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A Study on the Development of Souvenirs as Local Cultural

Tourism Products
— Focused on developing souvenir design —
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Abstract  With the recent strengthening of local autonomy and the recognition of the culture and
tourism industry as a driving force for the fourth industrial revolution, the importance of research on
the revitalization of the local culture and tourism industry is further emphasized. Thus, in this paper,
the concept and type of local culture and tourism products were summarized and the research
direction was presented through this. As a research method, the internal and external factors of the
culture and tourism industry in Korea were used as the SWOT analysis method. In the text, three
representative sites were selected and analyzed for the development of local cultural and tourism
products, and Seoul, Jeju Island, and Gyeongju all found that they lacked local cultural and tourism
products. It also found another value through its role of cultural development as well as the economic
aspect of the development of cultural tourism products. In order to revitalize the local culture and
tourism industry, which has become more important, the government proposed measures to promote
differentiated creative products, efficient marketing, and legal security in various ways. In order for this
study to be better data for researchers in the culture and tourism industry and related industries,
research should be conducted with detailed surveys that could not be conducted due to wvarious
restrictions in the future.
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Characteristics range

Something symbolic, characteristic or
bragging, something rare in other visual image souvenirs,
tourist attractions, something with |natural souvenirs,
national sentiment, something simple |symbolic souvenirs,
and easy to carry, something strong|memorials on the table,
and practical, something good to native souvenirs, etc.
preserve for a long time.

textile crafts,

Made with selected materials and |woodworking,

refined techniques for a long period of |lacquerware, china crafts,
time. stone works, bamboo
works, other crafts, etc.

Practical as a daily product that
requires craftsmanship and is
manufactured by handcrafted
techniques that can be
mass—produced in non—numerical
quantities in a short period of time

=0 Ft o RO NAB B =B80<e o

Similar to craft type

[ )

t

1

[

c Food products such as

a fruits, herbs, vegetables,

1 |Primary products such as agriculture, |ginseng, folk liquor, etc.
fisheries, forestry, etc. and secondary|and manufactured goods

p |products with traditional techniques |[such as ceramics, ramie,

r |are included. bamboo works,

o embroidery tablets,

d oodcarving products, etc.

u

c

t

Fig. 1. Types and Features of Culture and Tourism
Products
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article 2017 2019
business environment 44 42
Safety and Security 37 30
creating an health and hygiene 20 17
environment Human Resources and Labor 43 36
Market '
ICT infrastructure 8 7
tourism policy 63 53
International Openness 14 17
tourism policy - —
price competitiveness 88 103
Environmental sustainability 63 27
flight 27 24
infrastructure land and harbour 17 15
Tourism Service Infrastructure 50 23
natural resources 114 102
cultural
resources Cultural Resources and Corporate 12 11
Travel

(World Economic Forum 2019) Evaluation of Tourism Competitiveness
(https://www.mcst.

go.kr/kor/s_notice/press/pressView.jsp?pSeq=17462)

Fig. 2. Korea Culture and Tourism Industry Competitiveness
Index
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