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Abstract Green consumption has drawn attention from various sectors of society recently. However, the
"mismatch”" of awareness and behavior remains despite consumers' heightened environment—friendly
awareness. Based on the theory of emotional cognition and cognitive dissonance, This study examined
the i1mpact of consumers' expected guilt on green consumption intentions, and also introduced
consumer cognitive utility to further uncover the mechanism in the process of influence by a survey
of young Chinese people born after the 80s. Path analysis and hypothesis verification using AMOS
showed that consumers' expected guilt not only directly affects the intention of green consumption, but
also indirectly affects the intention of green consumption through the intermediation of cognitive

utility.
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Table 1. The Result of Convergent Validity

Variabl Joading eigen <D Cror}bach

AVE | CR
es value a

AG1 0.845
AG AG2 0.871
AG3 0.862
AG4 0.876

3.921 0.873 | 0.931 | 0.771 |0.931

PCE1 0.793
PCE2 0.769
PCE PCE3 0.807 3.934 | 0.715 | 0.846 | 0.540 |0.853
PCE4 0.625
PCE5 0.745

GCI1 0.698
GCI2 0.711
GCIL GCI3 0.784 3.924 0.648 | 0.829 | 0.502 |0.833
GCI4 0.796
GCI5 0.732
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(r=0.508, p<0.01; r=0.399, p<0.01).

Table 2. The Results of Correlation Analysis

0.399% | 0.42

* [SEES
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Table 3. The Result of Path Analysis

Path Estimate P result
H1: AG —GCI 0.244 HHE support
H2: AG —PCE 0.568 sk support
H3: PCE—GCI 0.361 HHE support

1 2 3 4 5 6 7

gender
education| 0.009

age —0.064 0.037

monthly

average |—0.136=x| 0.001 |0.184==

income

AG 0.046 0.021 0.057 [—0.151=x=

PCE | 0.048 | 0.124% | 0.064 | —0.148% O'ng*

#0xp< 001, #::p<.01, *p<.05
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