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Abstract This study explores the determinants of capital structure of the hospitality industry such as hotels, lodging
industry and tourism industry using financial data from 2000 to 2019. Several explanatory variables suggested by
related theories and past studies were regressed with the dependent variable, debt ratio for the entire sample period,
pre-crisis period and post-crisis period and the regression coefficients of the sales expenses, profitability and firm size
were found to be statistically significantly negative. Especially the sign of the coefficient of the firm size was

opposite to that of the manufacturing industry, which implies the uniqueness of the hospitality industry.
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<Table 1> Descriptive Statistics of Variables

Variable Mean |Std. Dev.| Min. Max.
Total Debt
(Unit:million Won) 57,3001 270,100 0.021] 9,000,000
Total Asset
(Unit:million Won) 105,000f 679,100 0.1] 20,000,000
Leverage 3.56 190.79 00| 14,761.66

Sales Expense
(Unit:million Won)
Tangible Assets
(Unit:million Won)
Sales Growth Rate
(%)

ROA
(%)

611.73|  5911.92 0.002 200,000

71,700| 323,100 0.001| 8,000,000

198.11 2,706.3 -100 90,190

-1.66 1312 -392 129
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Lev Exp Tang | Growth | ROA Size
Lev 1
Exp 114 1
Tang 001 | -.144™ 1
Growth | -.001 001 -.018 1
ROA | -001 | -.023 |-.041"| -.015 1
Size | -.095"| -.165" | .107 -.018 .066™ 1

Kk p<.05y KKk p<.01
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<Table 3> Results of Regression Analysis

Dependent Variable: Lev
Period Total Pre-Crisis | Post-Crisis
Explanato eI} - .
Varioble (2000-2019) | (2000-2006) | (2010-2019)
)1 1760 35
SalesExp
(-2675) (3.099) (-2.987)
045 0417 -.057
Tang
(1.625) &077) (-1.536)
=000 000 000
Growth
(-506) (.834) (812)
0™ 0107 P
ROA
(-28675) (-8.322) (-24.981)
, - 0817 -0 -090™
Size
(-15.367) (-8.322) (-12.494)
2691 2176 2981
constant
(20.935) (10.681) (16.805)
adjusted R? 190 176 206
sk p< 06, #xx p< 01
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