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Abstract

Purpose: The purpose of this study is to investigate how sports fans' loyalty is built via CSR activities of professional sports
teams. Furthermore, the study sought to suggest the model presenting the process of developing loyalty of sport fans by teams'
CSR performance. Research design, data, and methodology: For this purpose, a survey was conducted on 450 professional
sports fans through the convenience sampling method. A total of 357 of the data were used for the final analysis. Based on the
collected data, frequency analysis, reliability analysis, confirmatory factor analysis, and structural equation model analysis were
conducted. Results: The results showed that CSR activities contribute to building a positive image of team. Regarding fan
identification, team image has also a positive effect on enhancing identification. The finding has supported the notion that
attitudinal loyalty is enhanced by fan identification and further attitudinal loyalty significantly influences behavioural loyalty of
fans. Conclusions: The results of this study explored the function of CSR of the teams on attitudinal and behavioural outcomes,
loyalty. Moreover, the study suggested the constructual model presenting its role on enhancing fans' attitudes and behaviour
affecting participation and consumption. Academic and practical implications were discussed for sport marketers and
practitioners.
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Figure 1: Research model
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FEE S 240 M| g2 B2 Mt T 35782 A=t 240 2EE|ACE 2T AT IRl LY £
‘42 <Table 1>0f Al Bt Z L.
2.2. AR

2 AN CSR EE2 ALK THO| X|ZfSHe ALE LCHO| Al Mol 252 o|0[siT CR HH2 MHATO|M ALSE 282
HEHASI0| 42802 TSI (Mohr & Webb, 2005; Park & Chang, 2010; Yoon & Kim, 2014). T+¢H O|0]X|& A 1CHY| Cfist
AHX JHO| TR FREQI AET 2L ol 52 ofnjsi, 42 22 7| o[0|X|Q| JHEE ELfE AxX RO XEE
FCHLee, 2018; Lee &t Lee, 2015). S LA AFEZX L] CHo A THO| MO 2 SO EMN

k= olOjsict.

<.

i

hu

ro
1=
Of
I

rnr o
0x
00t

Il

Table 1. Demographic characteristics of samples

Demographic Categories Frequency %
Male 250 70.0
Gender
Female 107 30.0
20’s 253 70.9
Age 30’s 78 21.8
Over 40 26 73
Highschool 8 2.2
. College 231 64.7
Educatoin o
University 86 24.1
Graduate 32 9.0
Basketball 40 11.2
. Volleyball 30 8.4
Favorite sport
Baseball 209 58.5
Soccer 78 21.8
Total 357 100
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31. 5879 MEE 3 EYE

ol

2 A0 AR B 2o ME|Ret EfEEE ABTSHY| o MEE BAI 20N Q02 MZ 5HUCHTable
2). FEEHO| Motz = x2=442.170(p<.001), df=142, CMIN/df=3.114, RMR=.065, CFI=.916, RMSEA=.0772 2 Tt
KOl "It 7|E S 4%5hs AR LENRCE Mele 24 A1 RE 20I0| YtE g3 7|FX| el 7 0|4 555t=
Ao 2 =I5t O (Nunnally & Bernstein, 1994), 2 A &#Q19| 71 & A &| = (Construct Reliability: CR) E3H 78 A3
St= A2 LIELE 78l HBEIEMO| L ACHAnderson & Gerbing, 1988). CHS L 2 Tt EtEtd HE 2
2/sll 24tFEX|4=(Average Variance Extracted: AVE)E 4HESH = 0|2 A2HAH| 0| M& 2ot Hndt= HXE =¥t
RUCH<H 3>, 4 ZF B0 AVEZ2 7|&EX(Q 55 2ot MEA 2| MEZ40| AVEE RSHX| Y= A2 LIE}
Lt I ELEE 0| 2ol g A CHFornell & Larcker, 1981).

Table 2. Confirmatory Factor Analysis
. Standardized ,
Variables Items Estimates S.E. t Cronbach’s o CR
Item1 728 - -
Item2 .819 072 14.947%**
CSR 874 878
Activities Item3 .904 074 16.247%** : :
Item4 751 .069 13.725%**
Iteml 763 - -
Team
Image Item?2 829 075 13,759+ 194 -802
Item3 677 .084 11.878%**
Iteml 716 - -
Team Item2 .588 .088 10.186%***
Identification Item3 .847 .097 14.012*** 775 822
Item4 .763 .092 13.021%**
Item1 778 - -
Item2 .830 .073 16.329***
Attitudinal
Loyalty Item3 847 075 16687 882 883
Item4 777 .065 15.159%**
Item1 .662 - -
. Item2 716 .105 11.332%**
Behavioral 818 821
Loyalty Item3 .845 .108 12.609%** ' '
Item4 .694 .103 11.057***

¥2=442.170(p<.001), df=142, CMIN/df=3.114, RMR=.065, CFI=.916, RMSEA=.077

Note. ***p<.001
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Table 3. Correlation Analysis

Variables Mean 1 2 3 4 5
CSR Activities 3.46
Team Image 3.81 .624
Team Id 3.30 451 459
Attitudinal Loyalty 3.90 .381 409 537
Behavioral Loyalty 3.11 .352 .155 557 .563
33.12d H5 A
AZX POl (SR SO| 2 WHHTo| #E IS 2N 8 HHLEH(Maximum Likelihood
Estimation)2 &% 7ZYHA 2 242 +HBIA20, <Table 4>2 20| AFZHO| Hohd X HUH A2
ot +EoR HOIE|QICh #Ol 7 B 9 A& AF A1, CSR E2 T o|n|X|of P ojx|o, 2L ojn|xlE
SLA0 Fe2 0Kz A2 LIEHETE £ SYA = BEH 520 dE XN, =X SdE= O[0jM &
S8 S4=0| &S OX|= A= LIEIGD, 0|¢2] ZIM0|M olg 4= ARO0| Azx JE SHE HEIF HF
= flof dET Yo RE BQl 2t BAIL Fol0jgt W E LIEIL} 2 Z¥O0| 2Ok FEo| CSR &0 IHE &
ME SEIES MYste O e Ho=2 olgrt.
Table 4. Testing Final Model
Unstandardized Standardized
RIS Coefficients Coefficients el t
CSR — Image 651 .644 .069 9.394***
Image — Identification 532 .518 .069 7.664***
Identification — Attitudinal 554 .583 .062 8.877***
Attitudinal — Behavioral 623 591 .072 8.606***

%2=512.922(p<.001), df=148, CMIN/df=3.466, RMR=.097, CFI=.897, RMSEA=.083. ***p<.001

Note. ***p<.001
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