Journal of the Korea Academia-Industrial https://doi.org/10.5762/KAIS.2020.21.9.210
cooperation Society ISSN 1975-4701 / eISSN 2288-4688
Vol. 21, No. 9 pp. 210-217, 2020

Y 7]& ARZAYRE(Market entry mode)e] Aol @ E£&74
gk At Yi= A 9 AuEE AZFZJRE A

Hhred
sIBUEE aEIs

A Study on Definition and Types of Market Entry Mode of Multiple
Generation Technology: Entry Mode Cases of Semiconductor and
Smartphone Market

Changhyun Park
Department of Management of Technology, Sungkyunkwan University

2 o ofg At BEHe A 7% A%l A9 A5, 74 2 AAAE 59 292 F9) iR AYRES
Fsstag, A 7149 AAYRES] et ofslt Fasith B ARAAE oA s1ee] AgAYRES] o
7%, ARE S EE 749 B BRI el el Foleha, choret AYRES] FF) ol 2BL Ak
A stk BHARE B9l A 7149 AFUYRES] A9 R FF e B ANET, EET 29 3T
He WA B AUHEE A RS o AF0t B 71e ARAAREE M) FRED A5 2
9% AY BE, £ 45 2 9% U9 BE, B 45 @ 9% 99 BE, 30 45 2 2 A9 BE L HE
2 37 A BE, 2 4% U 3 A9 BE)E 2Ye Rt & 978 Bo) 4T AR 49
2 50 et B A 71e9) ARNYBES olefstn] $-8F Aolw, A 7% o= e 549 A3
NH= 2§ F5T Aol

Abstract Since multiple generation technology can have various entry modes by adjusting performance,
price, and entry timing, understanding of market entry mode of multiple generation technology is
important. This study defined the concept of market entry mode based on multiple dimensions
(technology, time, performance, or price) and developed a model for various types of market entry
modes. Based on a literature review, the definition and types of market entry mode were provided, and
the accuracy of the model was verified based on a case study on the semiconductor and smartphone
market. Six market entry modes of multiple generation technology were modeled as moderate
performance and early entry, high performance and early entry, low performance and early entry,
moderate performance and late entry, high performance and late entry, and low performance and late
entry. This study will be useful to understand the market entry mode of multiple generation technology
by defining and developing a model for entry mode and can be applied to other markets in addition to

multiple generation technology.
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AAAYE E(market entry mode)= 7199 A|<43]
Q1 4% 9 &S {8l FaskH, AP REE 2
ot AR YA (market entry strategy)S Q8 =9
£ AA shte HEtQlo® =9= SltH1l. £, o
2 Al 7]&o] Ao FEsh= A 71s A9
A%, BRAAED MRS A-SHAY L] 8 Al
ARG Al s, 71 2 AYAAE 59 2SS9l o
Fotal BT AR JRETL 7hssitHR, 3], whkA] o
At 71€9] st AP =] tigt o]s7} F-85}Tt.

oA 7& A tE AR BHEA 9 ATEE
AE A2 & § A=, ol AP Y 71eE0]
Aol A EAeHH it ARRIGA7 19 s
9] Aol& Hola Qlk. WHEA] A tiEAR] AlE 2
HQl IgE thA o] 37 714 CPU ¥ SoC Al
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Step 1

| Define research question, review literature

Step 2 l/

Step 2a

Define concept of market entry mode

S

Modeling types of market entry mode

Step2b

Step 3 l,

‘ Werify model based on case study

Step 4 J/

‘ Build final theory

Fig. 1. Research methodology design based on
modeling and case study
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94'Y ds(performance) E= 7H(price) BHoA
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Fig. 2. Definition of market entry mode
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mover advantage)& FEIA & W AL 755tk
(5,15].
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Fig. 3. Types of market entry mode (a) entry mode® (b) entry mode® (c) entry mode® d) entry mode®
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or Price Case |: semiconductor technology

(entry mode

Newtechnology
(entry mode®)

High performance (speed, power, area),
early entry timing .,

se |I: smartphone technology
between entry mode & and ®)

T4
N Low performance (CPU, display, battery),

Old technelogy early entry timing

time

Fig. 4. Two cases of different market entry mode
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