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Abstract The purpose of this research is to examine the relationship between motivation, reliability,
satisfaction, and sustainability of YouTube content and suggest the implications needed for content
consumption or production of beauty workers in the future as K-beauty's interest is increasing due to the
global Hallyu craze, and beauty industry workers are also watching YouTube hair care content and
exchanging the latest trends. The analysis methods included frequency analysis, factor analysis, reliability
analysis, correlation analysis, and multi-recovery analysis. As a result, the correlation between the
motivation for content use, reliability, satisfaction, and persistence was shown, the motivation for content

use was statistically significant (+) and the impact of content reliability on YouTube content satisfaction and
sustainability (a significant statistical+)
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Table 2. Demographic characteristics
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Category Frequency Percentage
male 100 24.4
gender female 309 756 Table 3. Feasibility of YouTube hair Beauty using
Total 409 100.0 motivatio.
Under 20 43 105 . factor Cormo
item p 2 3 ety
20~29 111 27.1
Questior6 86 264 149 84
30~39 104 254 \y Question? e 287 18 785
Age 40~49 64 166 Questiorb 80 209 263 808
50 years old Question8 7A 166 2% 745
or older 87 23 Questiond 15 &7 78 81
Total 409 1000 BN Question1 291 829 229 824
- o5 - Questiond 263 85 28 836
fme : Question? 33 713 ¥ 757
Vot 2~3times 126 308 Question10 24 275 %0 866
outube 4~5times 2 225 N Questionll RY) 277 &1 787
using 6~Ttimes 17 42 Questior9 3n 21 7%8 781
count per
day 8 or more times 119 291 Eigenvalue 6.286 57.142 57.142
Total 409 100.0 Variance (%) 1426 1294 701065
Under 30min 146 35.7
it 0y
Voutihe B0min~ 1 100 i Cumulative (%) 1.129 10268 80373
wetching TH~1H’ 30min 49 12.0 Cronbach's « 910 913 .881
t' i ) ! Total Cronbanch’ 924
ime | 1H 30min~2H 36 88 KMO=.922  °=5034.904 .00
onee Over 2H’ 78 19.1 MI : Ministry of Information
Total 409 100.0 RN : Recreational Nature
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Table 4. Feasibility of YouTube hair Beauty reliability

factor

item 3 Commonality

Question’ .863 .183 778

Question8 .836 .243 .758

CR Question6 782 .386 761

Question9 754 .326 675

Question5 676 .509 716

Questiond 241 877 .827

Question3 .245 .869 814

M Question2 .333 .835 .809

Questionl 404 738 707
Eigenvalue 5.676 1.169
Variance (%) 63.070 12.986
Cumulative (%) 63.070 76.056
Cronbach's a .904 .909

Total Cronbanch’ 926

KMO=910 x’= 2711.179 .001

CR : Content Reliability,
MR @ Moderator Reliability,
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ZAH K total variance) 70.558%] AE L H LY.

[R1EAo] Aglo] gRlH 179 812 TE%: 5t
919919] AlF % (Cronbach’s ) F2 HHEE 8952 L}
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Table 5. Feasibility of YouTube hair Beauty satisfaction level

factor

item % Commonality

Question2 870 758

Question3 849 720

S Question1 845 714

Questiond .836 .699

Questionb 798 637
Eigenvalue 3.628
Variance (%) 70.558
Cumulative (%) 70.558
Cronbach's a .895

KMO=.832  x*=1253.244 .001

SL : Satisfaction Level
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Table 6. Feasibility of YouTube hair Beauty consistent

intention
factor
item % Commonality
Question2 .898 806
Questiond 874 763
c Question3 871 759
Questionb .856 733
Questionl .838 702
Eigenvalue 3.764
Variance (%) 75.270
Cumulative (%) 75.270
Cronbach's a 917

KMO=884 x=1416573 001

Cl : Consistent Intention
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Table 7. Correlation of using motivation, reliability,
satisfaction, Intention to use YouTube hair
Beauty content continuously

MI RN IN CR MR SL cl
M1

RN 578" 1

IA 524" 602" 1

CR 579" 552" 486" 1

MR 492" 498" 391" 672" 1

SL 616" 662" 42" 842" 635" 1

cl 776" 673" BB4T 7197 50T 7947 1

“PCOT "'PC0O0T

MI : Ministry of Information,
RN : Recreational Nature,
IA : Interaction ability

CR : Content Reliability,

MR @ Moderator Reliability,
SL : Satisfaction Level,

Cl : Consistent Intention
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Table 8. The Influence of Youtube Hair Beauty Content
Motivation on Content Satisfaction

DV v B SE Vid t sig. T VIF

C 959 125 7653 000

M 204 040 315 7271 000 618 1619
SL

RN 300 06 397 8610 000 B2 184

IN 113 06 138 3118 002 591 1.6

R=729 R=532 F=153.405 p(001 D-W=1.828

"P(001
DV : Dependent Variable

V : Independent Variable
C @ Constant
T : Tolerancing
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Table 9. The Influence of YouTube Hair Beauty Content
Use Motivation on Content Continuous Use

Intention

vV IV B SE £ t sig. T VF
c 552 .108 5097 000
M 549 035 560 5B 000 618 1619

Cl

RN 247 031 302 7937 .000 .542 1844

IN .067 .031 .078 2148 .032 591 1623

R=826 =681 F=288,852 p(001 D-W= 1.886
" P(001
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Table 10. The Influence of YouTube Hair Beauty
Content Reliability on Content Satisfaction

DV v B SE Vid t sig. T VIF
C 474 .096 4'93 .000
SL CR 748 035 757 2167 .000 5648 1.823
MR 11031 126 354 .000 548 1.823

4

R=847 R=718 F=516.117 p(001 D-W= 1.908

" P(.001
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Table 11. The Influence of YouTube Hair Beauty
Content Reliability on Content Intention to

Continue Use
o v B S & t sg T VF
c9m 29 706 00

1
Cl CR 609 .047 589 12917 .000 .548 1.823

MR 180 .042 194 4'22 .000 .b48 1.823

R=.733 R?=538 F=236.180 p(.001
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