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An Empirical Study on the Customer Value Factors Affecting
Trust of Mobile Entertainment

Lee Yi=jin - Yum Chang—sun
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{Abstract)

The purpose of this study is to analyze the relationship between customer value and trust
and the effect of trust on loyalty in the field of mobile entertainment. As smartphone use
becomes more popular, the mobile business is growing rapidly. In particular, the mobile
entertainment industry, such as mobile games and mobile video, is growing faster. This
study was based on the main survey had conducted from 25th September 2019 to 7th
October 2019 by 300 users who had experienced mobile entertainment applications in the
past. Statistical analysis was performed by using the IBM SPSS v.22.0. The analysis results
are as follows. First, the utility and quality of utilitarian value, enjoyment and aesthetics of
hedonic value, and status enhancing of social value have significantly positive influence on
trust. Second, privacy risk of social value have significantly negative influence on trust.
Finally, trust has significantly positive influence on loyalty. Based on the results, we
discussed the implications for the successful operation of mobile entertainment.

. Customer Value, Mobile Entertainment, Loyalty, Trust
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