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Abstract The aim of the study is to investigate the effect of the benefit of soft waxing, hard waxing, and
sugaring waxing on intention to reuse in Korean adults, and to provide useful information to people who are
new to waxing. As a research method, from May 1, 2019 to August 30 (17 weeks), we surveyed 422 subjects
between 10 and 40 years old who lived in Busan and Yeongnam area and experienced waxing. In statistical
analysis, Cronbach’s alpha was calculated for reliability test, and Chi-squared test, independent t-test,
correlation analysis and linear regression analysis were used. Multiple responses were analyzed using multiple
response test. In the result of the effect of waxing benefit on intention to reuse, there was a significant positive
correlation of waxing seeking score by body part, total waxing benefit score(r=0.389, p<0.001), and total score
of intention to reuse (r=0.214, p>0.001) with intention to reuse. There was also a significant positive correlation
between waxing benefit by body part and intention to reuse, except arms and legs. In the result of the effect
of waxing benefit on intention to reuse, face waxing (8=0.106, p<0.001), Brazilian waxing (8=0.221, p<0.001) and
total waxing benefit score (8=0.321, p<0.001) had a significant effect on intention to reuse. In the present study,
awareness of sugaring waxing was low but favor and intention to reuse were strong, and the subjects sought
sugaring waxing for sensitive body parts. Thus, would provide useful information for consumers new to waxing,
and also basic information for studies on waxing.
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2.1.1 2H(Waxing) 2 BF

1) AZE A (Soft Wax)
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2) t= LA(Hard Wax)
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Al /8] wet AfolE H it 3007H oSl B
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Table 1. general characteristics of the subjects

male  female

Total (n=422) (h=213) (n=209) X(p)

teemager 18(8.5) 13(6.2)
twenteen 92(43.2) 115(55.0) 6.433
age group :
trigenerian 82(38.5) 61(29.2) 0.002)
forty 21(9.9)  20(9.6)
student 41(19.2) 51(24.5)
service 50(23.5) 47(22.6)
office 30(14.1)  25(12.0) 22203
job(n=421) ((O-OO1)
profession 62(29.1) 45(21.6) :
homemaker 00.00 17(8.2)
beside 30(14.1)  23(11.1)
less than 1 million 36(169) 50(24.0)
won
over 1 million
won~less than 2 43(20.2) 55(26.4)
million won
monthly over 2 million 47.124
income(n=421) \\n~less than 3 5525.8) 54260) (0001
million won
over 3 million won 64(30.0) 17(82)
beside 15(7.00  32(15.4)
0 N(%)

P-value were measured by chi-square test.

42 2AAl xHo|o|=

4] 9] Ajol-g-o)zof tfgt AIM= Table 20 LFERH
et

o) 2 & Aolgok F4E Hlwgh
A olg A A A AKHOE AL ol &
9] g&of YR7} 4.240.9%, 9AVF 37411802
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(p€0.001). E3F, FAIA A9 714 o]& A4 o
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3.9+0.8% 02 AJdo wat Fo3t Zolg HERASL
tH(p=0.002).
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Table 2. waxing reuse intention

male female
(0=213) (=209 P

Continue to use waxing shop

that is currently in use. 42409 371 €0.001

| want to maintain a lasting
relationship with the waxer in 4.0:0.8 3.8%1.0 0.054
the waxing shop.

would you recommend
waxing to your 43t0.8 4.1:0.8 0.060
acquaintances?

We plan to use waxing

4.3t09  4.0£0.9 0.001
regularly.

| will continue to use the
waxing shop even if the
environment is good or the
price of the waxing procedure
is slightly higher than that of
other shops.

3.9+1.2  3.7#1.0 0.224

Total score for Waxing Reuse

; 4.1:08 3.9#0.8 0.002
Intention

AE Aol &or g Ao wt AnE A=
Table 30 Uech ATEZA 0 tigt Ao]g-9=
ot 394 74 Aes oAZ7L FR0l HlE |-2sHA
E%oH (@2 p<0.001), ot= /ol Higt Aol8w=
4 5907 FAAo= Aol o2 Zol7t gl By,
77149 A% Aol&ret 394 A A7t &
o Hlg} Gt FoHA w2 A4E U@L
p<0.001).

Table 3. Intention of reuse by waxing

male female )
(=213)  (n=209) &
Intention of 29410 3440.8 <0.00
Soft reuse 1
WaING fovorable feeling  2.9410 3508 <Oi00
Intention of 0.14
Hard reuse 3.3+0.9 3.4+0.8 0
waxing . 0.18
favorable feeling 3.3+1.0 3.56+0.9 4
'rr;tuesrg'on of 42109  38:09 <Oi00
Sugaring (0.00
favorable feeling 4.2+0.9 3.9+0.9 1
43 2 F7 I GEH0] XHOIB2I=0 D|Xl= Fek

43.1 %7, 8 2 Mol By
o] 27, g L Aoz BAN] et
AL Table 4. o AABAGE. FY T F B4k

7 5gpg oby 27 W4, 24 Hd F H4(=0.380,
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p<0.001) ¥ Aol F H4(=0.214, p<0.001)<k
frogt ¥ AL Bk B &4 24 He
o} &g & Ajolgojro] AL AL A} Ho]
2 QA F, AEFo] A F 9 HapdEd 24
LA FL A S 99 F e+
Aol golr & Mot fofst ¥ #AFS Yo
u, v (", o) &4 7 A Aoldodx F
ol TS Holx gttt

Table 4. Relationship between Waxing Pursuit, Benefits
and Reuse Intent

1 2 3 4 5 6 7

1=total score
for waxing 1
pursuit

0.488™ 0.535™ 0.841" 0.365™ 0.389" 0.214™

2= Face
Waxing 1
Pursuit

0.206™ 0.159" 0.115" 0.396" 0.280™"

3= pursuit of
armpit 1 0256 0.057 0.295™ 0.109"
waxing

4=pursuit of
body(arm, 1
leg) waxing

0.021 0.153" -0.025

5= Brazilian
Waxing 102870412
Pursuit

6= Waxing
Benefits 1 0422
Total Score

7= Reuse
Intended
Total Score

432 AA F

LA 1 4 ggo] Aoldoro] A= JFF
Table 5 & 2tk Model 1& &4 27 H47} Aol
9o u2E JIFe AuE Avto|n], Model 2= &
A et 4] dgo] nE yEE 2F Ay 39 &
goltt.,

LA = A5 F HlolA 24(420.178, p<0.001)7}
Bapded 4] H4(4=0.269, p0.001)7F H24E
Aol 8olert EolE AT B on, &4 o de
7 13 HF ZdolAs HolA 24(4£-0.106,
pC0.001), B2 24(4=0.221, p<0.001) X <
& & A4(4=0.321, p<0.001) EF Aol o= H
of Foet FFS F= ZOoE UEpth

3 SfE40] MOS0l DIXl= &

Table 5. Effect of Waxing Pursuit and Benefits on
Reuse Intention

Model 1 Model 2
B S.E. B SE.
(Constant) 1.28™ 0.13 0.39 0.20
waxing pursuit
face waxing 0.178"  0.033 0.106" 0.034
armpit 0.046 0.035 -0.001 0.034

body(arm.leg) o5 0013 -0020 0013

waxig
brazilian waxing 0269  0.030 0221  0.030
%igllngcoreBeneflts 0321 0.053
R? 0.484 0.542
F 31.464 33.986
p-value <0.0001 <0.0001

Sy 710l e F7lEe] AolgolEe] v
o] thal okr Ao BAo] glom o2 B
2045 AL Tofsle] yAe] V| 2ARE
AZSHe, 2GS A HsHe LISl S8 4
17 S0 Z1hsh 1o 4ol vl B
£ A7 Qlopt gt ATE ¥ et ¢
2 5o wet 37 % 27 dgo] Aol §=e 1
At 3ol o) AEa 3758, Aol = 1e]
T 2ol it ABATE THS] Pstol BAAT
7t ololzon ol o RAX G Gl
A%SHe 10 ~ 407 944 FEol Ut W 42282
HoE AXE Sy, = 9, 47199 2700
2 Aol gole] thel 2AATE A4 et A7
23 chet 2ok

A, ZARIAE] IibA B4 BT 2t
4 2131, o4 200 02 2007} dAolAE 921
(43.29%), A= 115(55.0)2 7HF dgkom, 4
e WAE WY FQ91%), oA o
S124.5%9 7V B9 Aol mket fofe Aot
VeSS o 4 9tk 0 Y BF A5 o] o]
whet Zjol g e 3003 ol4fel AR B
= 64(B00%), oA 178B.2%)2 YT Soiet

5
£ ATE 49 HUE gyoE ANE 94, S
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