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Abstract The purpose of this study is to analyze the effect of the visual element of the label design
image of premium lunch boxes and general lunch boxes on purchasing intention. As a method of
research, the label design images and purchase intentions of premium lunch boxes and general lunch
boxes from the nation's leading convenience store brands, Seven Eleven, GS25, and CU, were
investigated through a survey, T—verification was conducted based on the measured average value and
standard deviation was completed after analysis with SPSS 21. The results of the study showed that the
label design of premium lunch boxes was recognized by consumers as a premium image that was a
point of differentiation from general lunch boxes, and that the proportion of “quality” and “menu
composition” was high, This indicates that convenience store premium lunch boxes could also offer

consumers a competitive edge in value that is considered premium other than “price.”
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Fig. 1. Premium Lunch Box 'CU Kim
Hye—ja Mom Freshwater Eel
Rice'
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Fig. 2. Labeled Package Design Examples
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Table 1. List of Visual Elements of Label Design

Author Research subject VAL
element
A Study on the Visual Elements
L Color,
Song of Can Beer Package Design in . A
L : illustration,
Min—jung, Brand—Old Alignment, lavout. logo
Kim ji—yun Korean Society of Design yout, log
Knowledge
A Study on the Visual Elements
of Color,
Kim Doo Han Dermal Filler Brand Package illustration,
Design, Brand,
Korean Society for Product layout, logo
Culture Design
A Study on the Influence of Logo type
Son Young Renewal Label Design on Brand ~080 LyDE,
o Tllustration,
Soo Recognition, Other Displa
Package Culture Design Study play
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B. regular lunch box

A. premium lunch box

Fig. 3. Label Design of the Premium and General Lunch
Boxes at Convenience Store
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Table 2. Theorem of Premium Image Terminology Study

Author Research title Premium term
premium brand . .
Hong . expensive looking,
Package design .
Kyung S . the only, functional
in differentiating scheme X .
Hee refined, reliable,
(2008) the study of the matter, delicious
Korean Brand Society
Myung premium package luxury, eco—friendly,
Gye Soo The design is consumer's Confidence,




H
)

rlo

=]
EL

Aol H mAlgte] ghdl el oW A7} Fhulj o] ko
A, o] &qH, Zerdd
A1 A ZEe 4 ofm|#], o

FA] A W82 Table

N
r}u:_Y&ruQ

3]
H9c}
49} 2},

=)

ox AN

purchase

=
e

) 2] =

of o] &4 %

on recognition
and purchase,
Impact on the Korean

Brand Society
< 2 Al
=210

kA A Table 104 WI%=47} &
o] A7 84 578E A, Zew|gd ofw|#] AR
2 3738](2008), HWAG(2009)2] AT-e] Zn|g] fof
£ St tH(Table 2
et & Azt mia7hd
718 9]¢} o & gk =
H(2004)2] A 6§Oﬂ?~ EY
x).

(2009)
)
gl

3
=3 Eﬂ}i }_x]-m 7(4,/]
T EE AES 7Y

5.1 A&
A} 4
(0.9%), 20t 667(29.5%) 30t 687(30.4%) 40tH 66
[©)

AL A
o) 2AF Ahs B ARopE R 1007} 28
3(30.
4 ok
A7k 7V =gkom, 7153

—30}

13] 7|

) 3157} 4

301—400%F
Horal, 2pdl tzpele] F
] 86™8(38.3%), ‘A
2y

=

° .

H(29.5%) 50t o] 2278(9.8%) 22 307} 7}F
)] A= O =9

°
" AT

= 391 ool wAE Bkt
18- efoll =

al
el wAete]
o] 14478 (64.2%) 2. %2 7}
._.E
0] 61 (27.2%) 0.2 ‘US| AE/AL 3} ‘A|EH o)
(o =N >

At
e A WEOR §
Ao o]/\v\l(zo%) o]~
2 A% 25e A, FASATHTable 3 %
Table 3. Visual Element Image Survey of Premium Label
Design
Vel Operational definition content Sources =
name
vk 4(64.
Overall, the colors B .
are luxurious. Q3 A ZFQ A= AP AE/ALR
) ) Hong Kyung Hee SE
I trust the brands (2008), = 4 . =1}
Visual view Product name logos Myung Gye Soo il 210l A Z=Q sk Q 2 S rlzlod e T alplod
Element are differentiated. (2009), ﬂ'e q ]—L'Oﬂ 1 CRal o™ ]— q— a ]
Image The illustration Byon Fyung LAlEh epaTiAle] ApEst T3 Q= AlET> e
looks delicious. Kim Doo Han ‘{ﬂi] > ‘/\‘"Eﬂ > ‘u]- ‘/] —rﬂii l‘_{_;ﬂ i*]’ﬂ O%r)r'
The information content array is
It looks well organized :TLUHS-—)'\—Oﬂ = %é—lo] 9074 (40.1%) o= 7]—1} ek
I'm going to use Lee Sung Sik -r] 101 Uﬂ‘l‘l‘:rLH 63m(28% ] E-o]"%}l:}' olﬂoﬂ
Purchase this product. (2006), Lee 2] 3] =103
Intention I will recommend it to people Soo—beom Table 55 7% E] O]—Mq—'
around me. (2004)
Table 5. General Status of People Surveyed
1:1
}\_] ?'}"] L. . Freque Percentage
Division Variable ney (%)
Table 4. Composition of Questionnaire T
eenage 9 0.9
20s -
No. of A Thirties gg ggz
Category Investigation details Scale question ge one's -
A 66 29.5
S those in their 50s and
d 22 9.8
number of purchases older
= abel design doctor Student 26 115
Utiliza— visual element Nominal office worker 124 55
tion omina 4 Career housewife 6 2.5
form label design doctor scale self—employment 40 17.9
differentiation factor the others 28 12.5
purchasing element X ﬁﬁfiot:a\zon 30 13
Label 101-200 million won 28 12.5
designed Monthly o 46 20.5
. color, brand, logo Ricketts - . 201~300 million won
visual . 1 5 income i 52 23.2
illustration, layout a 301—400 million won
element . - o : 22 9.8
Image 5 point 401-500 m}ll}on won 16 20.5
scale over 500 million won
Intention of Intention of purchase 2 One person (single) .
purchase . X . 50 22.3
Family Two people (including 30 133
General ase, gccupatlon, Nominal type myself) 144 64.2
Monthly income, Family 4 three or more people
status type Scale
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Table 6. Label Design Visual Element Image

Label Design Visual

Element Image M e ¢ o

Convenience store

Premium Lunch Box 224 | 3.2 750

14.921=x = .000
Convenience store

general lunch box 224 226 666

*p<,05, *#p<.01
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Table 7. Intention of Purchase

intention of purchase N M SD t p

Convenience store

Premium Lunch Box 224 2.68 866

: 6.403# 000
Convenience store

general lunch box 224 2.18 785

*p<.05, #p<.01
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Fig. 4. Visual Element of the Purchase and Label
Design
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