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Abstract This study is cases study of sustainable eco—friendly cosmetics packages. The importance of
eco—friendly packages has been increasing as environmental issues have recently emerged around the
world. Domestic cosmetics industry are releasing sustainable package designs with these changes, but
they are limited. In this study, sustainable package criteria were divided and analyzed based on each
of the five prior studies of domestic and foreign cases. Studies have confirmed that there is no diversity
in the materials and designs of sustainable packages in Korea compared with other countries. Also, it
could be seen that there was the lack of consumer—led eco—friendly campaigns. Starting point of
research, it is expected that this study may help continue to study better sustainable cosmetics

packages in the future.
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Table 1. Definition of Sustainalble package

Definition of Sustainable package

1) Is beneficial, safe & healthy for individuals and communities
throughout its life cycle

2) Meets market criteria for both performance and cost

3) Is sourced, manufactured, transported, and recycled using
renewable energy

4) Optimizes the use of renewable or recycled source materials

5) Is manufactured using clean production technologies and best
practices

6) Is made from materials healthy in all probable end of life
scenarios

7) Is physically designed to optimize materials and energy

8) Is effectively recovered and utilized in biological and/ or
industrial closed loop cycles
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Table 2. Eco—Friendly design approach method and
definition of the precedent study

Approach . .. Main agent of
Definition .
method Action
the way users redesign and reuse designer,
Reuse
packages as they are consumer
the way to reduce overpacking .
and packaging materials by saving designer,
Reduce . . factory,
materials or energy during !
enterprise
package development
the way to melt, decompose, designer,
Recyle regenerate, and use a package as factory,
a new product enterprise
. the way to make compost b
Bio— o post by factory,
melting or decom—posing !
degrade . enterprise
package materials
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Table 3. Sustainable packaging approach method and
definition of the precedent study

Minimize the consumption of resources needed to

Reduce produce products.

Extend the product's life by redesigning all of the
Reuse product or reusing its form as another purposes.
There is no expense incurred in processing.

To reprocess or reprocess discarded materials into

Recyle raw materials (melting or analyzing materials) and
reuse them as other products
Materials that are easy to collect are used to
Re— Regenerate and reuse the material, reducing
eneration unnecessary waste of paper, and increasing the use
E of recycled paper. (And a single material must be
used or removed easily for regenerate)
Bio— To compost by melting or dissolving materials using
degrade packaging materials as a single material

To extend the life cycle of a product by refilling and
Refill reusing products without throwing away the new
packaging materials.

3. A+ W

1 A% A5E algez g Al &4

& AR A8 el ARE g R HT )

A A de-E A A TR 974 A

S TRl = B R WS vt ol AljketaL 11
& 7

1]
Fedh s 91714 Abels 24

5
oy
bl

Table 4. Approach method of sustainable packaging

Approach Reduce, Reuse, Recyle, Regeneration,
method Biodegrade, Refill
Main agent of . N .
Action Designer, Consumer, Factory, Enterprise
LB ey o Consumer, Factory, Enterprise
payer
Features Features for each product and brand
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Table 5. Analysis of Happy bath
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Happy bath

Approach
method

Biodegrade

Main agent of

Designer,Factory,

! Action Enterprise
s
| v Main agent of Consumer,
I | payer Enterprise
— Features Only one

product—line
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Table 8. Analysis of Tone 28
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Approach Reduce,

Table 6. Analysis of Innisfree method Biodegrade
Tnmisfr e Main agent Designer,Factory,E
nnisfree of Action nterprise

Approach Biodegrade, .
method Recyle,Reuse ¥ Main agent Factory,
W of payer Enterprise
Main agent Designer,Consumer HI 4 .
i JFactory, pply as
of Action Enterprise Features Brand Identity
Main agent Factory,
of payer Enterprise
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4.1.3 gy~ F2HWE (Leaders cosmetics)

Table 7. Analysis of Leaders cosmetics

4.1.5 YA (The saem)

Table 9. Analysis of The saem

The saem

Leaders cosmetics

Approach

Regeneration
method &

Main agent of Designer,Factory

Action Enterprise
Main agent of Consumer,
payer Enterprise
Features High cost

Approach .
method Biodegrade
Main agent of Factory,
Action Enterprise
Main agent of Consumer,
payer Enterprise
limi
Features imited to
contents
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Table 10. Analysis of Lush
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Table 12. Analysis of Aveda

Aveda
R Recyl
Approach educe, ecyle
- N method Regeneration
. . Biodegrade
seton oo || v Main agent of | Designer,Factory,
| Action Enterprise
|
1 Main agent of Factory,
payer Enterprise
Part of new
Features material

Lush
Approach Reuse,Recyle,R
method educe
Main agent of Consumer,
Action Enterprise
Main agent of Consumer
payer
No packaging,
Features Eco—friendly
campaign
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Table 11. Analysis of Kiehl's
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Table 13. Analysis of Dr.bronner’s

Kiehl's
Reduce,
Agzigzzh Biodegrade,
Biodegrade,

Dr. bronner’s
AyiTezdh Reduce,RerleReg
method eneration,
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