA] MSIefl et &
T AA7F BE5o6haL, AL dSoP e vget
ol gk

3. XooiE

A 5Rkzol TRk AW Ao ole she] sl
et gelA, 24 F A0 Afos B
oIk, 3, AFRES fele] 42, ehwst 4, A
g 59 Fjele] WY wEos HoIsALHI2-14],
A, ARREe SHolt BA, 3 % a2
IAAHQ TEoR Hoysie 597t UTHIS.
HEREe] G VAL 29l0] e ATE Al
5, §9E, 257120069 AL FAAUY
R gse WAHRl 571 % ABl tek Qe
AL L P19 22N 9 A Lun
DA AAAA A B Pl B WL 5

ot W8-S =
s weElolol drkm AWHTHI6L oleh wEol

Paolo Guenzia(2007)= F@d=] APalez o
AAEES] AHETF 02 QIgE A7|H I F4lo &
e IWHAE FEole 3HE 240H, vA™
o] A BA Y P A7IA| 9 FAlo] H= W
e W2 174 FEo| adtdolgta FFct
[17][18]. o]23t & HIZ o8 HLE o, A Fu=
2 T FEHRN FFE A= FA% APe
O]?Ji]' BAlol MSIS] R3S AFEREESZ vi7lsto]

FaTelE B 1A AR FPsie] & Al
]E A5staAt Pt

. A

oz

EH
[=]

=

1. g2 7Hd
2 A9 =32 AkeAt JPARel A sk
MSI7P YA vA = ol sl dE, of I
ol A AFukEo] zh= wiAaNE HESHK= Aotk
ASAT9 2P 71E9 AFE 71xsieH, &
Agist By [0 117} 2t

/ XR0pE \
DpfE-giel
> oo AT
OIE{TO[A Sada
18 1. @Rey
wep, G7E B BRI S AHEE e

S, M AFuE] S5t A0 G T
Aolct.

S, MSEE A5ES iste] Geiaue] 5]
3 A+ G w3 Folrt



[é;]
N
(o]
ror
i
THI
&
I
Jon
ﬂ
Hu

X| '21 Vol. 21 No. 11

E AFolA 8T 8912 27 FAdHo] 11 2F
9] ERE G5 AT k¥og IR SHS
9JeliAl Fiedleret Billo(1973)7F 7Hdsta @il
(1989)0] Hslo] ALESE HE=F ARESIYITE 2 AT
QAL & 780z -l oH, AT Likert 5%
Holct, g7171(1989)2] Aol A+= Cronbach's «
Zko] 78% YERLE

B A4 MSI(Marketing-Sales-Interface, ©]
St MSDE FHAMES] AdT A4S B 22 Y7
o a&Hog AFshe sEolth MSI 5742 flsiA
Churchill's (1979)9] wAR A=+ Aty
Gerbing and Anderson(1988)2] =45 IHofA A
AlgE AAE YR sttt 9, 9-2(20106)
9] AolA 9] MSI9| Cronbach's ¢ #°] 775,
oJsfie] MSI®] Cronbach's @ %ol .771, &2 MSI
9] Cronbach's @ #t°] .758=2 YElsith

2 AFoA RIS AR £33 oA 184
9] 571 ¥ E471 SZEAEA F T TRt o, 49,
S 2= 7494 "ot RN S4Z 5
Al Brayfield?t Rothe(1951)7} 7f¥stz g7
(1989)0] MAsto] AMESIA AL g ARG 2
AolA & 195F2E A5t e™, A= Likert

54 Hrolrk Y7]9l(1989)2] ¢FoA= Cronbach's @
%ol 9300131t

3. gy & X

£ AT A=t AGHAL 539] FAAES e s
Feh HEZALY] 717H 20219 49 15YRH 49
23U71A] OF 15747 AASIGTE B RARE 5]
ERQAEANA AR BAAE ooty
G*Power 3.1 Z2IHE o8t At =5 44
stgiet. &7tA7] 0.15, f9=F .05, Y 959 ¢
F£08 W4 8/E FYoto] A&t A M4 HQ #
£ = 160522 AXEQAT, FE29] idS
goto] F7t2 RAKGIGIT

AEZAE ol ZF AFSIALe] FAAoNA 22
Q1 HEXRAL FAE FAotlen 25790] SHoI3
o}, 2574 B BEAA glo] B0 Agsicka dst

T23HE HEAE ol8sto] A7|7194] BHAleR
% A7E SPSS 25.07 SPSS Process Macros
Boto] &gotgiom, B0 AN E A 7S o
-3 Zrh

AR, AE-SEAY GRkHQl B4, Bk, WEE #
F£HA4 5 ¥ HHJ—} 71&EAEAE AAISaT

Cronbach’s Alpha Al$E AFEsIATT

S, 7} ¥ 7 RIS Sleop] 919 Pearsor's
Correlation Coefficiente AAIS}ATY.

A, W 2 AABAE wtefshy] A A4S
TSI

oAxH, FEAE#H P (Bootstrapping) HHOZ wf
Azl gelge Azshh

39 ARE 53 HEEAS A Ao o
3 ) e 49 dgol 2108B1.7%E 7 B
%X, A2 30t 1779(66.9%), 40tH o) 4178
(16.0%), 20t 3978(15.2%) <=°|3ict. FHL 44
A dist 24 22698(87.9%)°2 7 =g, A=
A 10778(41.6%), <4, t2] 8678(33.5%), T 40
E‘*(15 6%), 2 o4 247(9.3%) &0l L&A

L 19 ol 59 mwk 1427(55.3%) = 7P Wk,
7% A FF2 29T 1498(58.0%) 2= 7H Wt

1. 428HX9 4

HlE HES

EM = = T
54 E () )
i [ 210 81.7
S= oA 47 183
20tH 39 15.2

e 30CH 177 68.9
40} Ot M 16.0

EES =20 EY o5t 17 6.6
EE] 4R CHs B 226 87.9




HIFSIA HHALRL| DS -SH-QIHH0|ASH0| FHHH0| 0|Xl= Y b47
TEEEEY 7 ) ZESAM%) 34264 27.389 24.490
3,000284 O 4,0008H4 jgt 61 23.7 FHEM%) 34264 61.653 86.143
4,0002t% O[AF 5,0009F O]9t 112 436 KMO=.827, Bartlett's x2=2,375(p{.001), Cronbach's a=.848
o AS 50002 O} 6,0002t84 0|2 35 136
6,0002t%4 0|4 7,0002t O|2t 26 10.1
7,0009t O 2 89 2.2, RDOLEQ|| [t Q0I8A
At 107 416 N _ °
xg 78 Ol 86 335 RS SHEFO] Ui §3= 3 A= 24
= iy 40 15.6 . — N
Xt oy 2% 93 AANSIRL, A= [# 317 Zoh 2184 AAlst
15 (”)';{ 513 ojet 11472 %63 Aot KMO &k & 8692 U, Bartlett®] 3
s 4 04 514 O/t .
Ga 5 0l 104 Ot 64 24.9 4 A4 2Y, 8%wA Ego] Aot Jlow way
=T 10 OfAF 155 02t 20 7.8 o =
153 Ot 14 55 Aok $HH, FFEAL] 63.776%C1R L, HEAdo] W
o= 149 58.0 O 17010] B3] R = A o 7
g 2B FI S 17h9) B 1] I%o] BuEAUt)S A
N e 50 195 3t FAH 47] 8919 do] &2 A o7 Wiy
IEt 17 6.6
7 257 100.0 ATt
2. EXCHO| BT U AP T 2N 2 3. XFUE SP=0 Oigt 20124 2y
120! 2991 3991 4901
2.1. MSI0| CHst QOIEA PIETTEY 874 427 313 —224
N _ SIELTE ) 760 321 166 -130
oA E-9 -9 o] A =% 3] e
gl B s o] A(MSD) S-g 7ol Hhet Bfg E|20tE3 742 278 158 138
T 9 AlFE B4 ANST, vk [E 2)9 2tk geeise | om | w0
- X|R0LEG 683 194 197 146
2T 71 [¢) A A TeT
KMO &&= 827% YEY, Bartlett? 734 4 HEioiEG — — e e
A Ay}l QQlEA 1go| ﬂ?ﬁj Aoz HwWoE|Qch X|D0tE7 128 766 163 082
FHH, =HBALS 86.143%0|Q)1, ATHAo] Lre 27 Z201Eg 146 722 143 148
) E|R0R9 236 710 227 176
9 EHve= FdEEol 3ol Ui 22& &8s x@aE1) 214 621 205 145
EE]'E- 7ch)l7£} ngé: Eﬂ—_-; ET}X—‘]QE o] 3]_]:],.* L]— pL=t] =Sy | 241 573 177 .068
= _ . ZR0HF12 187 147 894 212
= LT Al 7iR19] dEof EFotal RAYZE H x20KE13 77 137 762 175
oA A XS AYEE 371 8119 A ﬁf:ﬁlg Egg 3‘2“3‘ ;;3 1:;‘
o ° . o ST o= . - - -
w2 A0 it xEoise 053 050 387 71
MSI_Q] AZA BAHL AASH B3} Cronbach’s « X207 150 119 244 744
X20EE18 -.007 023 059 654
o B 2 ST e
As= 8952 EAHE9 W Cronbach’s ¢ AG7t 9% 5274 4887 4546 4.04
0.8 o]xo}g 2 ZA3HEo| tjgk AlEAJo] R E 9 SEEH%) 32706 31288 29788 24.681
=REANO) 32706 43706  57.862  63.776

E 2. 0AE-GU-QAEL0|AMS]) EHE=T0 et 221=

KMO=.869, Bartlett's x2=878.457(p{.001), Cronbach’s a=.853

A 2z
e e 22
MSI1 822 213 121
MSI2 785 187 183
MSI3 720 102 276
MSI4 150 823 076
MSI5 285 813 142
MSI6 307 677 104
MSI7 32 214 854
MSI8 224 279 787
MSI9 11 154 721
9% 3.084 2.465 2.204

X]Uu]-}_g] A1E4d £4 AARE 23L Cronbach’s
‘o Aee 85328 EA4HU2H Cronbach’s ¢ Al
7]’ 0.8 0]/2)}-% —Zﬂ\';g—%‘E_QI EH‘(:)} /{lﬂ/\éo] QEE]%
=g

2.3. YRIMTO| TSt Qo1
30 A9l e i 2 Al A

AABIAL, ATt [# 4]9F 2ok KMO S+ 816



b48 SHEIHXSIS|I=2X| 21 Vol. 21 No. 11

2 UERE, Bartlett®] 784 AA A, QRIEX
nggo] At A" wAEIt FHH, FHEAo
86.143%°101, 73H 178 8219 o] &2
o7 w9t

FIAL] 4= A4S AAIRE 23 Cronbach’s
a AFE 6832 BA4%9oH Cronbach’s @ AlF7}
0.6 oo 2 EZAFE Higt 4Ag4o] FRE|t.

=2 1z

of i m

S
pod)

d
=

B 4. gYda A0 it 29=EM Znt

1291
Raguap iy 606
A2 676
M3 637
HoiMat4 597
AeiMats 424
HoiMls 663
A7 786
i 6.029
SEE(%) 57.065
FHE%) 57.065

KMO=.816, Bartlett's x2=2267.387(p<.001), Cronbach’s a=.683

3. 7|84 ¥ HEEA

E ol Z@HSQl MSI, £5H500 994
I}, w7l AR gAdgE o2 kst &
gtk

H4E0] YIS AmEE MST 3.29+.68, 5t
% 3.61+.85 YA} 421+.4308 AL

MSI(H%E .920, Y= .008), FFI=EHHE -.233, 9
T -3306), YAPIHHEE -.597, A= -551)2 Al ¥
& BE FEE0 V&S S50k At

goj&o] A EX(Pearson’s correlation
analysis)& AAS 2y, dA-GTo] FRIE
(r=.671, p<.001), MSI(r=.565, p{.001) =02 AT
< B

B b J&8AH ¥ 4HEY

MSI E20tE Mt
MSI 1
X|20t= 509%** 1
FHat 5E5*** B71%%% 1
Z|AY 1.22 1.22 3.14
B 5.00 5.00 5.00
ey 3.29 3.61 421
P 68 85 43

HE .920 -.233 -.597

o= .008 -.336 -.551

*p(.05, *p(.01, **p(.001

4. 7H38H

4.1, MSIt SAMato| A

MSIZF 4ol PlAle dFE A55H] sl 3
AESE AR A3, SR ES BAZHCE Foof
Al ERR oM (F=88.942, p<.001), 3|ARF ] e
2 9F 25.9%=% VERFTHR2=.259). 1, Durbin-Watson
BARS 1.90022 20] ZARE ghe Hof k9] =
4 780 EAl= gl AR HrtEh

A=Y 5948 45 23 MSIe 9987l &
oFt AHY FTFE A= AR UEhTHB=.329,
p<.001). & MSI7} =ordasE AT E HoHle=
Aog BriE| It

2 6. MSI7t S8R0 DXz B

35 =8

TP s B S.E. B t p
ooy &H 3132 117 26.685  (.001
od

A

MSI .329 035 509 9431 <.001
F=88.942(p¢.001), R2=.259, D-W=1.900

4.2. MSI2t ZRTREO| HekEA

MSIZ7F AFRES o] X dFE ASsH7] S,
H3]HEH(Simple Linear regression analysis)&
AABIT 1 A1} I AL BAZCE {5t
UeRE o B (F=119.310, p<.001), 3|A=Fo] A
oF 31.9%% UEFFTHR2=.319). $HH Durbin-Watson
BAFS 1.8012 20 ZARRE k2 Hof 7] =49
4 7Hg0l #AIE fle AoE HIIESI.

SAASY Fo8 A5 A MSIe AFUEE
R FHY IJFE vHe AR UEwHH
(B=.713, p<.001). & MSI7} oHd 45 AT w
EoE Ao BrhEdch

d



Ht2|A SRARS| OAE-S-2HI0|ASH0] o DXl g 549

B 7. MSI7} 2RUERL0 O)X= &

52 =2

e owma 0 SEB P
(A=) 1.264 220 5.753 €.001

x2

PIEE

MSI 713 065 665 10.923 <.001

F=119.310(p¢.001), R2=.319, D-W=1.801

4.3, ARA=0| g HH

SPSS Process Macro 4¥ ZEE &8s, F
5000¥19] Bootstrapping< AEHSH 23}, MSIe} &
TS A0 FY5HE o, MSl= YR8kl
(B=.12, p<.001), AFRIZ] FFEE FoulstA Y
EFTH(B=.28, p<.001). A F¥H=9] RENRT7} &
A=A, MSI= FATol AF2A FFE mAH,
AREE AT HHAH0R JgiTel] JF=
H|A= AoE Yyt sz aTte] BAH |98
HZ317] Y3to] Bootstrappings A5

H 8. MSIet gt Ato[oflM ZEHEo[ DS}

sz EeWs ARUE  E4ws  guad
iy B SE t B SE t
Ma 126 2 %% o9 g0 %3
Msl 71 6 1092 12 g 3
xo 1027
iy 28 o0 192

R2=.31, F=119.31, p{.001 R2=.47, F=115.53, p{.001

(.05, **p(.01, **p(.001

/i ET} Agl 200]1, AR AFE 05 S
FolA BAHCR fositte RS & 5 ot

E 9. X|R0tx9| Bootstrapping Zu}

i 2 S 95% AME|FRZH
H = Boot SE

T St LLCI uLcl
ESES

e 20 .02 15 25

N

3
I3

LLCI : Bootstrapping ZFI&2t| 95% L2727t LHOfIA SFeH
ULCI : Bootstrapping 7HI&12| 95% L2717 LHOJIA A5k

3

[N

V. 28

2 A= ALFAL FAAREo] AZske MSIZE @
Aol WX g RSO v aIE B4
o2 n AFsAe] GabHRl JPAY T P
At AAFE EEokaA) oiith. & A4S B9l o
S 22 A2 AAEES AR

AR, LAY MSFsE2 Fg4atel f2lgt @
FE FE A= YEth o] A3k 4E¢(2015)9
AFIME MSIsE 5 g 372 MSIZt 383
HE wi7hste] FAgTol AR FFS FUA
A 22 Ayt & 4 Ak kAT 2REE(2015)
9] Aol olge] MSIsES Folst Y¢S vlA|
A Esh= Aoz YEhEr), ol B d7e} bz
FAALY] MSIsEE E, 3, oldlighs 3714 &
YO E o] Zhzte] Wete] IAIE It A
oA & Aot thErh wEhA & AFe JYAREY
MSI5ES gy grEos By BEAsigons Afd
Teke] At AiolA 2ot Qe AR FET £
om, MSIsgo] JAA AFHoa Je 1]
ks AAREE AR

A4, YA MSIsES AERkso] folgt
FE = Ao Yt ol 8EA(2015)9 A+
ol AE FAAYIS] MSIsEo] 282 TiE ufj7isto]

f

AR 2R L2 F= AoE UEHEE A
7} FYoih E3F §Fx, 8571200609 AolA
YIRS AT WAl 71 F AlEel digt
LAAZRL A AR ofyet, AA7]A SHollA Hoke
o, AFAT B AR Al BAQ] FAgel &
t SofElojof gty Bokd HojA &
A+e] Aol AR/, ol & 7= MSIsEe] 4

¢

2 AFoAE IR kA MSI9] Fipdo] FEF
9] A2 Agaglo]l 2 5 S AAIh
AR, JAAY MSIsEo] JETEE ti7fiste]
AT Rt FFE = Ao YEHT o=
71& AdA-(MacKenzie, Podsakoff, and Ahearne
1998)0ll4] 2 FutEat Jd/dat 7tofl 2440 A7
ot= uhel BEEy ) ol Adte JUARIS]
ARNELT7 2355, 9493 £ sokitk= A



550 sHRIEIXSIE=2X| 21 Vol. 21 No. 11

ARE ABT.

AcksAte] AP P 9181 FRAUY MSEs

o o] ZAsIH: AR AR Uk FYA
o MSI5ES o] e 719 AT I
7150 QAN JoHE It 2AMA, ARLBAE, 4
BYHE 52 Azs] & Bast ek 58] 9 2
TS AR S84 A2 el B, Fu:
0] gk webd shie] B4 QA AP 3
A2 SYsiol Bo| 9 Bark siek £ 7
9 AFsio] B 15 sl Aol g
G BABE R, B e 2ol 4%
PR e olsfHAL 719 A EF 22 A
o9 FRe Folch ubuhoR QYAo] A
Aste] o] o HTL A 4 Y= At
W7k gmol] $A 7ke] ARUACIE BE, AR
36, WAL 5ol i YRS Skt Bl
ol9lo] MSI9) S AABHES sok T,

B AT AR JYAUES TR A9
9171 uho] Aesieiolehs Mg HoklAlE MsI)
RS YZAFEE Yot gon, o) B 712
A7) Astol thet A A0 TP e B
gk o] o} gk, Wt Aol
B2B JUMUES o A7siaslol B2C 99
AQlo] g AT gl web B 978 o
B2C ARl T A7E F/Kgckd] 2j)E 7}
At}

£ A7 A AlY FANUES e
gou}, AAEn 5 BAR s kb EAR
AgetA] Eol AEPE Holde FeA £
FOIAL WA, B 5 ol AR
7ete] 478 APt Aol Wasic.

R l-ﬂl
. ru{o

TF

i3
I‘_R

o

o
=

gng!

HO
ra

[1] Steven P. Brown and Robert A. Peterson,
“Antecedents and Consequences of Salesperson
Job Satisfaction: Meta-Analysis and Assessment
of Causal Effects,” Journal of Marketing
Research, Vol.30, pp.63-77, 1993.

[2] Apasu, Yao and Seth N. Buatsi, ‘Personal
Values and the Salesperson’s Performance: A
Theoretical perspective,” In Developments in
Marketing Science, Vol.6, Ed. John C. Rogers
III. Miami, FL: Academy of Marketing Science,
pp.311-316, 1983.

B 7, “aefeAEel 1 ocw 9 4
u A= FF” OEiEﬂZjﬁ =87, A164, AT,
pp.174-185, 2016.

[4] S8, “FIAMAY] ol dTt ARdTete] HA,” g
FERN=E| =74, A194, A%, pp.305-316,
2019.

[5] Steven P. Brown, William L. Cron, and John W.

Slocum, Jr, “Effects of Trait Competitiveness

ol

and Perceived Intraorganizational Competitionon
Salesperson Goal Orientation and
Performance,” Journal of Marketing, Vol.62,
No.4, pp.88-98, 1998.
[6] E. D. Honeycutt and J. B. Ford, “Potential
problems and solutions when hiring and
training a worldwide sales team,” Journal of
Business & Industrial Marketing, Vol.11, No.1,
pp.42-54, 1996.
W, FYAEES] vAE-FY o]~ &
7 ergdEo] FHIH YRS njA = G
A EgTetEie e, SliEbAekel =, 2015.
Scott B MacKenzie, Philip M Podsakoff, and

Richard Fetter, “Organizational citizenship

E

®

behavior and objective productivity as
determinants of managerial evaluations of
salespersons' performance,” Organizational
Behavior and Human Decision Processes,
Vol.50, Issue 1, pp.123-150, 1991.

Orville C. Walker, Gilbert A. Churchill, Jr. and

Neil M. Ford, “Motivation and Performance in

S

Industrial Selling: Present Knowledge and
Needed Research,” Journal of Marketing
Research, Vol XIV, pp.156-168, 1977.

[10] G. R. Franke and J. E. Park “Salesperson
adaptive selling behavior and customer
orientation: a meta-analysis,” Journal of
Marketing Research, Vol.43, No.4, pp.693-702,
2006.



HtaAt SHALES

| OEHHIE-SY

QIHI0|ASHO0| S 0iXl= g 551

[11] Christian Homburg and Ove Jensen, “The
Thought Worlds of Marketing and Sales:
Which Differences Make a Difference?,’
Journal of  Marketing, Vol.71, No.7,
pp.124-142, 2007.

[12] R. Hoppock, Job Satistaction, New York:
Haper and Brothers Publishers, 1935.

[13] Smith,
Relationship to Burnout,”
Social Sciences, Vol.10, 1969.

[14] A. D. and M. J. Wallace,

Organizational Behavior and Performance,

“Support, and Competence: Their
Journal of Applied

Szilagyi

Glenview, Illinois: Scott, Foresman and
Company, 1987.

[15] V. H. Vroom, Work & Motivation, New York:
John Wily & Sons. 1964.

[16] 2%, 7], “FAHI} 95 ALzt e Al
ao) gaiiolol et HREAT BEoMARAY
Vol.8, No.2, pp.63-91, 2003.

[17] Paolo Guenzia and Gabriele Troilo, “The joint
contribution of marketing and sales to the
creation of superior customer value,” Journal
of Business Research, Vol.60, pp.98-107, 2007.

(18] Fu e, BAY, “FHEIAL A SARS] UiatA
Bol A5RNEE, A=Y, IAXFY 9 A 5T
A= JF SRS =EA, A204, A5
3, pp.476-499, 2020.

X XF A
7 -2 Z(Fung-Jun Kim) #3194
=20199 ~ 20214 : Agutiste
A FAABITH AP

@ED

A, AFIY, AfrrA

o] A+ ¥U(Sang-Won Lee) 33
= 19944 281 : Agfsh Aorslat

(3FH
== 220179 29 : AHEdE 71&

%
= ERRICLE A0
by = 1999 ~ 20169 : F=FEALA

AEY AN e

=20184 ~ @A : oo s

DAY, e, AR



= o =

7= g3 BRI
ER L= Aa2ie] (@58Rg, 928y, Ma+odne)s & 486k A0
MSI 2 L= SYES0 AN W ZXS E8op| Hhi= oY HYS HS UHO= 0|88
MSI 3 L= AIZOIA IorE 71219 AHQRI0 Lol LIRS0 ZEXOI tots 24 Sitt.
MSI 4 Li= LHSO AFgQl Hels HE6l| 2o A W M22 F2E Oltolis w3s Y aitt
MSI 5 L= SIES Al JHQIo] ofsiol 255kl ZAUXS Bespl UX| 2ait,

MSI MSI 6 4 %B 0 HHO| ZHUZXE 25| Olstdte ULt

t

o
|

F ol

=
|%2]
~
F
[l

OO HMAISH REMIS I MHIAS| REES H f

= =il

2, 5718, orte] 01 Sof TS JXIT UCk

=, C=

=
%2}
©
-

A
El

5ol

AU BPARES T ZE0[0 Satet HEE JKID BRel,
A 7 L o1 Aeisel @S aUKO= 03I

4
@
]
r

rir {rir {rir FH’ rir {rir FH’ rir {rir {rir {rir

=
(%}
©
oy e Y o X X N o o N oo e e o o o o o

MSI 11 Us SU@sl B2E heXe T2MA OfL/AXI/X2)E B2l ool I
HEoIE] Liel 2t Lol Foiet 2,
HEBE2 Ul M2t Upt 458 LN 9 9= 570l S0Pt 3,
HPUIE3 el 52 Hwse 159 X90) S018 20 ok 3 20| H0I
HEUIEA U= U9l H9Jt Ok Q3o Rst 20 M2teiy
HPOES U= Lol OPINZH 0)4O2 Lol 998 B2t
H@oIE L= Ul H=of tfef 53 450/ Hrt.
HEUIE7 U= Lol geo| SRmARD
HPOIES 20| ARt L= OiRsl Aol Lppi
HEUIE9 U= eiiRAE Lol X0 BiEst,
2otz HEUIEI0 U Ul N9Uf 02 OfF 98CiE o S0t gitkn Lo
HEBIEI1 s 5| Lol g28 woft:
HRUS2 U ol Ue duser ol ueol o iags cud
HEBIE13 oMLt L Lo §i20) Cfoh SEOICE
A70E14 O Ofesl 271 201 g0 ol
HEUIEIs Ut BS 02 ApSH Uo IPE SN oM,
HEUIEI6 ol NPt #2 S0Pt ek
HEBIE7  Us Uol 2P0l NEd B/ies gt
HPOIE1 L= Upt ORiet 28 =Pl © 20 Ol A qick
HEUIE19 e Ul Xi90) Ol Agol arsop Lol
H LPH Lol Hgopd JIisle KPE S8l WAS omuLTR
T sexusnol U PAS 8 4 ot SHS ouHLR
B3 7o) SHiS SZofn AIZol=tl WRE Y¥n HIHe| SRFEE OHILIP
G X9} TIRISI0] SHIHRI 22 ARl HE0l $7 bl it Ut SM4Hols FEE olHyR

=]
3

L7t Lol RS A2loio] HAol &71= YA HEyuUny?

=]
>

0202 |02 |02 |02 |02 02
IQ (12 (12 |12 |re |Ie |1
0X |0Z |0Z |0Z [0 [0X [0X
=]
=

7o SHE 2d5l7| ffe Wt “Lh-} =0 Lol L7hs A2 OftEHELIIR
AF0f oSt SEY UH0| 4B 0 Wt HRE GR0 LW A2 HEHYU?

=]
<




