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Abstract The purpose of this study is to investigate the relationship between the selection factors of
sports climbing center, customer satisfaction, and re-registration. Data collection for the purpose of
this study was collected through S center, B center, V center located in Seoul and K center located in
Gyeonggi-do. A total of 296 valid samples were used for the analysis. To make sure the theory, it was
based on analysis of frequency, factor analysis, reliability analysis and multiple regression. First of all,
it was found that the factors of selecting the sports climbing center partially affected the customer
satisfaction level. Second, it was found that the factors of selecting the sports climbing center partially

affected the decision to re-register.
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Table 1. Demographic characteristics

Variable Characteristics No. %
10~19 4 1.4

A 20~29 153 51.7
e 30~39 132 446
40~70 7 24

Male 171 57.8

Gender Female 125 522
Less than~1,000,000 52 17.6
1,000,000~2,000,000 79 36.7

Income 2,000,000~3,000,000 80 27.0
(Won) 3,000,000~4,000,000 37 125
4,000,000~5,000,000 30 10.1

Over 5,000,000 14 4.7

Less than 2Months 42 14.2

Climbing 2~6Months 49 16.6
participation 6Months~1year 59 19.9
duration 1~2years 66 223
Over 2years 80 27.0
Total 296 100.0
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Table 2. Factor analysis

Fac Fac Fac Fac Fac
tor1 tor2 tor3 tord torb

Item1 .799 .252 .061 .046 1138
Item2 .800 242 .046 .01 .281
Item3 767 -.055 436 .028 41
ltem4 744 .235 319 .066 .039
Itemb 744 .053 .061 163 197
Item6 671 165 -.137 .090 .218
Item7 629 .508 -.118 .278 .048
Item8 317 783 078 168 .063
Item9 .165 690 .357 .160 145
Item10 .368 637 .352 .031 217

Variable

Leadership
relation

Facity | lemil | 194 | 622 | 435 | 258 | 324
lem12 | 443 | 601 | 132 | 261 | 155

lemi3 | -119 | 589 | 228 | 034 | 432

ltemld | 441 | 549 | 288 | 162 | 222

leml5 | 069 | 154 | 828 | 015 | .151

Lr‘;gknir lem16 | 040 | 489 | 788 | 121 | 067
item17 | 198 | 402 | 701 | 242 | 22

leml8 | 055 | 220 | -001 | 872 | 229
Additonal | ltem19 | 131 | 145 | 047 | 854 | .62
events | lem20 | 139 | 141 | 4e6 | 733 | .006
ltem21 | 076 | 066 | 555 | 673 | .193

tem22 | 276 | 109 | 104 | 479 | 827

Cost | lem23 | 302 | 360 | 145 | o046 | 739
lem24 | 248 | 110 | 089 | 385 | 628

Eigenvalue 4900 | 4039 | 3270 | 3078 | 2591
% of Variance | 19.599 | 16.154 | 13.080 | 12:310 | 10.363
Cumulative % | 19599 | 35.753 | 48.833 | 61.143 | 71506

Kaiser-Meyer-Olkin's MSA = .876
KMO Bartlett = 5931.500, o= 300, Sig = .000
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Table 3. Reliability analysis
Factor [tem a
Leadership relation 7 .900
Facility 7 .984
Selection factor Locker room 3 .866
Additional events 4 877
Cost 3 822
Total satisfaction
Customer satisfaction Selegtlon sgt\sfagﬂon 4 .958
Using satisfaction
Decision satisfaction
Preference
Re-Registration Regomr_nendatlon 4 .898
ontinuance
Unconscious
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Table 4. Results of impact of selection factor on
customer satisfaction

Variable B S.E. Vi t
(Constant) 2.963 .206 14.379
Leadership relation -.088 .061 -.104 -1.442
Facility 323 087 348 3.723"
Locker room -141 058 -.183 -2.443"
Additional events .095 .051 122 1.848
Cost 100 056 131 1.782

A= 133, F-value = 8.892"", p = .000
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Table 5. Results of impact of selection factor on
re—registration

Variable B S.E. b t
(Constant) 2.013 218 9.235
Leadership relation 174 .065 181 2.681"
Facility 136 .092 130 1.483
Locker room -.093 .061 -.107 -1.520
Additional events -.055 .054 -.062 -1.009
Cost 297 .059 344 5.016"

A= 244, F-value = 18.768"", p = .000
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