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Abstract

With the development of the Internet environment, cross-border crowdfunding has emerged as a
novel method to attract foreign investors online. Focusing on 324 South Korea-based crowdfunding
projects from Kickstarter, which is a representative cross-border crowdfunding platform, this study
explores the trends of South Korea-based funding projects and examines the effects of key
determinants on crowdfunding outcomes. Regarding the characteristics of crowdfunding projects,
analysis results show that the appropriate goal amount and funding period, sufficient updates of
project status, and active communication is critical for success. Additionally, from the perspective
of project creators, this research finds that creators need to pay greater attention to writing their
detailed biographies. Finally, examining the characteristics of project backers, this study shows that
attracting project backers from various countries would be desirable rather than focusing on Korean
sponsors from the start.
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Table 1. Types of Crowdfunding
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Fig. 1. Exploring Crowdfunding Projects from South Korea on Kickstarter
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Fig. 2. Trends of South Korea-based Crowdfunding Projects
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Table 2. Descriptive Statistics of South Korea—based Crowdfunding Projects

(Unit: Dollars, No., Days)

i Total Success Failure
N Mean N Mean N Mean
Goal amount 324 39,204.0 143 13,727.0 181 59,333.0
Pledge amount 324 13,625.7 143 27,251.0 181 2,857.0
Backers 324 170.7 143 344.7 181 33.2
Updates 324 6.5 143 12.5 181 1.7
Comments 324 52.9 143 113.8 181 4.7
Duration 324 33.9 143 2.5 181 35.0
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Table 3. Characteristics of Project Creators
. Total Success Failure
Variable
N Mean N Mean N Mean
No. of backed projects 324 26 143 42 181 1.3
No. of created projects 324 1.8 143 1.9 181 1.7
No. of channels 324 15 143 18 181 1.3
No. of word count in biography 324 383 143 43.5 181 34.2
Fig. 4. Share of Backers by Country
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Table 4. Share of Backers by Country to South Korea—based Projects and Top 1% Projects

(Unit: %, %p)

Korea Top 1%

Korea Top 1%

Country ) ®) (A-B) Country ) ®) (A-B)
United States 46.2 64.2 -18.0 | Netherlands 1.1 1.3 -0.2
South Korea 13.8 0.1 13.7 | Spain 0.6 0.6 0.0
United Kingdom 7.8 8.0 -0.2 | ltaly 0.5 0.4 0.1
Canada 7.2 6.6 0.5 | Malaysia 0.5 0.1 0.4
Australia 5.8 49 0.9 | Brazil 0.5 0.2 0.3
Germany 4.2 4.7 -0.5 | Sweden 0.5 0.9 -0.4
Singapore 3.6 1.6 2.0 | Thailand 0.2 0.0 0.2
France 2.3 2.3 0.1 | Switzerland 0.2 0.7 -0.5
Japan 2.1 1.3 0.7 | Belgium 0.2 0.2 0.0
Hong Kong 1.3 0.5 0.8 | New Zealand 0.2 0.2 0.0
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AR HF=2 A E v)sro] 46.2%% 7] 9]
A PR WS ARAIRE Zhedl S
13.8%, F=1 7.9%, 7Nt} 7.2%, 25+ 5.8%
ol AHE 7Issta Sk
ZI2EbE O] S i SRl
it AR RS ARkl AR W
Chiu (2017)& 2010~20164 7|7+ & Z] A€}
B 4] ARQ 1% HY Z2AE 3 460715 o
dor Zrd gdxte] 7P s HA
ok up Sk olF &gste] 2=H 49 1%
ZRAECR} ke ully ZRAES] Z7Pd &
A7} H1ZS v]we] B (Table 4) %} 2},
=28 0] 1% ZRAES] o7PH 59lA) v]
< e T Wi o® 7 ZrAES vt
= L R B e i - et
AEO] - A or gk SR HE9] H]
ol sl =7 el Qdek 39 1% =
2AE tigt Bt SRS o] WSS
0.1%0f Esht St ul7d ZRAES] gl
A} B 13.8%E AAISE o2 yEht

3z
oF o

T, T, G, HElo|AloL 5 s B oA
o =79 9 HIFo] #A e §l
= slo] S4# ol

(Table 5)°fA] M= 8o} o] 2297 414
smeAE sZ2oz BaHel T 240
HOR o]F At SR = Bt 64, 71ES-
AAA= 17690l A Sk tfH]
At TR HIE2 26,79%(=04,1/240.3),
A IS 73.3%0(=176.2/240.3)
o= 7)E FURUAL] dol W] A
B olek Mgl waw zsee)
e A9] 196 e AlEo] 7.9 AA| U}
o 700 71 FUAAA Ao 28
B} Ql=t(Chiu, 2017) §l= L2 AEO] Z9-
ol ole} At TR ol gk,
A meAEER A4 S5 o) A
T AARAL) MRS Aun Hge
2AEY 45 BFA A AL w1
(share of new backers)2 42.1%, 7]& -
A v]E(share of returning backers)
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Table 5. Characteristics of New Backers and Returning Backers

: Total Success Failure
Variable
N Mean N Mean N Mean

No. of backers 229 240.3 140 351.9 89 64.7

No. of new backers 229 64.1 140 93.4 89 18.1

No. of returning backers 229 176.2 140 258.6 89 46.6

Share of new backers 229 0.402 140 0.421 89 0.373

Share of returning backers 229 0.598 140 0.579 89 0.627

Share of Korean backers 229 0.197 140 0.173 89 0.236
Eo| A9 ANFEYAL 37.3%, 71F FAHE o WY A ool u]ai gk Wil dist
A6 7% Ao Jyst mraE 4 BAH A7E ARsiths Ao Ha w
& Algt FUA wigo] A U ok Fo 9 oRE F4lo ABRA uie
FH, (Table 4) oMo} o] gt w7 =& Adgaich AYATE Fasto] 1 ol
Aeo] A9 F 7y ZRAE db] e L o g askeody Zease) 4y
How gt FAh viFol A Ehbal 9l ojieks ol ¥gbinary variable)ol 3
o AA AEd mrAEe gkl FUA & vAks 2B folde AEs] e

HIL 4 95 S0 Uehdch, At
AEY A9 W TR uEe B
17,306 Lheped Wb At sLeal o
23,60 AA= L ok,

fr & (e

oAl oA ujAollA HES AekeEAY o
AYagat Hy ZRAEo| JIFE vjA=
2150 9 AYATS Hash Fepes
A o] Adgell Y vAe agler =
AE 54, ZRAE JPHxp B4, Tejal 2
RAE S B4 5 F8 9T 8elow

J

chefel W5 2-gskar Qlek(Mollick, 2014;
Oh Se-Hwan, 2018; Yang and Hahn,
2015). & ko] A9 Aoy Ay

ZAAE g (logistic regression model)
= Eote] AFEAS FaRithMollick,
2014; Zhou et al., 2018),

2. B

2 ATt A]
(Table 6)x} 7},

= Ex F(goal), dlo]E4x(update),
HZ=(comment), 7|{Hduration) 5 318
ol “Project We Love” A% o]He tjn]
(dummy) W42 F718IKBI et al., 2017,
Block et al,, 2018, Kunz et al, 2016;
Mollick, 2014; Thies et al,, 2016; Wash,
2013). WA B WHaRe AR o 2
ZAE(backed), 712 2 A E(created),
5 9 AFYA oA Ad<=(channel), 7}
2} 2 d(profile) AR 5= L3 H(Yang
and Hahn, 2015; Zheng et al,, 2014), ©}X]
vfom B B4 WeRi Al W JjEs
3 el Aolst YRl 215 Sl
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Table 6. Variables

Variable Description Reference
Dependent variable
HEd 43 /% Mollick, 2014;
Success (ME=1, Amj=0) Zhou et al., 2018
Independent variables
Project Characteristics
Mollick, 2014;
OZME 20 p2oH g ’
Goal RENE 8 =39 Wash, 2013

Block et al., 2018;

OZME A E 3|
Update D2HE AHOIE A= Kunz et al., 2016
Bi et al., 2017;
OSNE A - y
Comment O=ZHE tigs Thies et al., 2016
_ ) Bi et al., 2017;
HE XI80 7|7} QA " ’
Duration DEHE T 712t e Mollick, 2014
“ . "M =
ProjectWeLove Project We Love” MH 02 Mollick, 2014

(X1"=1, O|X|H=0)
Creator Characteristics

D2NE MRl Bt TRHE 58

Yang and Hahn, 2015;

Backed EBS Zheng et al., 2014
Created %ix_ﬂg Haxte] ZEHE S 4 Yang and Hahn, 2015
Channel i;ﬁioﬂfiﬁi‘!#%i = A7 WY #He
Profile E&:ﬁg haxe 22d B2 = A7 i s
Backer Characteristics
NewBackerShare — TA| X} Cft] L X HE 2 A7 7L H
KoreaShare ’.‘HJI%H TIME F/X B &= /X S ooim Jpe MA
Control variable
Year DEME JHA|HE Kuppuswamy and Bayus, 2017;

Zhou et al., 2018

b Selxje] ke sklely] 9| ok
S22} H]==(share of Korean backers)& il
gl jH, Aekpody ZRAES Ay
o= ARkAQl 7o) FEe W o s
gl oo BAeRE TR ARATs 2
sto] HY ZRAE A AEES CuHsE
Z7FHHKuppuswamy and Bayus, 2017;
Oh Se-Hwan, 2018). Aa§oi-te] ASEA
WS asto] vl g Alofet =8 W

STATA SAHH7|2& 2§13t A5 A=
(Table 7)3} 7Zrom 9-wH|(likelihood ratio)
AN ARl Hyo A= |
Ao Yehtal gtk WA E (D)2 =24



Table 7. Results of Logistic Regression

A7 ZAvEY 97 zdes FH0z 25

DV: Success/Failure

Variable (1) 2) 3) (4)
B exp(B) B exp(B) B exp(B) B exp(B)
-1.00 0.37 -1.64 0.19
Log(goal) kK Kk Kk Kk
(0.18) (0.07) (0.30) (0.06)
1.31 3.n 1.34 3.82
LOg(Update) KkKk Kk Kkk KkKk
(0.24) (0.90) (0.35) (1.33)
0.89 2.42 1.66 5.25
Log(comment)
(0.19) (0.45) (0.33) (1.73)
-0.02 0.98 -1.73 0.18
Log(duration) ** **
(0.44) (0.43) (0.80) (0.14)
-0.33 0.72 -0.53 0.59
ProjectWeLove
(0.57) (0.41) (0.74) (0.43)
0.76 2.14 -0.35 0.70
Log(backed) b o
(0.18) (0.40) (0.38) (0.27)
-0.36 0.70 0.91 2.49
Log(created)
(0.36) (0.25) (0.89) (2.21)
0.32 1.38 -0.74 0.48
Log(channel)
(0.23) (0.32) (0.56) (0.27)
0.22 1.25 0.66 1.94
LOg(pI’Oflle) Kk Kk Kkk Kk
(0.11) (0.14) (0.25) (0.50)
2.05 7.74 8.30 4043.46
NewBackerShare - b i o
(0.77) (5.98) (1.63) (6600.16)
-3.32 0.04 -3.74 0.02
KoreaShare - o * =
(1.00) (0.04) (1.56) (0.04)
419 66.25 -1.55 0.21 -0.88 0.42 8.56 5205.96
Constant * * * *
(2.36) (156.06) (0.95) (0.20) (1.37) (0.57) (4.39) (22861.11)
Year controls Yes Yes Yes Yes
Obs. 324 324 229 229
LR chi2 243.43 39.31 21.24 190.73
Prob ) chi2 0.0000 0.0002 0.0310 0.0000
McFadden’ s
pseudo R2 0.5474 0.0884 0.0694 0.6233
Notes: 1. Standard errors in parentheses
2. *p0.1, **pX0.05, **p<0.01.
E B4 ¥4 0 BEAHSE 283 2] AE Al Sl Ae® yehdal oy, gk, Y 7
Sl Axfolct, HY HiE S (coef: 2} “Project We Love” Al7gojit= BA4 2
1,00, pCLODS B 4B O BAK R fejebi 9o Ao vehli ), o
o ORI PAS 2L Q= hed maa) g

E ddlolEs(coef: 1.31, p(.01), I
(coef: 0.89, p(.01) 5= B(+)e] IWAE 2

9] 9L MR B4 Mg L FAM

_{
il

gt IFEA Aifolt)y, ZRAE $.93]
“coef: 0,76, p(.01) W »x=2d AHgk
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(coef: 0.22, p.05)¢] -, ZRAE AJ5a}
Ao sAHSR Fofgt IAE 2l Q=
B ngﬂe MBI, FR/ARUA o)A
A= AR FostA] oA veRtar
ot Q“é_ (3)9] A9+= T2 B4 e ¥
FAHTE 283 54 duolct, AA T
Ab 5 At A BlE(coef: 2,05, p<.01)>
Hy *é% A0 A 2L Q= whA
T4l S22} v (coef: -3.32, p(.01)> &
AR TAE 2L 9= Ao E Yehdar gt
(Table 7>-/] U]—Z]"l = (4)]{: J‘E/('HE E/\q
W, AR 54 B, A S w9
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] e AE(Q2297H)ef] 7|HkelE EAAut

al

Wz, ZRAE E E/H ZtHol| A WA O 2
T FM(coef: -1.64, p.0DT HY 7]
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Fol 2942 ARke vlA 5 la A 44
= Ay 7|7k Rt HYy Za2AE]
o A4 Aojz w4 Ak HollA =
o ey JJAA] AR B 2w )7t
Aol FofE 7= vt vks Ale A
ARt ESE, ZRAES it YHolE
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Ftl o rﬁ_ I

[0

© o= et ik
shel, FUA B4 Tl SR AT UL
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