https://doi.org/10.56392/JKCA.2021.21.12.400

2 J8Hx LE0| SAE AH|0f| 0jXl= &1k
UKt AHIE SAO=
Effects of Exposure to Cooking Show Contents on the Consumption of
Agricultural Products: Focused on Potato Consumption

U™, OX|X LtAZ|CILT™, JH3|
T, FEAAATA",

FRER FERE

HyungChul Rah(hrah@cbnu.ac.kr)’, Hyeon-Woong Kim(economisthw@krei.re.kr)™,
Hyeonseok Ko(hsko@korea.kr)™, Jaehoon Shin(shinj@korea.kr)™,
Yongbeen Cho(choOyb@korea.kr)™, Aziz Nasridinov(aziz@chungbuk.ac.kr)™",
Kwan-Hee Yoo(khyoo@cbnu.ac.kr)™

20t
(e}
3

FZ TV RRE Aol i 51 2o S7pshaA ot Al S 54 9 28] 2T

Aol AF avlel vjA= Y FAF SUHRL Qo AT 7 82 A77RR] S A7 Sl A

A% &F7F S0 WS &l it o w4 ZIAPE AL, HFA A o5 | AE7A

AE A 2 dolde gFe fiAE S5i4 93 e 88 FH2E BAdske #sd AE

o tEA AEE A, WEE A7F A A TV ZEOHA e WS SAE 5

of, WiFY AR7F A avlof v|X= S B J9 WAy 220N AR 2.9
o

off

)

rﬁ&i

I

p
[

2 olf o

N it
o oX,
_C‘JL

55 As 2A Fillg ] Aol & wAFE ARAF Hdo] GA g Ho[E e} o] FA}
ol ¥ A% 67 AIHG, 6, 9, 12, 24, 3671E)] vwstHet. ARgE dlol8e AAF Fuiad,
P2 o7k 59 8E dolee TV 22 I3 E2 71 Hol8 59 HFE o7t &&
BRolA g & g Frlgde] BE A FullgdEn Helon, AR oA v

f
it

O o =,
e}
0

oo
ol
-

o

1% 40 oN fr o N Hu O ok
=)
N
N
i)
NN

™ %0 N g O,
o=

S1iA

1x

>

B SA0 | SAS A8 | 2Y | ZAH | HEH 20t | HEY HH0lH |

Abstract

Recently, mukbang and cookbang or cooking shows on TV and YouTube channels have increased, and
the influences of these broadcasts on food consumption have been gradually increasing. There were
several news articles on 'Baek Jong-won effect, in which the consumption of the agri-food Mr.
Jong-won Baek mentioned on his broadcast soared, and even foods named after him are on the
market. In this study, Mr. Jong—won Baek, who produces influential cooking contents through various
media, was taken as a representative example. We evaluated if 'Baek Jong-won effect’ exists on potato
consumption, which Mr. Jong—won Baek broadcasted potato cooking recipes on TV and YouTube. After
the potato recipe was broadcasted for the first time on the TV show called HomeFoodRescue, the
differences in the amount of money to purchase potatoes before and after the broadcast were
estimated by using the money amount to purchase data of Agri-food consumers panel and the
difference-in—differences method at 6 time points (3, 6, 9, 12, 24, and 36 months). Among the time
points analyzed, the potato purchases at post-broadcast were less than those at pre—broadcast. No
results were observed suggesting the existence of 'Baek Jong-won effect’ on potato consumption
through HomeFoodRescue show in the study.
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