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A convergence study on middle-aged women's beauty interest,
medical skin care visit intention, experience satisfaction, and
psychological happiness

Hee-Young Leel, Eun-Sook Kim*
"Master’s, About sku Beauty arts, Graduate School of Seo Kyeong University
Professor, Beauty Art, School of Seo Kyeong University

2 % £ dA+e= 3994 Y FeHI R e vdAdAaziAo] HEYE, AAUNEE, A4 FE7h v = IF
< 2451 doAAA ] AEUNELTF FUAALY 49 A =0l 424 PEgho] A& Pl TS vH
o= 9o 5&& £ £ A7 FUHES e R & AEA 24259 ARE SPSS v.22 574] 7|z T2
A Zgoto] BA519th B4 FAE9 HE IAETE WHE o folulstA %S vIX|1(F=138.142,
p<001), MitfdAIA o] BEErF APUEZE] FouotA TS A= A2 UrE}kkE}(F:ZOlBZL p<.001),
ESH AANEET AYE P53 a0 BAFCE Fuet F(+H)Y FFS VA= AR UERTthF=384.625,
p<001). £ A9 datg Fdode REIHEe] o FEro] 245 golsh 84 upAgo] astH, |t
AxA ] AYEZ0] 242 FAHZ 49 Ao ELS F1 T Yoy} mtAALA ] FAA wEy
AZAT 4 FgdATe] 712AETF =t gt

FHO : T, RETAHE, JEIE, AIUER, HF JE7

Abstract The purpose of the study is to know that the medical skin care improves the quality of
middle-aged women'’s life and happiness improves their confidence by analyzing the medical skin care
visit intention, experience satisfaction, and happiness according to their beauty interest. This study
analyzed 242 copies of the data through the SPSS v.22 Statistical Package Program. According to the
analysis, middle-aged women's interest in beauty is important to experience satisfaction(F=201.821,
p<.001). Experience satisfaction is statistically significant to happiness factors(F=384.625, p<{.001). Based
on this study, differentiated marketing that identifies the intention to visit is needed. Also, the higher
the satisfaction of medical skin care experience, the more helpful it is to lead a positive life by

improving their confidence.
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Table 1. General characteristics of survey subjects

division N %
35~40's 63 26
41~45's 33 13.6
46~50's 56 231
a0 51~55's 51 211
56~60's 26 10.7
61~65's 13 54
Marital married 206 85.1
Status single 36 14.9
self-employment 21 8.7
Service jobs 33 13.6
ob Profession 66 27.3
Office work 44 18.2
housewife 54 22.3
Other 24 9.9
Less than 1 million won 30 124
~11.95m1|r:ﬁ;]o:v?/\r/]on ® 145
Monthly ~2?95m1|r:ﬁ;]o:v?/\r/]on 7 318
income illi
~3?95m1|r:mo:v ?/\r/]on % 161
~4A.195m1|r:ﬁﬁ]o:v ?/\r/]on v 7
more than 5 million won 44 18.2
middle School graduation 7 29
high school graduation 44 18.2
Education College graduate 48 19.8
level University graduation 96 39.7
Graduated or higher 47 19.4
Dry skin 93 40.5
Qily skin 18 7.4
Skin type Combination skin 108 446
Problem skin 5 2.1
Sensitive skin 13 5.4
Sebuar‘ini’yrt)reor:le)lcer;etion 8 33
pigment of sk‘in, Skin‘tone, freckle, % 393
facial blemish
Skin wrinkle, Skin elasticity, pore 108 446
trouble
sensitive, hemotelangiosis,
facial flushing 10 41
dry, split, rough 15 6.2
scar, Acne marks 6 25
total 242 100
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Table 2. Medical Skin Care Status of Research Subjects

division N %

Acne improvement(Chemical peeling, Fraxel, laser,

Physical exfoliation, PDT) 1666
Pigmentation improvement(IPL, Physical
exfoliation, Chemical peeling, Nd-yag, 63 26

laser,MTS)

wrinkles, Skin elasticity, Lifting management(FLX,
Use Ulceraser, flaris laser, BTX, filler, MTS, Laser ~ 95 39.3
peeling, Physical exfoliation, Lifting)

service
Skin regeneration management(FLX, Skin scaling,
A A : 29 12
laser and Chemical peeling, iontophoresis)
Improvement of various vascular diseases(IPL, 7 929
Pigment laser, V-beam, Gemini laser) :
Etc(Skin diseases, Obes_ity management, scalp, 3 132
waxing)
Drugs(Medications, Qintments, Cream)are used
) ) 55 22.7
together improve skin problems
Combined nutritional therapy(Vitamins,Placenta
Advanta Injectior?v 1458
ges . . ’ ) .
Improves skin by using medical devices suitable
122 50.4
for the problems
Doctor expertise and hospital reliability 51 211
50,000won or less(VAT Icluded) 102 421
One 60,000~100,000won(VAT Included) 89 36.8
time 110,000~200,000won(VAT Included) 39 16.1
use fee 210,000~300,000won(VAT Included) 729
310,000won or more(VAT Included) 5 21
Once a month 87 36
Number Twice a month 25 10.3
of Three times a month 17 7
use Once in two months 65 26.9
Twice every three months 48 19.8
Dermatology 211 87.2
Plastic Surgery 15 6.2
Use . .
Oriental Medicine 1 04
place
University Hospital 1 0.4
Medical SPA Hospital 14 58
Total 242 100

3.3 MR I EfHE HE

3.3.1 FE[ZAMES| BHE 3 MR HB

Zdoge] HE IR eHgrE 245 {5
Table 33} ZFo] 124 Alg¥et A3l S H
E] HAE AHZTS 58.105%0.2 UEREI, KMO
= 888% UERtod Bartlett?] 34 AZAE »
’21008,589 pC.001E LFERL} QRIEA AJ3jol| EA)7}
g Zoz FRIFgT FUge] R Bz 89
A3t 1709 shglacle] =&=oH, 9911 ‘{
AR PHsigie}. ZF 150 gt WH YA E
olr 7] 93} Cronbach’s a A4S AHE3SH A 8
1 FEPES 8948 UEht AFE 0.601408 &
7} Qe Aos YEhgt

%

g

T

2

Table 3. Satisfactory validity and reliability verification of
beauty interest

factor
question -
beauty interest
| care a lot about appearance. 826
| always try to improve my appearance. 816

| am interested in skin care information to

maintain good skin. 797
| care about the evaluation around me. 783
| 'am interested in my appearance. 761
If | have skin problems, take care all day long. 760
| think confidence comes from appearance. 675
| know a lot of skin care products at home. 664
Eigenvalue 4.648
Variance(%) 58.105
Cumulative variance(%) 58.105

Reliability 894

KMO=.888, Bartlett's X=1008.589, .001
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Table 4. Validation and reliability of medical skincare
visit decision

factor
question ST E—
Intention of visit
Il visit for special events or gatherings 754
I visit for relaxation or to relieve stress. 748
| visit for a confident social life. 747
Il visit to keep my skin young and healthy. 737
Il visit when | see promotional materials for
’ : 736
medical skincare.
I visit when events or discounts are held. 730
| visit with the advice of a doctor or expert. .692
| visit when someone else’s skin looks pretty. .692
| visit by recommendations from people
677
around me.
Il visit to improve problem skin. 617
Eigenvalue 5.101
Variance(%) 51.013
Cumulative variance(%) 51.013
Reliability .893

KMO=.907, Bartlett's X*=1080.432, 0(.001
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Table 5. Validation of medical skin care experience
satisfaction and reliability

factor
question experience
satisfaction
Do you think it is highly durable after Medical skin 867
care? ’
Do you think satisfaction is high after Medical skin 857
care? ’
Do you think the Medical skin care program is
: .850
appropriate?
Do you think it helped improve whittening after
A . .849
Medical skin care?
Do you think it helped improve moisture after Medical 849

skin care?

Do you think skin problems have improved after

Medical skin care? 840
Do you think it helped manage elasticity after Medical
) .837
skin care?
Do you think it helped relieve pigmentation after
; ) 817
Medical skin care?
Do you think you are satisfied with the function of the 770
cosmetics used by Medical skin care? .
Do you think the cost of the Medical skin care program 760
is appropriate? :
Do you think the Medical skin care program is safe? .757
Eigenvalue 7.468
Variance(%) 67.893
Cumulative variance(%) 67.893
Reliability .952

KMO=.937, Bartlett's X'=2321.443, 001
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Table 6. Validation and reliability of psychological
happiness after purchasing medical skincare

factor
question psychological
happiness

It makes me feel fulfilled after Medical skin care. 934

After Medical skin care, | live a life full of vitality. 926

After Medical skin care, | feel proud of myself. 913

After Medical skin care, it allows me to express 909
my true self. ’

After Medical skin care, | have a high sense of 902
participation in work and meeting. ’

It makes me think positively about myself after 901
Medical skin care. ’

It is fun to meet people after Medical skin care. 897

After Medical skin care, | feel happy in my life. 896

After Medical skin care, | feel desperately alive. 864

| like what | see after Medical skin care. 795

Eigenvalue 8.002

Variance(%) 80.017

Cumulative variance(%) 80.017

Reliability 972

KMO=.948, Bartlett's X'=3072.726, .001
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Table 7. Correlation analysis

beauty Intention of  experience psychologi
: - ] . cal
interest visit satisfaction hapoi
appiness
beauty interest 1
Intention of visit | ..606" 1
experience n -
satisfaction 477 677 !
peychological | sag” 702" 785" 1
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“K.01
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Table 9. The effect of beauty interest of middle aged
women on visit intention

dependent ndependent
variable variable B SE £ i it
constant 1.383 .135 10.216 .000

visit intention

Intention of visit ~ .642 .045 .677 14.206 .000

F=201.821(X.001), R’=.458, .4F=.456
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Table 10. The effect of medical skin care visit decision
of middle aged women on experience

women on visit motivation satisfaction
dependent  independent B SE y) ' P dependent independent B SE p
variable variable ’ variable variable ' s !
constant .639 196 3.266 .001 . constant 439 149 2.957 .003

Intention of exgefrle;l_ce

o satisraction iait 1 i

visit ‘_gte:ruetg/t 642 055 606 11753 000 visit intention  .876  .045 785 19.612 .000

F=384.625(X.001), A’=.617, .4R’=615

F=138.142(X.001), =367 /=365 ’

“p(.001
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