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Design and Implementation of an Interactive Streaming Platform for Supporting Instant
Retrieval of Product Information in Product Placement Advertisement
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ABSTRACT

Recently, with the expansion of the use of cross media, the public is not just watching the broadcast, but is also
consuming various information about actor, stories, products, etc. that appears during the broadcast. However, the
devices used for viewing and the devices used for searching are different, which is inconveniences, and due to the
differences between the point in time when the desired information is provided through the search, the public has
difficulty in obtaining detailed information of the target product after encountering product placement advertisement. In
addition, it is difficult for advertisers to confirm the effect of product placement advertising through the reaction of
viewers who have encountered product placement advertising. In this paper, we intend to propose an interactive
streaming platform that supports the instant retrieval of product information to users by including product placement
advertisement information in broadcasting. Through this, viewers can quickly receive detailed information of products on
the screen by giving an event when a product of interest comes out while watching the broadcast, and advertisers can
check the effectiveness of product placement advertisements by receiving interactive responses from viewers.
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