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Social Viewing Motivations, Satisfaction, and Continuous Use
Intention: Moderating Effects of Communication Behavior

Eunyong Cho*, Sohye Lim'"

ABSTRACT

Social viewing has become an increasingly common viewing pattern by combining SNS use with
video—watching. Accordingly, social viewing has attracted much scholarly attention, but a more
comprehensive understanding of the process and effects of social viewing is warranted. For this, this
study incorporated social viewing motivations, viewer satisfaction, and the continuous use intention,
taking the viewer’'s communicative behavior into account as a possible moderator. This study conducted
an online survey (N=334). Among four motivations, enjoyment, sharing and expression were significant
predictors of program and communication satisfaction. Information, however, was only associated with
program satisfaction but not with communication satisfaction. The moderating effects of three
communication behaviors, production, sharing, and reception, were discussed in the relationship between
user motivations and viewing satisfaction and continuous use intention. Production behaviors played a
significant moderating role in between enjoyment, information, sharing, and communication satisfaction.
Sharing moderatied information, sharing, and program satisfaction, whereas reception was not a
significant moderator.
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Table 1, Moderating effects of communication behaviors
on program satisfaction

S| B=EE

=

H RS2 0M HFLIZIO0IM g2iel =ES1 24 1335

Table 2, Moderating effects of communication behav—
jors on communication satisfaction

c P P i Sharing Reception
Behaviors B A B ¥ B F.]
Age =11 - 0B -1 - 06 ) 06
Control Gender .00 04 00 03 .00 .02
Variables Amout of
12 13T 11 12 09 A0
SV
Enjoyment 22 s i A7 18" 3T 18
SV Information 35 38™ 32 34 | 337
Motivations  gharing 12 14 14 16” 08 10
Expression 11 14 03 11 15 20"
Maoderator Comm. 02 .09 12 167 18 19~
En"C 05 22 0z 03 0z 0z
Interaction rc -03 ~12 -08 -14° -03 -04
with Comm
Hahavions sC 01 -03 07 Az 09 4
BxcC -02 -10 -.02 -03 -.07 -1
B 60 62 62
Adj 7* 59 60 61
E 4089 42.63" 4344”7

#p<.05, ##p<.01, ##xp<l.001

2, A48 7 Ao Lol gol T tgk Ak, 3al
g9 zAEFe] BA A} Table 39 A
= Ak

5. AE Y =0
B ATE A AHe) AT 54S el

Table 3. Moderating effects of communication behav—
iors on continued intention

Py ication Production Sharing Reception c P Producti Sharing Reception
Behaviors B ¥ B V] B 8 Behaviors B 8 B F] B #
Age -1 -.06 -1 -.06 -12 -.06 Age 04 .02 03 —02 04 -02
Control Gender .00 .04 .00 03 .00 02 Control Gender .00 05 01 05 00 04
Variables A it of Variables
mout o 12 a8 1 az° 09 A0 A 15 A3 s SR
sV SV
Enjoyment 22 23" 17 A8 A7 8™ Enjoyment 24 27 19 21 19 22
sv Information | .35 38~ 32 34 31 o v Information 23 27" 20 237 18 21
Motivations  gparing 12 A4 14 16" 09 10 Motivations  gharing 15 18" 16 207 14 i
Expression | .11 A4 08 A 15 20™ Expression | 123 18~ 10 14" 17 24~
Moderator Comm 02 09 12 6™ 18 197 Moderator Comm 05 19" 15 22 19 22"
En*C .05 22 .02 03 02 02 En*C .03 A2 04 07 04 .06
Interaction rc -03 ] -08  -14"  -03 -04 Interaction c 02 07 -03 -06 01 02
with Comm with Comm
Behaviors sc -.01 -.03 o7 A2 09 14 Hehaviars s -02 -12 04 a7 02 03
Ex'C -.02 -10 -.02 -.03 -.07 =41 Ex'C -02 -7 00 00 02 03
R® 60 62 62 " 65 &7 68
Adj. B* 59 60 &1 Adj. R* 64 66 67
F 4089 42837 43.447 F 5067 54.68" 5612

#*p< .00, *xp< 01, *x*xp<.001

#p<.05, #xp< 01, #xxp< 001
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