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Possessions for Me, Experiences for Others: Preferred Gift Type in Gift-giving Behavior for
Self or Others and a Moderate Effect of Emotional Disconnection Level
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Abstract

Consumers purchase gifts for themselves and for others. This research examined whether one's preferred purchase
type (material or experiential) would depend on the gift recipient (self or others). A total of 200 participants took
part in online studies via Amazon Mechanical-Turk. Based on the construal-level theory, people will focus on
concrete product attributes for psychologically close objects; however, for psychologically distant objects, people
will concentrate on abstract product attributes. Study 1 demonstrated that participants preferred material over
experiential purchases in self-gifting situations, while they preferred experiential compared to material gifts for
others. In Study 2, it was found that individual differences in emotional disconnection moderated the effect of gift
recipient on preferred gift type. Specifically, the differences in preferred gift type increased as one's emotional
disconnection level increased. The results of this research have theoretical implications in terms of extending
construal-level theory to gift-purchasing behaviors. Furthermore, this research has practical implications for

marketers and advertisers. Limitations and possible future research directions were also discussed.
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(a) Self condition

Today is the day you must pass your driver’s license drive test! This is your
first trial and you feel the tension... You try to recall all must-do things during
the exam (adjust your seat, buckle up, look at the rear-view mirror...) and
you perfectly secede in doing this.

That's it, it's your turn, and everything goes very well!

The driving test has just begun and the examiner lets you know that you're
very good at managing your stress. As the test goes on, the examiner
mentions that you handle the car very well, you stay calm, you respect all
the instructions and you drive perfectly until the end of the test.

No surprise then, you have passed the driving test with success. No matter,
a success even if it is predictable is always pleasant!

(b) Other condition

Today is the day your friend must pass his/her driver's license! This is friend's
first trial and he/she feels the tension... He/She tries to recall all must-do things
during the exam (adjust your seat, buckle up, look at the rear-view mirror...)and
he/she perfectly secedes in doing this.

That's it, it’s his/her turn, and everything goes very well!

The drive test has just begun and the examiner lets he/she knows that he/she is
very good at managing his/her stress. As the test goes on, the examiner mentions
that he/she handle the car very well, he/she stays calm, he/she respects all the
instructions and he/she drives perfectly until the end of the test.

No surprise then, he/she has passed the drive test with success. No matter, a
success even if it is predictable is always pleasant!

Fig. 1. (a) self gift-giving scenario and (b) other gift-giving
scenario
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Table 1. Lists of gifts presented to participants

List B
(Material gift)

List A
(Experiential gift)

Concert ticket Hand-made pen

Sightseeing boat ride

(available in over 50 cities) Sunglasses

Ticket for comedy night Headphones

Wine tour & tasting Leather gloves

Cooking classes

(four sessions) Wallet/purse
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Fig. 2. Preferences in material products over
experiential products

5. AT 2

QUG BE T AN AESHAT, T
R LERES

Ko
rO
[\)
=2
x
rir
N
;E
o
do
roh
ol



96 sl - UsH - =2 - 0|HY

3L 7Py stel AN S

ks AES sl A
F 7wk 204 o)Ak Aele At

AZ=E AshA &

Bgow At

P
al

5.1. ACHA

Amazon Mechanical TurkE E3l v|=ol| AF3I=
Tk 204 o]e] Al H 100 o] Aol ed 3t Th

71 7HEE HE 43%, 43S 57% A Hrkak

o] FH AL 37.0941(SD = 12.33)A ek A=
A S 5 AE ZAN = 47)0L} B0lS 93 A&
ZZAN = 53)° 7292 DAk
52. SE=T
52.1. ME M AlLRZI2

A7MAELS AAl S8 ERlS 9%k AE AFE A
of T2 dFH ek AUE s B, treE
A zupze] ZAl F2 ERRIA & AES IE=
ME o] AskS HASATE ARA S Alue] 2= ot

Fig. 3ol #|Ala$ith

Imagine choosing a gift from the list below to purchase a gift for yourself
in preparation for the upcoming Christmas(The goods listed below are
priced the same).

Imagine choosing a gift from the list below to purchase a gift for others in
preparation for the upcoming Christmas(The goods listed below are priced
the same).

Fig. 3. A self gift-giving scenario2 and a other
gift-giving scenario2
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Table 2. Mean score of emotional disconnection level by group
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other 6.31 3.25%*
**p < .01
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Fig. 4. The interaction effect of an emotional
disconnection in a relationship between gift
recipients (self, other) and material products
preference
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