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Abstract

The objective of this study is to disclose the effect of socio-demographic characteristics such as, age and ethnicity which is comprised of 
Malay, Chinese, Indian and Others on four financial capability domains namely planning ahead, managing money, choosing products and 
staying informed. A closed ended self-administered questionnaire was disseminated to a total of 2000 respondents among four types of 
groups which consist of FELDA or rural area residents, private sector employees, government sector employees and youth in institutions of 
higher learning in Malaysia. Those four groups were selected to cover a wide range of Malaysian population. 500 respondents were involved 
in this study for each types of groups through purposive sampling technique. Analysis of Variance (ANOVA) and analysis via Statistical 
Package for Social Science (SPSS) was utilized in this study. The results revealed that age has significant effect on planning ahead, 
managing money, choosing products and staying informed. Whereas, ethnicities were found to have no effect on financial capability except 
planning ahead domain. It is suggested that more devotion should be placed on research and professional training in building respondents’ 
financial capability. Furthermore, government and non-government organizations should develop a comprehensive approach to intensify 
their financial capability and upgrade their standards of living especially of financially vulnerable households.

Keywords: Financial Capability, Financial Planning, Capital Market, Age, Ethnicity 
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Coronavirus pandemic (COVID-19). Its sudden emergence 
in late 2019 in China and rapid spread around the globe has 
become the most challenging crisis ever as termed by the 
United Nations (UN). Within three months, more than 1 
million people in 180 countries were tested positive for the 
viral illness and at least 50 thousand have died (Rasheed, 
2020). In addition to the lost and affected lives, global 
economic and social toll of this pandemic has become 
extraordinary never witnessed before. This has resulted 
in the financial crisis globally and resulting in a massive 
volatility and market ambiguity. 

The crisis has created a condition of helplessness and 
has amply displayed the delicateness of an integrated world 
economy, the supply chain has crumbled and has become 
unstable and consequently the world economy has been pushed 
towards recession or even depression. Furthermore, economic 
and business threats from the coronavirus outbreak continues 
as travel bans have been put on millions of people and 
quarantine measures have been placed on entire populations 
in many countries. Not only that, loss of revenue and disrupted 
supply chain has added more burden to businesses because the 
recession threatens nearly all countries. As a result, financial 
anxiety has become a sort of second pandemic along with 
COVID – 19 health pandemic (Shiller, 2020). 

1. Introduction

The world today in in the grip of a widespread fear 
due to the fear of the invincibility and disastrous effects of 
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Generally, people assume that financial anxiety is a direct 
by-product of COVID – 19 crisis which is a logical reaction 
arising from the situation resulting from the pandemic. 
However, anxiety is not part of a logical explanation, it is 
when people are emotionally upset due to a tragic event that 
they react with fear though at that time there is no reason 
to feel so (Shiller, 2020). Financial anxiety can be handled 
with one’s financial capability. Individuals who possess 
knowledge to oversee situations and are responsible for his 
or her finances, would not react with fear when a tragic event 
takes place. For those who are financially capable, have the 
ability to apply appropriate financial knowledge and at the 
same time take effective financial judgement are able to 
sustain their economic well-being. 

Financial capability is increasingly becoming a priority 
for policymakers in both developed and developing 
countries, due to its recognition as a contributor towards 
effective functioning of financial markets, financial inclusion 
and financial stability. According to Khan (2008), being 
financially capable is the basic requirement for financial 
inclusion. Enhancing one’s financial capability is a good 
way of responding to those who suffer from the ill-effects 
of financial exclusion and will ensure they are able to make 
better decisions about their personal finance in the future. 
Financial capability can be enhanced through financial 
literacy. It was found that higher financial literacy leads to 
better participation in financial market (Nguyen & Nguyen, 
2020) and money management (Abdullah, Fazli & Arif, 
2019; Zulfaris, Mustafa, Mahussin, Alam, & Daud, 2020). 
This indicated that financial capability can assist individuals 
to achieve their life goals. In Malaysia, Credit Counselling 
and Debt Management (AKPK) survey disclosed that 1 
out of 3 Malaysians are uncomfortable with their financial 
knowledge (Tan, 2019). 

Whilst, slightly more than half of the population (52%) 
admitted that they experienced difficulties to prepare 
RM1,000 for emergencies. In terms of preparedness and 
sustainability for loses of one’s source of income, only 24 
percent could survive for up to 3 months and 10 percent were 
confident that they could last for 6 months. As for retirement 
planning, 68 percent of retiree that retire by 55 years old 
have less than RM240,000 in their Employee Provident 
Fund (EPF) account. Moreover, 70 percent of them who 
withdrew money from the EPF said that it lasted for 5-10 
years. In addition, Yusof (2019) mentioned that among three 
major ethnicities in Malaysia, the Malays and the Indians 
are more financially fragile compared to the Chinese. This 
is supported by Alidaniah, Ahmad, Noor and Moi (2017) 
who found that Malay and Indian were expending money 
in a luxurious manner than compared to the Chinese. Thus, 
low financial capability is a national challenge that can affect 
society in many ways. 

In line with that, Malaysia has launched the National 
Strategy for Financial Literacy 2019 – 2023 which a 
comprehensive plan for 5 years that aims to enhance the 
financial literacy, promote responsible behaviour and 
rational attitude among Malaysians in order to improve their 
financial well-being. Thus, this study aims to examine the 
effect of socio-demographic characteristics on financial 
capability. 

2. Literature Review 

2.1. Financial Capability 

Taylor (2011) defined financial capability as an 
individual’s ability to manage and control their finances. 
Financial capability is an internal capacity to act according to 
one’s best financial interest despite their socioeconomic and 
environmental conditions (The World Bank, 2013). It refers 
to the ability of applying appropriate financial knowledge 
and perform necessary financial behaviour to attain financial 
goals and at the same time enhance financial well-being 
(Xiao, 2016). According to Atkinson, McKay, Collard, and 
Kempson (2006) and Taylor (2011), financial capability can 
be measured in various ways. It consists of financial literacy, 
behaviour, perceived financial capability (Xiao, Chen, & 
Chen, 2014), motivations, attitudes, and confidence (Lowies, 
Helliar, Lunshington, & Whait, 2019). 

Therefore, Financial Industry Regulatory Authority 
(FINRA) (2009) and Organization for Economic Co-
operation and Development (OECD) (2005) has categorised 
financial capability into four key components which are 
managing money, staying informed, planning ahead and 
choosing products. They believed that financial capability 
requires not only financial literacy, but also access to 
appropriate financial products. Skills, motivation, knowledge 
and confidence solely could not represent financial 
capability without one’s ability to avail the beneficial 
financial products offered by financial institutions. Financial 
capability research seeks to understand as well as to improve 
individual’s financial decision making (Xiao, 2016). Johnson 
and Sherraden (2007) mentioned that financial capability, 
ability and opportunity contribute towards one’s financial 
well-being. 

Financial capability has been linked with variety of 
constructs such as money attitude, financial strain (Sabri, 
Abdullah, Zenhendel, & Ahmad, 2018), financial education 
(Xiao & O’Neill, 2016), distress (Scott, Vu, Cheng, & 
Gibson, 2018), financial satisfaction (Xiao & O’Neill, 
2018) and social relationships (Ranta, Punamaki, Chow, 
& Salmela-Aro, 2019). However, social demographic 
factors also have been associated with financial 
capability in previous studies (Bharucha, 2017; Jeyaram 
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& Mustapha, 2015; Loke, 2017; Ooko, 2017; Wingfield, 
2016). Wide range of financial capability relationship has 
been used to link the gap of studies and to the available 
body of knowledge. Age and ethnicities are among the 
demographic variables that can be used as an indicator to 
identify vulnerable groups of population whereby targeted 
intervention can be designed.  

2.2. Ethnicity 

There is a gap among race towards financial capability 
(Al – Bahrani, Weathers, & Patel, 2019). This is because, 
Al – Bahrani et al. (2019) concluded that insufficient 
parental guidance or even poor access to financial literacy 
education affected one’s financial capability. This can 
be seen when they divulged financial literacy scores for 
minorities which are lower than Whites. They also added 
that Whites were more likely to participate in financial 
literacy education. In line with that, Wingfield (2016) also 
disclosed that Black students are more likely to score below 
average than White students. Moreover, Financial Industry 
Regulatory Authority (FINRA) has conducted a survey 
in 2018 which mentioned that Black community were 
more financially illiterate among American adults (Banks, 
2020). Despite that, American Sociology of Race and 
Ethnicity stated that Blacks spend on average is less than 
the Whites. Therefore, they believed that it is not because 
of spending habit or lack of financial literacy, but it due to 
the racial wealth gap. Income inequality has made Black 
families income half less than White families. Parallel to 
that, Do, Mai, Nguyen, Pham, Le, and Vu (2020) stated 
that minority ethnic community has mediocre academic 
background. Hence, they primarily seek employment in 
low-skilled and simple jobs that are unstable, underpaid 
and unsustainable. 

While, Nam, Huang, and Lee (2016) studied ethnic 
differences among Older Asian Immigrants mentioned that 
ethnicities are insignificant towards financial capability. 
They suggested that appropriate measurement based on 
culture should be develop in order to measure financial 
capability. As for the Malaysian context, Jeyaram and 
Mustapha (2015) found that among the main three ethnicities, 
Chinese possessed higher financial literacy compare to other 
ethnicities. In the recent years, researchers such as Alidaniah 
et al. (2017), Loke (2017), Mokhtar, Sabri, Catherine, and 
Thinagaran (2018) and Yusof, Rokis, and Jusoh (2015) also 
divulged that Chinese have a better financial capability and 
they have positive responsible behaviour in personal finances 
among all ethnicities. In addition, Loke (2017) found that 
Chinese have 8.5 percent lower probability of poor financial 
behaviour and 6.8 percent higher good financial behavior 
compared to people of other ethnicities. 

 2.2. Age 

Various age groups may lead to different results of 
financial capability. This can be supported with Dewees 
and Mottola (2017) study whcih discovered that financial 
capability among American Indians or Alaska Natives 
(AIAN) community varies across age groups. Xiao, Chen, 
and Sun (2014) and Xiao (2016) and Xiao, Chen, and Sun 
(2015) agreed that as individual increased in age, their 
financial capability also increased with their age. This 
indicated that financial capability has a positive association 
with age. They also found that young adults particularly 
between 18 to 24 years had the lowest perceived financial 
capability. In line with that, Lowies et al. (2019) reported 
that older people have higher financial capability. They 
believed as people aged, they encountered lot of knowledge 
and experience that helped them in making better financial 
decisions. 

Despite that, Dewees and Mottola (2017) found that 
age differences are unclear. They revealed that financial 
literacy levels are low for the 18 to 34 years old age group 
which made them more likely to use alternative financial 
services. For example, only 22 percent of 18 to 34 years 
olds are considered highly financially literate, compared to 
32 percent for 35 to 54 years old age group and 28 percent 
for those above 55 years old. Dewees and Mottola (2017) 
also believed that younger groups might have greater 
financial information due to the media exposure. This can 
be supported with Lusardi and Oggero (2017) divulged 
that financial literacy among 15 to 34 years old age group 
increased as their usage of internet increased. 

3. Methodology 

A total of 2000 respondents of four different groups were 
involved in this study via purposive sampling technique. 
It consists of public sector employees, SME/private sector 
employees/general public, FELDA/rural area residents and 
youths in higher learning institutions. These groups cover 
wide scope of Malaysian population outcome in order to 
be generalised to the overall Malaysian population. A self-
administered of close ended questionnaire was distributed 
to the respondents with 40 respondents participated in 
the pilot study. Pilot study was employed to validate the 
appropriateness of the research instruments in a preliminary 
stage. Hence, it guides researchers to make amendments 
to enhance the clarity, reliability and accuracy of the 
questionnaire. Parallel to that, instrument’s Cronbach Alpha 
were above 0.7 which was recommended by Pallant (2020), 
indicated the reliability of the instruments. 

In the questionnaire, two major sections were prepared. 
Demographic and socioeconomic status of the respondents 
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were acquired in the first section whilst respondents’ financial 
capability in second section. Twenty statement regarding 
financial capability were attained from the respondents which 
was covered by four different domains. It encompassed of 
managing money, planning ahead, selection of product and 
staying informed. Each domain can be represented by five 
questions that respondents required to rate in their responses 
according to the given Likert scale. These instruments were 
adopted and adapted from the Scottish Household Survey, 
British Household Panel Survey and the Central Bank of 
Malaysia’s Survey on Financial Literacy of Malaysian 
Adults. 

3.1. Analysis

Statistical Package for Social Science version 22.0 (SPSS) 
was used to examine respondents’ socio-demographic and 
financial capability. Furthermore, the subsequent statistical 
tests were applied for further analysis.

3.1.1. Analysis of Variance (ANOVA)

One-way analysis of variance or ANOVA was conducted 
to distinguish mean scores of more than two groups. Parallel 
to its name, ANOVA compares the variance (variability in 
scores) between the different groups with the variability 
within each of the groups (Pallant, 2020). Similar with t-test, 
Levene’s Test of variances homogeneity was also examined 
to identify weather the variance in each groups’ scores are 
similar or not (Pallant, 2020).  

4. Results and Discussion 

4.1. Socio-demographic

The information on socio - demographics of the 
respondents can be seen in Table 1. Higher percentage 
(54%) of the respondents were female. This is contradicted 
with the national gender ratio population which indicates 
that there is more population than the female population. 
(Department of Statistics Malaysia, 2019). Among 2000 
respondents, the sample consisted of 55.3 percent married 
individuals and 44.7 percent single. This study represented 
64 percent of the sample who were Malay, 27.5 percent 
were Chinese, 5.9 percent were Indian and 2.2 percent were 
from other ethnicities. Moreover, slightly more than half 
of the respondents (57%) had monthly income of less than 
RM3, 000 which indicated that they are in the B40 category. 
Whereas, respondents with monthly income of RM3,000 
until RM3,999 comprised of 25.5 percent; RM5,000 until 
RM5,999 consists 9.4 percent; RM7,000 until RM8,999 
comprised 3.3 percent; and above RM9,000 comprised only 
4.9 percent (see Table 1).

Table 1: Profile of Respondents 

Socio demographic N (%)
Gender 
Female 1080 (54)
Male 920 (46)
Marital Status 
Married 1106 (55.3)
Single 894 (44.7)
Ethnicity 
Malay 1280 (64)
Chinese 558 (27.9)
Indian 118 (5.9)
Others 44 (2.2)
Income (RM)
<3000 1140 (57)
3000 – 4999 510 (25.5)
5000 – 6999 188 (9.4)
7000 – 8999 66 (3.3)
>9000 98 (4.9)
Age (years old)
<20 202 (10.1)
20 – 29 634 (31.7)
30 – 39 494 (24.7)
40 – 49 306 (15.3)
>50 368 (18.4)
Education Level
Primary 80 (4)
Secondary 1104 (55.2)
Tertiary 816 (40.8)
Monthly Saving (RM)
0% 218 (10.9)
1 - <10% 1106 (55.3)
10 - <20% 446 (22.3)
>20% 192 (9.6)
Income Adequacy 
Not sufficient 248 (12.4)
Enough for basic needs 944 (47.2)
Enough for most things 472 (23.6)
Enough & can save money 338 (16.9)
Financial Status 
Asset < Debt 720 (36)
Asset = Debt 440 (22)
Asset > Debt 840 (42)
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Moreover, majority of the respondents (31.7%) were in 
the 20 – 29 years old of age group, followed by 24.7 percent 
who were between the ages of 30-39 years old. Those who 
were aged above 50 years comprised 18.4 percent; 40-49 
years old with 15.3 percent; and those under 20 years of age 
comprised 10 percent. Parallel with Malaysia age structure 
indicated that population from 15 to 64 years old (working 
age) increased to 70 percent in 2019 compared to previous 
year (Department of Statistics Malaysia, 2019). 96 percent 
had either secondary or tertiary education while only four 
percent had only primary school education. 

In terms of the savings proportion from monthly income, 
55.3 percent of the respondents saved less than 10 percent 
of their monthly income while about 11 percent did not 
save at all. This is indeed worrying as respondents seemed 
not to feel the need to save nor had the ability to save. In 
line with the higher percentage of the respondents from 
B40 category, it is understandable for their difficulties to 
save due to their cash availability. On the other hand, their 
monthly income was utilized to support their day-to-day 
life. Parallel to the depressed wages growth nowadays, 
47.2 percent of respondent’s income was able to serve just 
their basic needs. While, 12.4 percent even stated that their 
income was not sufficient to meet their basic needs. In terms 
of financial status, 42 percent of the respondents had more 
assets than debt whilst 36 percent had more debts than 
assets. It is important to note even though majority of the 
respondents are in the assets more than debt group, the assets 
less than debt are closely following behind. It shows that a 
large number of the respondents had more debt than they 
should have. Despite that, 22 percent of respondents had a 
somewhat equal amount of debts and assets.

4.2. Managing Money

Result in Table 2 shows that 70 percent of the respondents 
agreed that they made plans for their expenses and were able 
to pay their bills on time. This indicates that respondents 

planned before they spent in order to be able to pay their 
bills on time. This indicated that they are practicing a 
good financial management. Parallel to that, a majority of 
them agreed that they practised financial behaviour such 
as reviewing and evaluating their expenses (65%), set 
aside money for unexpected expenses (65%) and achieved 
financial goals (62%). Respondents were aware that by 
reviewing and evaluating their expenses including regularly 
setting aside some money for emergency can help them to 
achieve their financial goals. In general, they are financially 
capable in managing their money. (See Table 2) 

4.2.1. Managing Money by Ethnic

An analysis was conducted to analyse the impact of 
ethnicity on respondents’ money management. Participants 
were divided into four groups according to their ethnicity 
(Group 1: Malay; Group 2: Chinese; Group 3: Indian; Group 
4: Others). There was no statistically significant difference 
at the p < .05 level in managing money scores for the four 
ethic groups: F (3, 1989) = 0.73, p = 0.55. It can be supported 
by the post-hoc comparisons using the Tukey HSD indicated 
the mean score for Group 1 (M = 19.40, SD = 3.92) did 
not contradict significantly from either Group 2 or 3 or 4. 
Parallel with Group 2 (M = 3.81, SD = 3.81) did not diversify 
significantly from either Group 1 or 3 or 4. As well as Group 
3 (M = 19.29, SD = 4.14), did not vary significantly from 
either Group 1 or 2 or 4. Small and approximately similar 
mean differences were the possible factors that affected the 
insignificant results. Therefore, the hypothesis was rejected.

According to the previous literature, a relationship 
is observed between financial capability and ethnicity. 
However, financial capability could be summarized using its 
four domains (Keeney & O’Donnell, 2009). The behaviours 
of those four domains might be vary in significance and 
hence, non-significant result on the relationship between 
managing money and ethnicity of the Malaysian people 
could be accepted.

Table 2: Financial capability - Managing money

Statement D N A
N (%) N (%) N (%)

Managing money
I make plans for my expenses. 143 (7.1) 452 (22.6) 1405 (70.3)
I pay my bills on time. 172 (8.6) 455 (21.0) 1373 (70.4)
I review and evaluate my expenses. 177 (5.5) 525 (29.6) 1298 (64.9)
I regularly set money aside for possible unexpected expenses. 186 (5.2) 515 (29.8) 1299 (65.0)
I set specific financial goals and strive to achieve them. 200(10.0) 555 (27.8) 1245 (62.2)

Notes: D=Disagree; N=Neutral; A=Agree
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H1: There is a significant difference in managing money 
with ethnicity

4.2.2. Managing Money by Age

Besides that, a test was used to examine the impact of 
respondents’ age on managing money. Participants were 
divided into five groups according to their age (Group 
1: below 20 years; Group 2: 20-29 years; Group 3: 30-
39 years; Group 4: 40-49 years; Group 5: 50 and above). 
There was a statistically significant difference at the p 
< .05 level in managing money scores for all age groups: 
F (4, 1995) = 10.41, p = 0.00. In line with that, post-hoc 
test showed that the mean score for Group 5 (M = 20.42, 
SD = 3.98) was significantly different from Group 1  
(M = 18.77, SD = 3.71), Group 2 (M = 18.91, SD = 3.69), 
Group 3 (M = 19.33, SD = 4.06) and Group 4 (M = 19.12,  
SD = 3.90). Respondents by the age of 50 years old and above 
had gained experiences beforehand from the rest of the groups 
when it comes to managing money. Hence, they handle their 
money differently than the others. On the other hand, there is 
no significant difference with the rest of the groups with each 
other. Therefore, the hypothesis failed to reject and the results 
are the blue print of the previous literature.

H2: There is a significant difference in managing money 
with age

4.3. Planning Ahead

In terms of planning ahead as shown in Table 3, 32 percent 
of the respondents preferred to live well at the moment rather 
than planning for the retirement. On the other hand, a little 
more than half of the respondents (52%) confessed that they 

made adequate plan for unexpected expenses. Moreover, 60 
percent of the respondents admitted that they made financial 
plan for retirement. Furthermore, 55 percent of them believed 
they will be able to live comfortably after retirement. Apart 
from planning for emergency and retirement, more than 
three quarter of the respondents (80%) believed that it is 
vital to have their own savings. This reflects that Malaysians 
are aware of their finances by planning ahead, but there is 
a small group that lacks financial knowledge regarding the 
benefit in delaying instant gratification in a long run (see 
Table 3).

4.3.1. Planning Ahead by Ethnic

Additionally, the impact of ethnicity towards planning 
ahead was conducted. Participants were divided into four 
groups accordingly (Group 1: Malay; Group 2: Chinese; 
Group 3: Indian; Group 4: Others). There was statistically 
significant difference at the p < .05 level in planning ahead 
scores for four ethic groups: F (3, 1989) = 11.27, p = 0.00. 
Post-hoc test showed that the mean score for Group 1 (M 
= 18.17, SD = 3.42) differ significantly from Group 2 (M 
= 17.32, SD = 3.11) and Group 3 (M = 16.96, SD = 3.53). 
Nonetheless, Group 2 did not differ significantly from either 
Group 1 or 3 or 4. Akin with Group 3 and Group 4 did not 
significantly different from other groups. As the three main 
ethnicities in Malaysia with diverse culture and background, 
it was discovered that each ethnic community has financial 
capability to plan ahead differently. Therefore, the hypothesis 
was failed to reject and the result is agreed with the previous 
scholars.

H3: There is a significant difference in planning ahead 
with ethnicity.

Table 3: Planning ahead

Statement 
D N A

N (%) N (%) N (%)

Planning Ahead

I make adequate provision for unexpected expenses (shrinking 
income). 239 (12.0) 712 (35.6) 1049 (52.4) 

I make financial provision for retirement. 287 (14.4) 512 (25.6) 1201 (60.0)

I prefer to have a good standard of living today than planning for 
retirement. 791 (40.0) 569 (28.4) 640 (31.6)

Household income after retirement is able to guarantee a more 
comfortable living standard. 340 (17.0) 561 (28.1) 1099 (54.9)

Apart from contributing in pension funds, it is important for me to make 
my own savings. 112 (5.6) 295 (14.8) 1593 (79.6)

Notes: D=Disagree; N=Neutral; A=Agree
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4.3.2. Planning Ahead by Age

Impact of age on planning ahead was identified in this 
study. Participants were divided into five age groups (Group 
1: below 20 years; Group 2: 20-29 years; Group 3: 30-39 
years; Group 4: 40-49 years; Group 5: 50 and above). Result 
disclosed that there was a statistically significant difference 
at the p < .05 level in planning ahead scores for the five age 
groups: F (4, 1995) = 26.10, p = 0.00. Based on post-hoc 
test, it showed that the mean score for Group 5 (M = 19.28, 
SD = 3.60) was significantly different from Group 1 (M = 
17.49, SD = 3.28), Group 2 (M = 17.11, SD = 3.19), Group 
3 (M = 17.97, SD = 3.25) and Group 4 (M = 17.72, SD = 
3.13). Despite the age gap of 10 years, respondents in Group 
2 planned ahead differently compared to the Group 3. This 
can be supported when Group 2 was also found significantly 
different from Group 3. Therefore, the hypothesis failed to 
reject and the results proved the previous findings.

4.4. Choosing Product

Among 5 questions that were asked to the respondents, 3 
questions indicated respondents feel confident in themselves 
when choosing a product. Table 4 displayed 71 percent of 
the respondents considered several products/loans/policies/
accounts from different providers before making a decision. 
Moreover, majority of the respondents (69%) thoroughly 
read the terms and conditions beforehand and compared 
features and prices of the product rather than solely 
depending on the brand image when choosing a product 
(68%). In line with that, only 40 percent of the respondents 
believed in financial planners and acknowledged what 
they were recommended. Nevertheless, only 33 percent 
respondents admitted that they understand the various 

financial products needed without having to consult 
a financial adviser/planner. Despite the fact that they 
analysed, read and compared the product, they still felt that 
they were still not financially capable in terms of choosing 
a product. (See Table 4) 

H4: There is a significant difference in planning ahead 
with age.

4.4.1. Choosing Product by ethnic

Then, participants were divided into four ethnic groups 
(Group 1: Malay; Group 2: Chinese; Group 3: Indian; 
Group 4: Others) to inspect the influence on choosing a 
product. Results indicated were not statistically significant 
difference at the p < .05 level in choosing product scores: 
F (3, 1989) = 3.48, p = 0.015. Post-hoc test revealed that 
the mean score for Group 2 (M = 17.82, SD = 3.10) did not 
differ significantly from Group 1 (M = 18.18, SD = 3.35), 
Group 3 (M = 17.54, SD = 3.75) and Group 4 (M = 18.91, 
SD = 3.22). Moreover, Group 1, Group 3 and Group 4 did 
not differ significantly among each other. Therefore, the 
hypothesis was rejected. 

Despite different ethnicities, it does not influence an 
individual on how to choose a product in Malaysia due to 
the fact that it is a multinational country that has integrated 
various different cultures. Furthermore, whatever the ethnic 
group, all individuals of a country are willing to achieve a 
higher level of financial well-being without considering their 
ethnicity. Therefore, the results of the study for Malaysian 
context could be accepted.

H5: There is a significant difference in choosing products 
with ethnicity

Table 4: Choosing financial products

Statement 
D N A

N (%) N (%) N (%)
Choosing product 
I consider several products/loans/policies/accounts from different 
providers before making my decision. 149 (5.3) 478 (23.9) 1373 (70.8)

I read the terms and conditions in detail before agreeing / signing. 194 (9.7) 423 (21.2) 1383 (69.1)

I understand the various financial products that I need without 
having to consult a financial adviser/planner. 606 (30.3) 734 (36.7) 660 (33.0)

I believe financial planners and accept what they recommend. 376 (18.8) 820 (41.0) 804 (40.2) 

I compare products in terms of features and price rather than make 
a choice based on the brand image. 166 (8.3) 475 (23.8) 1359 (67.9) 

Notes: D=Disagree; N=Neutral; A=Agree
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4.4.2. Choosing Product by age

An ANOVA analysis was used to observe the impact of 
age on choosing product. Results unveiled showed that there 
was a statistically significant difference at the p < .05 level 
in choosing product scores: F (4, 1995) = 2.75, p = 0.027. 
According to the mean score for Group 5 (M = 18.48, SD = 
3.77) was significantly different from Group 1 (M = 17.55, 
SD = 3.29). Generation gap has emerged between these age 
groups as a result of the fact that they were born in a different 
era which are baby boomers and millennia respectively. 
Therefore, different exposures have an effect on how they 
choose their product. Nevertheless, the rest of the groups 
were found to not significantly differ from each other. 
Therefore, the hypothesis failed to reject and the results give 
same conclusions as same as previous literature. 

H6: There is a significant difference in choosing products 
with age

4.5. Staying Informed

The data in this section demonstrates that less than half 
of the respondents regularly monitored financial indicators 
(46%), sought information via professional advice (40%) 
and frequently kept themselves up-to-date with available 
financial products (45%) (Table 5). Conversely, slightly 
more than half of the respondents’ were keen to learn and 
make comparison of the offered services (56%) and were 
interested to know more about financial issues and interpret 
it (66%). This shows that respondents were more attracted 
with personal finance rather than financial market which 
could enhance their capability in finances. In order to stay 
informed, one must frequently monitor financial indicators 
which are up-to-date with information about available 
financial products and at the same time should seek 

information from professionals. By doing so, respondents 
were able to learn effectively about available financial 
services and interpret it in a realistic and personal manner 
(see Table 5).

4.5.1. Staying Informed by Ethnic

Result revealed that there was statistically significant 
difference at the p < .05 level: F (3, 1989) = 2.82, p = 0.038. 
Tukey test indicated that the mean score for Group 3 (M 
= 16.80, SD = 4.16) did not contradict significantly with 
Group 4 (M = 18.72, SD = 4.31). Parallel with Group 1 (M = 
17.49, SD = 4.21) did not diversify significantly from either 
Group 2 or 3 or 4. Similar with Group 2 (M = 17.71, SD = 
3.91) did not vary significantly from either Group 1 or 2 or 
3. Therefore, the hypothesis was rejected.

The financial capability is dependent on four of its 
domains and their behaviors vary (Keeney & O’Donnell, 
2009). Therefore, even though financial capability has a 
relationship with ethnicity, the domain of staying informed 
has not a correlation with the ethnic groups. Furthermore, 
according to the results of this study the relationship between 
staying informed and ethnicity is not significant and it reveals 
that different background and culture did not have an impact 
on being staying informed.

H7: There is a significant difference in staying informed 
with ethnicity

4.5.2. Staying Informed by Age

Finally, result divulged that there was a statistically 
significant difference at the p < .05 level for the age groups: 
F (4, 1995) = 10.61, p = 0.00. Post-hoc test or Tukey HSD 
test showed that the mean score for Group 5 (M = 18.73, 
SD = 4.36) was significantly different from Group 1 (M = 

Table 5: Staying informed

Statement 
D N A

N (%) N (%) N (%)
Staying informed 
I regularly monitor financial indicators such as changes in the housing 
market, stock market and interest rates. 338 (16.9) 737 (36.9) 925 (46.2)

I actively seek financial information through professional advice. 454 (22.7) 751 (37.6) 795 (39.7)
I frequently keep up to date with financial products. 364 (18.2) 733 (36.7) 903 (45.1)
I am always interested to learn and make comparisons of financial 
services offered. 245 (12.3) 638 (31.9) 1117 (55.8)

I would like to know more about financial issues and learn how to interpret 
the information. 159 (8.0) 526 (26.3) 1315 

(65.7)
Notes: D=Disagree; N=Neutral; A= Agree
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16.89, SD = 3.80), Group 2 (M = 17.13, SD = 3.84), Group 
3 (M = 17.50, SD = 4.21) and Group 4 (M = 17.46, SD = 
4.24). Conversely, there was no significant difference with 
the rest of the groups with each other. Results disclosed that 
an older group being staying informed has a significantly 
different than the rest of the groups. Variety of knowledge 
and exposure have made older groups to be differently 
financially capable than others. Therefore, the hypothesis 
failed to reject and the results are matched with the previous 
findings.

H8: There is a significant difference in staying informed 
with age.

5. Conclusions 

This study had profiled the socio-economic i.e. ethnicities 
and age and financial capability among Malaysians. The 
population for this study consisted of 2000 Malaysians from 
four distinctive groups that was chosen through purposive 
sampling technique. Generally, Malaysians are financially 
capable in managing their money. However, respondents 
revealed lack in financial capability when they preferred 
to have a good standard of living today than planning for 
retirement. They also lacked confidence in executing 
their knowledge after interpreting, reading and comparing 
financial products. Last but not the least, they did not 
fully understood that in order to remain staying informed, 
they need to have up-to-date information on the financial 
products. This is because of the fact that interest only would 
not make an individual financially capable. Sophistication 
of financial products and services nowadays accessed 
via digital media have made financial literacy even more 
relevant. It is essential for Malaysians to comprehend these 
products, services and channels in order to make the right 
financial decisions.

From the government point of view, there is a need for 
financial education to elevate financial literacy, promote 
responsible behaviour and rational attitudes among 
Malaysians to enhance their financial well-being. This can 
be supported when Financial Stability and Payment Systems 
Report (2018) revealed that several concerns among 
Malaysians which needs to be highlighted especially in level 
of financial knowledge, saving and budgeting, readiness 
for unexpected life events and retirement planning. Besides 
that, Credit Counselling and Debt Management or Agensi 
Kaunseling dan Pengurusan Kredit (AKPK) findings survey 
(AFBES’18) and Securities Commission Malaysia report 
(2018) also found that financial education plays a vital role in 
enhancing financial behaviour. With that, Malaysia National 
Strategy for Financial Literacy (2019 – 2023) empower 
Malaysians to have 3 strategic outcomes which are to save, 
manage and protect their money, plan ahead and ensure a 

sustainable future and lastly to protect oneself from fraud 
and financial scams. 

In order to achieve those strategic outcomes, strategic 
priorities need to be conducted. First, nurturing values from 
young could impacted younger generation to be better and 
well equipped. Early awareness about financial literacy could 
prepare and educate youngsters to be a better individual 
particularly in personal finances. Second, accessibility to 
financial management information, tools and resources 
needs to be increased. Knowledge is a powerful tool that 
could enhance one’s social status. Third, implementing 
positive behaviour among targeted groups that are in need 
of financial security. Combination of values and knowledge 
would inseminate individual’s positive behaviour that will 
bring their confidence to the society especially vulnerable 
groups. Fourth, boosting a long term financial and retirement 
planning is important. Moral, knowledge and positive 
behaviour can escalate the passion to practice financial and 
retirement planning in a long term. Lastly, Malaysians need 
to build and safeguard their wealth after all the hard work. 
Cultivating wealth through financial and retirement planning 
with the help of availability and accessibility of financial 
information can build and safeguard wealth which can affect 
one’s financial well-being. 
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