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A Study on the University PR in the New Educational Environment:
The Effects of Professor’s teaching and communication competence
on University-Student Relationship(USR) and university attitude

Myung-Il Choi

Professor, Department of Advertising & Public Relations, Namseoul University
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Abstract This study analyzed the role of University-Student Relationship(USR) was analyzed in the
university PR perspectives. The teaching and communication competence of professors were selected
as antecedent variables of University-Student Relationship(USR), and attitudes toward university was
selected as the outcome variables.

In the results, the teaching and communication competence of professors were found to have
significantly positive(+) effects on the USR. In addition, the USR had significantly positive(+) effects on
attitudes toward university. The theoretical and practical implications of these findings suggest that the
USR should be considered in university PR perspectives. It also shows that the role of professors is not

limited to educational activity and research, but important in the long-term university PR.
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Table 1. Result of measurement model

(squared correlation)®tt £ HSE LRICH15].
Table 20] AAE vf} o] RE HHEASE gho] 4
TASY AlF #EY 22 A0 Ut wehA
HE Lt gEE Ao wasiolr.

3.2 g2y E4 Zut

o] AoflA At AFEFPo] FHFAE AmE7]
9J5to] g2 R (Structural Equation Modeling;
SEM) 24 AABIAT b4 ER14 8RlIEAoA A
Al BRARE 7|eS A83E o, d7E3Y AP
E AEIRE $2Q Ao wAEtArkxss
258.81, p<.01, CFI = .98, NNFI = .97, SRMR = .05,
RMSEA = .08).

OS5ABAE(Squared  Multiple  Correlations;
SMC) gt A HEH, o] A7oM= theh-shy #AA
5o 45%, e HEHe 70%E 242 A9st
I Y= ACoE Y rthFig. 1 IX).

Construct Measurement Mean SD Fagtor]) t-value Compo_s_lte
Items loading Reliability
1-1 3.80 0.85 0.78
. 1-2 3.98 0.81 0.82 12.87
Teaching Competence 91
1-3 3.67 0.96 0.8 16.92
1-4 3.84 0.87 0.8 15.95
2-1 3.89 0.79 0.84
Communication 2-2 3.71 0.83 0.7 12.87 o1
Competence 2-3 3.76 0.94 0.85 16.92 ’
2-4 3.85 0.85 0.82 15.95
3-1 3.27 0.86 0.8
University-Student 32 2.88 0.88 0.8 151 a3
Relationship(USR)” 3-3 323 0.80 0.87 16.91 '
3-4 3.19 0.89 0.89 17.41
4-1 342 0.91 0.87
University B
Attitude 4-2 3.29 0.92 0.91 22.38 .94
4-3 3.39 0.94 0.93 23.03

1. Standard coefficient

2. Summed average of measurement items by 4 dimensions (commitment, mutual control, trust, satisfaction)
Model fit index: x“ey = 246.95, p¢.01, CFl = .98, NNFI = .97, SRMR = .04, RMSEA = .08

Table 2. Result of discriminant validity

The squared correlation between construct
Construct AVE
® @ ® @
Teaching Competence(®) 71 1
Communication Competence(®?) 71 0.55 1
University-Student Relationship(USR)(®@) 77 0.36 0.37 1
University Attitude(@) .84 0.30 0.36 .69 1
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Teaching
Competence

R’=.45

R’=.70

University-Student 84 University
Relationship(USR) Attitude
2
Professor
Communication
Fig. 1. Result of research model
1. X’ = 246.95, p(.01, CFl = .98, NNFI = .97, SRMR = .04, RMSEA = .08
2. *p (.01,
3. The coefficients for all paths are standardized values
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