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Abstract

The present study aims to investigate the perceived usefulness of business coaching as a moderator between the association of entrepreneurial 
competencies and business success of women micro-entrepreneurs. This study employs a stratified random sampling technique to collect 
data from women micro-entrepreneurs who attended business coaching sessions. In total, 261 questionnaires were distributed and collected. 
This study has divided the moderator (i.e., perceived usefulness of business coaching) into two groups, namely, group 1 (with a low mean) 
and group 2 (with a high mean) for moderation analysis. By using a comparative analysis of the path coefficient for groups 1 and 2, the 
path is moderated by the perceived usefulness of business coaching if the beta value for group 1 is significant, and the beta value for group 
2 is non-significant. The results show that eight out of a total of sixteen hypotheses were supported, while the remaining hypotheses were 
rejected. The findings of the study suggest that the domains of entrepreneurial competencies for women micro-entrepreneurs, including 
strategic, commitment, conceptual, opportunity, and relationship competencies, together with the perceived usefulness of business coaching, 
are vital for the business success and should remain the principal focus of future research in women entrepreneurship. 
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for national competitiveness. The competent entrepreneur is 
needed to achieve business success. Entrepreneurs are not 
simply born with an innate competence, but can cultivate 
it within their sociocultural context (Lee & Kim, 2019). 
About 88% of the entire Malaysian women entrepreneurs are 
categorized as women micro-entrepreneurs (Al Mamun et al., 
2016). These data showed that women micro-entrepreneurs 
contribute significantly to the national economy.

Women micro-entrepreneurs are women who establish, 
manage, and operate a particular micro-enterprise. The 
entrepreneurial competencies are critical to business success 
with academic and practical appeals (Ahmad et al., 2010) 
and vital for women micro-entrepreneurs (Zainol et al., 
2017). The lack of entrepreneurial competencies may 
further complicate the journey towards business success 
among women micro-entrepreneurs. Therefore, women 
micro-entrepreneurs must be given particular attention in 
improving their relevant competencies to succeed in their 
businesses. Mitchelmore and Rowley (2010) recommended 
for research on entrepreneurial competencies to concentrate 
on the entrepreneur’s features and characteristics, such as the 
knowledge and skills that enable an entrepreneur to run a 
business competently. 

1. Introduction

The role of women in society is changing in several 
ways, they are involved in new kinds of activities, including 
entrepreneurship, which contribute to the socio-economic 
development (Satpayeva et al., 2020). The traditional role 
of women as full-time housewives has changed dramatically 
with their increasing participation in economic activities 
(Mustapa et al., 2018). 

Entrepreneurship can be considered a new challenge, an 
adventurous experience, and an opportunity to determine the 
future by creating a business model that acts as a stimulant 
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Business coaching is a collaborative relationship 
between coaches and clients, within which coaches bring 
business experience and focus primarily on business success 
(Dobrea & Maiorescu, 2015). As articulated by Ellinger et 
al. (2003), business coaching has a positive perceived value, 
particularly important to improve poor performance and to 
link individual competencies with business success. 

Perceived usefulness influences the attitude towards the 
method used and the behavioral intention to use the technique 
(Bradley, 2009). Hence, to achieve success in business, 
women micro-entrepreneurs must be coached with the right 
knowledge and guidance on the required skills and attitudes. 
Also, they must realize, acknowledge and appreciate the 
value of business coaching.

Therefore, this study seeks to examine the moderating 
role of perceived usefulness of business coaching and their 
causal links among domains of entrepreneurial competencies 
and business success. The inclusion of these variables will 
allow for an exploration of the extent to which the internal 
factors, entrepreneurial competencies, and the external 
factors; perceived usefulness of business coaching interact 
to influence the business success among the women micro-
entrepreneurs.

2. Literature Review

2.1.  Direct Effect of Entrepreneurial Competencies 
on Business Success

Previous studies have recognized that business success 
is heavily determined by the entrepreneurial competencies 
of entrepreneurs (Tehseen & Ramayah, 2015; Ng & Kee, 
2013). Ahmad et al. (2010) stated that the acceptance of 
business success through the lens of entrepreneurial skills 
is commentating. It provides business people with useful 
knowledge about the method they should use in running their 
business and influences them to be aware of the impending 
positive or negative impacts of their practice. Lazer and 
Paul (2015) defined entrepreneurial competencies as the 
underlying characteristics possessed by individuals, which 
assist them in executing the tasks in a most befitting manner. 
Man and Lau (2000) affirmed that the entrepreneurial 
competencies act as a bridge between the characteristics at 
the individual level and business success at the firm level.

Women micro-entrepreneurs are required to have the 
necessary entrepreneurial competencies to act as a catalyst 
for business success. They have to perform various complex 
tasks, given their engagement in various functional, 
managerial, and entrepreneurial duties. These functions are 
multitudinous and can be optimally achieved via the right 
mix of competencies (Mole et al., 1993). 

Entrepreneurial competencies comprise those skills 
that are deeply rooted in a person’s background as well as 

skills that can be acquired and learned at work (Man & Lau, 
2005). According to Mitchelmore and Rowley (2013), one 
of the objectives to develop classifications of entrepreneurial 
competencies is to be able to measure such skills. It had 
been recognized as a specific group of skills that are 
relevant to business success among women entrepreneurs. 
Ahmad et al. (2010) have found eight competency domains, 
namely, strategic, commitment, conceptual, opportunity, 
organizing and leading, relationship, personal, and technical 
competencies, which are the most relevant and context-specific 
domains of entrepreneurs’ entrepreneurial competencies.

Hence, this study examined every domain of the 
entrepreneurial competencies to investigate whether each 
of the competencies would be directly affecting the women 
micro-entrepreneurs’ business success. The investigation is 
based on the following hypotheses:

H1:  Strategic competency is significantly and 
positively related to business success among women micro-
entrepreneurs.

H2:  Commitment competency is significantly and 
positively related to business success among women micro-
entrepreneurs.

H3:  Conceptual competency is significantly and 
positively related to business success among women micro-
entrepreneurs.

H4:  Opportunity competency is significantly and 
positively related to business success among women micro-
entrepreneurs.

H5:  Organizing and leading competency are 
significantly and positively related to business success 
among women micro-entrepreneurs.

H6:  Relationship competency is significantly and 
positively related to business success among women micro-
entrepreneurs.

H7:  Personal competency is significantly and 
positively related to business success among women micro-
entrepreneurs.

H8:  Technical competency is significantly and 
positively related to business success among women micro-
entrepreneurs.

2.2.  The Moderating Effects of Perceived 
Usefulness of Business Coaching

Omar et al. (2014) conducted a study on the low-income 
women micro-entrepreneurs and recommended them to be 
given business coaching to increase their chances of success 
in business. Business coaching is critical to learn new 
facts and accomplish new tasks (Onyemah, 2009). It has 
an enormous impact on the development of entrepreneurs’ 
confidence, which is an incentive or driver to enhance 
business success (Dobrea & Maiorescu, 2015). 
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Furthermore, Walker-Fraser (2011) emphasized that 
business coaching provides essential outcomes or high 
values to those who receive it. Jung and Berthon (2009) 
commented that the use of business coaching is driven by the 
individual’s attitude as dictated by its perceived usefulness. 
Hence, besides being coached with the right knowledge, 
guided on the required skills and attitudes to succeed in 
business, women micro-entrepreneurs must realize the value 
of business coaching.

Therefore, the following hypotheses about the moderating 
effects of perceived usefulness of business coaching 
on the relationships among domains of entrepreneurial 
competencies and business success, are developed:

H9:  Perceived usefulness of business coaching 
moderates the relationship between strategic competency 
and women micro-entrepreneurs’ business success. 
Specifically, the relationship will be stronger when perceived 
usefulness of business coaching is higher than another 
business coaching with lower perceived usefulness.

H10: Perceived usefulness of business coaching 
moderates the relationship between commitment competency 
and women micro-entrepreneurs’ business success. 
Specifically, the relationship will be stronger when perceived 
usefulness of business coaching is higher than another 
business coaching with lower perceived usefulness. 

H11: Perceived usefulness of business coaching 
moderates the relationship between conceptual competency 
and women micro-entrepreneurs’ business success. 
Specifically, the relationship will be stronger when perceived 
usefulness of business coaching is higher than another 
business coaching with lower perceived usefulness. 

H12: Perceived usefulness of business coaching 
moderates the relationship between opportunity competency 
and women micro-entrepreneurs’ business success. 
Specifically, the relationship will be stronger when perceived 
usefulness of business coaching is higher than another 
business coaching with lower perceived usefulness. 

H13: Perceived usefulness of business coaching 
moderates the relationship between organizing and leading 
competency and women micro-entrepreneurs’ business 
success. Specifically, the relationship will be stronger when 
perceived usefulness of business coaching is higher than 
another business coaching with lower perceived usefulness. 

H14: Perceived usefulness of business coaching 
moderates the relationship between relationship competency 
and women micro-entrepreneurs’ business success. 
Specifically, the relationship will be stronger when perceived 
usefulness of business coaching is higher than another 
business coaching with lower perceived usefulness.

H15: Perceived usefulness of business coaching 
moderates the relationship between personal competency 

and women micro-entrepreneurs’ business success. 
Specifically, the relationship will be stronger when perceived 
usefulness of business coaching is higher than another 
business coaching with lower perceived usefulness. 

H16: Perceived usefulness of business coaching 
moderates the relationship between technical competency 
and women micro-entrepreneurs’ business success. 
Specifically, the relationship will be stronger when perceived 
usefulness of business coaching is higher than another 
business coaching with lower perceived usefulness.

3. Theoretical Framework

The significant constructs that form the theoretical 
framework for this study include every domain of 
entrepreneurial competencies, perceived usefulness of 
business coaching, and business success. The theoretical 
framework developed for this study is depicted in Figure 1.

4. Methodology

This study is a correlational field study and employed a 
quantitative research method. The unit of analysis for this 
study is individual. Stratified random sampling has been 
used in this study to determine the sampling technique. 
Once the population had been stratified, a sample of women 
micro-entrepreneurs was selected proportionately to the 
number of women micro-entrepreneurs in the stratum. 
This study employed a simple random sampling technique 
to select the sample so that the same opportunity could be 
given to each sample frame (Othman & Ishak, 2009). Data 
were collected using a self-administered questionnaire. This 
study managed to secure 261 completed questionnaires from 
selected respondents. The data obtained was analyzed using 
the Structural Equation Modeling (SEM).

5. Data Analysis and Results

5.1.  Individual Confirmatory Factor Analysis 
(CFA) and Reliability

Before testing the measurement model, individual 
Confirmatory Factor Analyses (CFAs) were analysed for 
all constructs. Individual CFAs aim to identify items with 
a factor loading of less than 0.5 to be dropped, as suggested 
by Hair et al. (2017). This is to ensure that the item to be 
removed is proper and is not affected by the strength of the 
other constructors when the full CFA is in operation. Also, 
the individual CFA aims to ensure that the model to be built 
is fit before proceeding to test the whole model (Mulaik & 
James, 1995)

Fifteen items out of seventy-six (19.7%) were omitted, 
but it is still within an acceptable range. According to Kline 
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(2010), the removal of items should not be more than 40% of 
the total items used. This result indicated that the instrument 
used to measure the construct is still relevant. Overall, it 
shows the right level of reliability. The internal consistency 
approach proposed by Hair et al. (2017) was used to assess 
the reliability of the measurement scales. A Cronbach’s 
Alpha (CA α) of 0.70 and above to be considered as an 
acceptable level of reliability. The instrument’s reliability 
test results showed that all of the CA α values are strong at 
the range of 0.914 to 0.993.

5.2. Full Measurement Model 

After each variable being individually tested, the next 
CFA test is known as the Full Measurement Model. It 
incorporates all the variables into one model, and they are 
tested again to fit the model. Based on the results, the fit 
model index reports that almost all (except for the p-values) 

indicators showed that this model is fit and fulfilled the 
criteria. Although Chi-Square is significant (P-value is less 
than .05), and it is considered that the model is fit, however, 
the Chi-Square (χ2) P-value statistic is not used as one of 
the indicators for model fit, as it is often significant when 
involved the large sample size (Jöreskog & Sörbom, 1993).

One statistical method that minimizes the impact of 
sample size on Chi-Square by calculating the Chi-Square 
(χ2) divided by degrees of freedom (df) (Kline, 2010). If the 
result of this calculation is less than 5, the model is considered 
appropriate or fit, and if the consequence depicted that the 
value is less than 3.0 or near to two, then it is deemed fit 
(Kline, 2010). 

In this study, Chi-Square (χ2) results with degrees of 
freedom (df) were χ2 / df = 1.690, while other indicators 
showed Root Mean Square Error of Approximation 
(RMSEA) is 0.052, Goodness-of-Fit Index (GFI) is 0.734, the 
Increment-Fit-Index (IFI) is 0.922, Tucker-Lewis coefficient 

Figure 1: Theoretical Framework
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Index (TLI) is 0.917, Comparative-Fit-Index (CFI) is 0.922,  
and Parsimony Goodness-of-Fit Index (PGFI) is 0.669. So 
this model can be considered a good model since it meets 
all the requirements of a fit model except GFI (0.734), 
which shows not fit model, but does not interfere with the 
overall model. After the Full Measurement Model has been 
implemented, validity tests were conducted to ensure that the 
items could measure the variables. The model is tested based 
on the Goodness-of-Fit Indices.

5.3. Measurement Model Evaluation

The measurement model evaluation of this study was 
done to determine the reliability and validity of the items. It 
is made up of internal consistency reliability and construct 
validity to establish items reliability and construct accuracy 
(Hair et al., 2014).

5.3.1. Reliability Analysis

The internal consistency approach proposed by Hair 
et al. (2017) was used to assess the reliability of the 
measurement scales, with a Cronbach’s Alpha of 0.70 and 
above considered an acceptable level of reliability. This 
study removed fifteen items out of a total of seventy-
six items used to measure the construct. The removal of 
these items is due to a Factor Loading less than 0.5, as 
suggested by Hair et al. (2017). Four items were dropped 
from organizing and leading competency, three items were 
omitted from strategic competency and two items each 
form conceptual competency, relationship competency, 
and personal competency. Meanwhile, only one item from 
opportunity competency and technical competency were 
removed, respectively. However, no items dropped from 
commitment competency, perceived usefulness of business 
coaching, and business success.

Although fifteen items were omitted out of seventy-six 
items or 19.7% in total, this still within an acceptable range. 
According to Kline (2010), the removal of items should 
not be more than 40% of the total items used. This result 
means that the instrument used to measure the construct is 
still relevant. The reliability analysis of each of the study 
variables showed a good level of reliability. The instrument’s 
reliability test results showed that all of the Cronbach’s 
Alpha values are strong at 0.914 to 0.993.

5.3.2. Construct Validity 

Construct Validity is defined as the degree to which a 
test measures what it claims, or purports, to be measuring 
(Cronbach & Meehl, 1955).  In modern validity theory, 
Construct Validity is to confirm that the item used to measure 
what should be measured (Schotte et al. (1997). To test 

Construct Validity, three methods were used, namely, Factor 
Loading, Composite Reliability (CR), and Average Variance 
Extracted (AVE). Fifteen items with a low Factor Loading 
were removed, while the remaining sixty-one  items had a 
higher load factor of 0.5, indicating that these items can be 
used.

Two other methods for testing Construct Validity are 
namely, CR and AVE. Referring to the analysis results, it 
is found that the CR values for all constructs are greater 
than 0.7, namely, business success (0.912), commitment 
competency (0.894), personal competency (0.931), 
conceptual competency (0.963), technical competency 
(0.836), relationship competency (0.883), strategic 
competency (0.976), opportunity competency (0.882), 
organizing and leading competency (0.926) and perceived 
usefulness of business coaching (0.975).

Whereas the AVE values also show that all constructs 
are greater than 0.5 indicating that all constructs have no 
problem in terms of Construct Validity, namely, business 
success (0.775), commitment competency (0.628), personal 
competency (0.660), conceptual competency (0.766), 
technical competency (0.631), relationship competency 
(0.601), strategic competency (0.800), opportunity 
competency (0.562), organizing and leading competency 
(0.586) and perceived usefulness of business coaching 
(0.888).

5.3.3. Discriminant Validity

Correlational Method (Nomological Validity)
Correlational method, also known as Nomological 

Validity, aims to seek and establish the associations between 
theoretical constructs (Malhotra, 2019). A correlation 
matrix was employed to examine the theoretically predicted 
correlations between the research constructs (i.e., both 
independent and dependent variables) in the model. In this 
study, the correlation matrix has presented evidence of the 
Nomological Validity for the research constructs of both 
independent and dependent variables, respectively. Most of 
the constructs were significantly correlated at p-value < 0.01. 
Therefore, these constructs were also deployed to examine 
multicollinearity problems. Since there were no factors with 
correlation values exceeding 0.90, it can be concluded that 
there is no severe problem of multicollinearity (Hair et al., 
1998).

Average Variance Extracted (AVE) Method
According to Hair et al. (2010), Discriminant Validity is 

the extent to which a construct is truly distinct from other 
constructs. To evaluate the Discriminant Validity test, the 
estimated correlations of the construct, which highlight sets 
of indicators anticipated to assess different constructs should 
not be too high (> 0.90) or low (< 0.10) (Hair et al., 1998). 
The correlations estimated between the related constructs 
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in this study showed the highest correlation coefficient 
value is 0.646 (perceived usefulness of business coaching 
and business success), which is less than 0.90. Hence, it is 
confirmed that the Discriminant Validity is acceptable (Hair 
et al., 2017).

For this study, Discriminant Validity is also examined 
through the comparison of the square root of the AVE with 
the correlation coefficients between the constructs. Byrne 
(1994) opined that Discriminant Validity is unveiled if the 
AVE of both constructs’ values are higher than the square 
of the correlation. The analysis revealed that all unobserved 
variable’s square root of 10 constructs was larger than its 
relationship between every pair of the latent variables. 
Hence, the Discriminant Validity of all latent variables under 
study was well recognized and acceptable (Schaupp et al., 
2010).

5.3.4. Normality Test

Generally, the most basic assumption in any multivariate 
analysis and, indeed, the last assumption in SEM is that 
variables are normally distributed (Hair et al., 2017). The 
arithmetic mean is a good approximation if the skewness 
value obtained is within ± 2.0 cut points, as defined by 
George and Mallery (2003). For kurtosis, cut points less than 
7 are acceptable (Byrne, 2010). The skewness and kurtosis 
values indicated that all items were normally distributed for 
this study variable.

5.4. SEM - Direct Model

The overall direct model confirms the adequacy in 
representing the sample data. The model fit indices reported 
that the overall fit indices were accepted for the direct 
model with χ2/df = 1.724, IFI = 0.920, TLI = 0.914, CFI 

= 0.919, and PGFI = 0.677, depicted that the model was 
fitted. To address the direct hypothesis, which described the 
hypothesized relationship between the eight latent constructs 
was developed. 

Table 1 shows a summary of the regression weight 
of the direct relationship between latent construct and 
dependent variable, namely business success. Based on 
the outcomes, the results showed that four hypotheses 
were supported, while another four hypotheses failed to 
be supported.

5.5. SEM - Moderation Model

The moderation through SEM is the comparison 
between unconstrained models (i.e., variant-group) against 
the measurement residuals (i.e., invariant-group) models 
(Hair et al., 2017). To test the hypothesis of moderation, 
the parameter for the exogenous variable to the endogenous 
variable was constrained to be equal (measurement 
residuals); then, the parameter was kept free (unconstraint). 
Next, the two models were employed subsequently so that 
it could determine whether or not there is any significant 
difference in structural parameters between the two groups. 
Based on the steps in line with the method of Dabholkar 
and Bagozzi (2002), if there is a significant change in the 
chi-square between the unconstrained and measurement 
residuals models, it is conclusive that a moderating effect 
exists. The difference in the chi-square values between the 
two models determines whether there is a moderating effect 
on the relationship between the constructs. The moderating 
effect can also be observed based on RMSEA, where the 
smallest of the RMSEA, the better the model (Hair et al., 
2017).

A significant improvement in the chi-square value from 
the unconstrained to the measurement residuals model 

Table 1: Summary of Regression Weights

Hypothesis Variables Variables Estimate (β) P Result
H1 Business Success  Strategic Competency .078 .187 Rejected
H2 Business Success  Commitment Competency .284 .001 Supported
H3 Business Success  Conceptual Competency .173 *** Supported
H4 Business Success  Opportunity Competency .441 *** Supported

H5 Business Success 
Organizing and Leading 

Competency .120 .138 Rejected

H6 Business Success  Relationship Competency .214 .007 Supported
H7 Business Success  Personal Competency .092 .162 Rejected
H8 Business Success  Technical Competency .128 .137 Rejected
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signifies that the moderator variable has a differential 
effect on the tested causal path and could be confirmed as a 
moderator (Hair et al., 2017). It is notable that a significant 
improvement in the chi-square value is usually established 
by comparing the calculated value between two models. 
Consequently, if the calculated change in the chi-square 
level in unconstrained models is better than the chi-square 
in measurement residuals models, it is evident that there is 
a significant change, thus supporting the moderating effects 
(Hair et al., 2017).

Based on the preceding procedure, the moderating 
variable, namely, perceived usefulness of business coaching, 
recorded a significant change of chi-square and degree 
of freedom compared to the unconstrained models and 
measurement residuals models. Additionally, the values of 
other indicators (i.e. RMSEA, GFI, IFI, TLI, CFI, and PGFI) 
for the unconstrained models are better than those of the 
measurement residuals models. 

Based on Table 2, it is obvious that there was a significant 
improvement of the chi-square value from the measurement 
residuals model (5203.415) to the unconstrained model 
(4744.490). The results also revealed that there was a 
significant difference. The chi-square for the unconstrained 
model was smaller than the chi-square of measurement 
residual with the difference χ2 = 458.925 and a significant 
value less than .05 (p = 0.000). Since the difference was 
significant, this study concluded that there is some form 
of moderation effect of perceived usefulness of business 
coaching on the overall model.

In this study, it is crucial to have a close inspection 
about moderation effect of perceived usefulness of business 

coaching in the relationship between the eight independent 
variables (i.e., strategic, commitment, conceptual, 
opportunity, organizing and leading, relationship, personal, 
and technical competencies) and business success. To 
achieve this, the perceived usefulness of business coaching 
was divided into two groups, namely perceived usefulness 
of business coaching group 1 (i.e., with a low mean) and 
perceived usefulness of business coaching group 2 (i.e., with 
a high mean) as suggested by Hair et al. (2017). According 
to James and Brett (1984), the samples must be divided into 
two groups according to the median score of moderation 
variables (in this case, it is perceived usefulness of business 
coaching). Hence, by using the descriptive statistics, the 
moderating variables were divided based on the median split 
defined in this study. This is in line with the suggestion of 
Ping (1996), who argues that this method allows each group 
to have an adequate sample size.

Based on the analysis results demonstrated in Table 
3, the median score for perceived usefulness of business 
coaching was 6.4 out of 7 points of the scale. This study 
assumes 1 to 6.4 as the low group (i.e., group 1) of perceived 
usefulness of business coaching, while 6.41 to 7.00 as the 
high group of perceived usefulness of business coaching 
(i.e., group 2).

Table 4 shows a comparative analysis of the path 
coefficients for groups 1 and 2. Based on Hair et al. (2017), 
the path is moderated by a moderator if the beta value for 
group 1 is significant (i.e., p < 0.05), while a beta value for 
group 2 is non-significant (i.e., p > 0.05).

Table 2: Summary of Model Fit Indices for Unconstrained and Measurement Residuals Models

Models Chi-Square df χ2/df RMSEA GFI IFI TLI CFI PGFI
Unconstrained 4744.490 2896 1.638 .050 .636 .860 .849 .858 .577
Measurement 
residual 5203.415 3044 1.709 .052 .613 .834 .832 .834 .585

Difference 458.925 148
Note: df = Degree of Freedom, GFI = Goodness-of-Fit Index, IFI = Increment Fit Index, TLI = Tucker-Lewis coefficient Index,  
CFI = Comparative-Fit-Index, RMSEA = Root Mean Square Error of Approximation, PGFI = Parsimony Goodness-of-Fit Index. 

Table 3: Median and Group Distribution for Moderation Variables

Moderation Variable Median Mean Group 1 Mean Group 2
Perceived Usefulness of Business Coaching 6.41 1.00 – 6.40 6.41 – 7.00
No. of Respondents 134 127
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5. Findings and Discussion

The main findings of this study indicated that eight 
out of sixteen hypotheses were validated and supported 
the conclusions of the previous studies. The domain 
of entrepreneurial competencies, namely, commitment 
competency, conceptual competency, opportunity 
competency, and relationship competency, had a significant 
influence on the business success of women micro-
entrepreneurs. Hence, these competencies could be 
considered to be predictors of their business success.

This current study also suggested that the perceived 
usefulness of business coaching indeed plays a moderating 
role for the relationships of strategic competency, 
commitment competency, conceptual competency, and 
relationship competency towards the women micro-
entrepreneurs business success. Therefore, it can be 
concluded that domains of entrepreneurial competencies 
of women micro-entrepreneurs, including strategic 
competency, commitment competency, conceptual 
competency, opportunity competency, and relationship 
competency, together with perceived usefulness of business 
coaching are vital to the business success of women micro-
entrepreneurs in Malaysia. All in all, these entrepreneurial 
competencies should remain the principal focus of future 
research in women entrepreneurship.
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