J. Internet Comput. Serv.

ISSN 1598-0170 (Print) / ISSN 2287-1136 (Online)
http://www._jics.or kr

Copyright (© 2020 KSlI

g3 BTS oA Y v o7 S| siE7te)| wlx)=
s FHo 7™

A comparative study of Korean and Chinese BTS female fandom: The
effect of Fandom activity on life satisfaction
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ABSTRACT

The present study aims fo explore the influence of BTS, which is popular around the world. Specifically, it aims to look at differences
between Korean and Chinese BTS female fandom. Besides, it also explores factors affecting fandom’s daily happiness. The study
conducted a survey with Korean and Chinese female fans. Findings from surveys suggest that first, there are differences on star
aftributes, fandom activity and illusory romance between Korean and Chinese female fandom. Specifically, Chinese female fandom'’s
professionalism and artistic atfractiveness which are included in star affributes, and illusory romance which is gained in fandom activity
are higher than Korean. In addition, Korean female fans actively participated in offine fandom activities, while Chinese female fans
actively participated in online fandom activities. Second, it is found that fandom activity, star identification and illusory romance have
positive effects on daily happiness. Based on these findings, implication, limitations, and topics for future research are discussed.
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