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Abstract

This research aims to present effective influencer marketing strategies against a heavy blow in
Korean influencer marketing industry because of the paid advertisement controversy and the
reinforcement of regulations for online advertisement. By investigating the effects of influencer
reputation, which is composed of communication skills, influence, authenticity and professionalism on
marketing effect, as well as the mediating effect of parasocial relationship, the study provides some
implications for influencer selecting. The effect of economic interests is examined under 4 experimental
conditions of paid advertisements, brand collaboration, brand gifts and organic review to figure out how
to arrange an appropriate sponsorship plan. According to results of PLS structural equation analysis, it
shows that the influence and authenticity of an influencer have a significant positive effect on marketing
effect and the mediating effect of parasocial relationship is partially proved. It seems that the effect
of influencer reputation on marketing effect is significantly differentiated in different contexts, which
confirms the moderating effect of economic interest. Distinguish from previous studies, this study
focuses on types of economic interest rather than a simple comparison between sponsorship disclosure
versus no disclosure and makes contributions to expanding reputation research. Meanwhile, findings of
this study could give some practical implications for marketing practitioners in planning influencer
marketing.
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9l = Ioasd?ng t-value |Gotechis| CR | AVE
HoLH0M com1 .88 35.83
oy | com2 .84 25.20 .78 .87 .69
° com3 77 14.40
inf1 .87 28.57
_ inf2 .70 11.95
oz inf3 .86 36.92 82 88 B4
inf4 77 16.24
aut1 .70 10.69
aut2 .86 34.96
Tz aut3 .83 24.02 82 88 64
autd .80 19.04
prol .88 28.40
o pro2 .78 14.74
bzd pro3 | .83 18.74 8 90 | 69
prod .83 18.24
paral .75 18.32

para2 .82 32.43
para3 74 14.83
parad .83 32.95

SARIZFREA parab 8 27 61 .90 .92 .59
parab .70 15.38
para7 73 16.95
para8 .75 19.01
att1 .89 47.51
Rl HE att2 .84 28.42 %0 93 77

att3 .89 45.05
att3 .87 38.19
int1 .88 31.80
Tl | int2 .88 37.48 .86 .92 .78
int3 .89 42.42

E 4. AVE("AELUFE) HS2n A 8

com inf aut pro | para att int
com | 0.833
inf 0.460 | 0.802
aut 0573 | 0.398 | 0.803
pro | 0519 | 0.643 | 0403 | 0.830
para | 0455 | 0497 | 0576 | 0.288 | 0.768
att 0309 | 0294 | 0439 | 0.201 | 0.530 | 0.876
int 0.227 | 0331 | 0320 | 0.057 | 0.589 | 0.804 | 0.8%4
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7HA1: JIEFAA o] upA" &t uXe
T2 PLSTRYEA 7 < Bl Amsitt. (& 5]
of FEld vio] w2 AEFAAN JFH 2 o=
of fomet IS v = A0 Uepom(p=.427,
p<.001); 7842 Fuiorel BARE Hrof Fou]
3 349 G R A= ﬁﬁ%ﬂ(ﬂz 489, p<.001;
£=.370, p< .001). wehA] 7Hd1 ‘TYH Q1 JAEZFA
Bk vpAE &3] FEAHA 9F uF U F

la, 1c& XXt

71d2: oxto|ziEA 9] wiETE HS5H] Al ©
EFUA4 Hio] GRIZEAE Bl A" &t
v|A= RS At [ 5]0 Hol= Hie ol <
EFAA FFFEat 7ol ARIZEEA ] f-oJmgt
A0 G mlRH(8=.402, p<.001; B=.423, p{.001):;
ARIZFEA= BHE S} Qo] [-9fn|stA
A JFE F= }\—E YERETHB= 407, p<.001;
B=.543, p<.001). [ cl°l 23 JAEFAA FF=T
Z747dol A" U]ﬂ% PN AHEINB
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E 5 24 24 21

path est.std Std.Error path.tvalue
com-)para 0.139 0.090 1.549
com-)att 0.064 0.089 0.717
com-)int 0.071 0.090 0.782
inf-)para 0.402 0.103 3.919 ***
inf-)att 0.180 0.101 1.773
inf-int 0.427 0.098 4.371 ***
aut-)para 0.423 0.108 3.932 ***
aut-att 0.370 0.075 4,963 ***
aut-int 0.489 0.075 3.400 ***
pro—)para -0.213 0.093 -2.294
pro—att -0.097 0.099 -0.977
pro-yint -0.357 0.109 -3.259
para—)att 0.407 0.073 5,659 ***
para-yint 0.543 0.080 6.780 ***
att-)int 0.714 0.050 14.264 ***
*0(0.5, **p¢0.01, ***p¢0.001.
B 6. ASTON Tl YA YIS
path direct indirect total
inf-)para 0.402 0.000 0.402
inf-yint 0.198 0.230 0.427
aut-)para 0.423 0.000 0.423
aut-yatt 0.198 0.172 0.370
aut-yint 0.118 0.371 0.489

B 7. 0338 24 2

group path front back | diff.abs | p.value
1-2 com-yint 0.232 -0.170 0.402 0.008**
1-3 com-)int 0.232 -0.216 0.448 0.018*
1-3 inf-) att -0.414 0.452 0.866 0.002**
2-3 inf-) att -0.274 0.452 0.726 0.012*
1-3 pro—yatt 0.052 -0.370 0.422 0.044*
3-4 pro—yatt -0.370 0.345 0.715 0.036*
1-4 para—)att 0.682 0.048 0.634 0.004**

*group: & 7t H|u; diff.abs: front, back & 7t Af0|9] Mzt
*group1:RE&1, group2:EHERY, group3:HedlE, groupd:LIELIA
*5(0.5, **p(0.01, **p(0.001.
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