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A Research of Passengers’ Perception on Benefit to Repurchase
Intention through Price Reliability: Focusing on Comparing National
Carrier and Foreign Carrier between Incheon-Dubai Air Route
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[Abstract]

This research focused on such a passenger sample that used to fly between Incheon int’l airport(ICN) and Dubai int’l
airport(DXB) using either a national carrier or gulf carriers because the route between ICN and DXB is one of the international
air routes with the toughest competition under the global pressure of open air transport market. Based on the results from the
empirical research, this paper proposed a competitive advantage which a national carrier must have to cope with global
competition under the open sky policies and implications for sustainable strategies of them. National carrier passengers perceived
product benefits had a significant positive effect on price reliability in spite of lower price competitiveness. Following the
empirical analysis results, it was proven a national carrier should try to improve product benefit sought by passengers to maintain
sustainable competitive advantage in the market against foreign airlines.

Key word : Open sky, National carrier, Gulf carrier, Benefit sought, Product benefit.
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19443 129 7 v]=; 17}101]*1 5270= vl aEe] Aol <
3 BFAYEE ARk OHA T F ok AT 7
T(ICAO; International C1V11 Aviation Organization)S £HJA] A
7] 39 AEy FAFFS HEE 03 JES 59
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91gh &4 (transport right)< H317] 94 = 2
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Ho2 FHHE

“« We,

Organization,

the Member States of International Civil Aviation

resolve to actively pursue the continuous
liberalization of international transport to the benefit of all
stake-holders and the economy at large” (A I7Fe}& 772
S g0 24] BE oa) A5 HA DA HES 93]

A FAGE25) A% A5G FH oz FHP A

= 495

ATt S TAIRD @ E227}0] (open sky) 2 1]
o] dHHA Feh= FHF R wAFE ST E
A A G GEAL] ol AlghS Falstal a3 AES N
w2 Aasta ek o) 9 A+ AlH(full liberalized

market access)®| 2= S AR Sk A A I s

NM FE m Mu| 20 A A7 ojste] AR 8
o} T o]gh= AFEFL] A1 Y] oA 7o) AA

7] o] A1 FolAHE-e el Al oI5t 7o) A
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51, kg 7HA Aol AR, F74491 94 9
o Aol A S we FEAEE] FFAY HolEA
Sk 71 A3 A5 FBAE el Hujs o)

o] =

Wk AP FIAL TS 5 ol AeE FRE S A
CES

Tefuh s 30 FEAES BEARE B FE
A9 GFAE 0] A G HE thoke 4 92 won] A
g7] Pl Al o E Y F AL e B ) e
go] G3Ab5ol s BESA e SA3 AN U
F715h 71 AN 5 ApEste Mul sz v R 49 G

FAYNA 0.8 FAska Yrka F95ha ek,
w5tst fede] olel FAAo] tis) ohgelnl el =
(UAE) Z 433419 A3k 43502 343 9]
% AFBAE B2 WA S Fal AR File] A
ol nh AIA S WA R ek FIENATE
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Table 1. Design of measurement scale(survey questionnaire)

Lafrent References Memo
variable
Benefit - Park and Sullivan (2009)
sougrrw]te (|1 3) - Kim and Kang (2005)
- Kim and Joo (2015)
Product - Ko and Lee (2017) [21]
benefit (11) - Seol and Choi (2018)

Satisfaction (5) - Setiawan and Sayuti (2017) [22]
Repurchase - Chen and qu (2017) [23]
intention (5) - Lee and Chi (2012) [24]
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E 2. 2o1d Q0IFM oy Mt AT A E, G4 et o EEH F 671
Table 2. Model-fit for Confirmatory factor analysis O AAHTFES EUE HFE 7 93 H2E =&3)
T 3,240 AN AT MBS AFe) 98 A2
. M| fotug | T el g sRet EAR, 5LD ATRIL B2 /14
3,025 BAAYo] £ R TAL o] §AET uF FFA 7}
1030496 1 9391 (ogg) | 02O 871 Ao g oz AW JF7A A Sl 2} B
RMSEA \F - T - el A 75‘%‘%30_] *Jﬂﬁai FTH By = S Ay
A} 01471 vl 5k} 3t ok
1069 888 922 914 922 g Agte 24 S T8 B o] grEojor ARE
A ARE A E 5 vk $-41 Table 4.5 4 FEA) o] &
o] By APEE HoFal vk HA 2y A EE e
4-2 HBIZAL0|SZ0]l CHE A= EA U 7M™ HS U= CMIN/E 7} 2.574 5 w4 o] 88 whek 75721 3.0 v
WS Ho]FEITE RMRE 03002 7154|2105 n|REO 2 v
TZRAAE A B4 adPAa AREHoR e 5] APEES BT o, GFI L NFI 94 8
TR AR A eQEN S T AAWTE g Rk gk )l 90l AR eAIE YERATE TFT 926, TLI
o] Al S AZskg ) 915 % CFI .925% &4l &|o] =83 gk =221 95 3]s}
R SR AFEE e
E 3 IApS ¥ 25 HaME 28 HET A5
Table 3. Goodness of fit for latent and observed variables
v::;ZT;s Observed variables estimate Stz;?rcéz:rd C.R :ﬁ?ﬂ?:{: SMC
Airline expresses my image 1.000 - - 777 .604
. Consumers like me prefer this airline .868 .055 15.739 .720 .519
Sg;”nbe?:f I am proud of this airline 1.262 1066 19.152 845 714
Airline makes me feel social recognition 1.244 .060 20.764 .902 .813
Airline fits nicely with my social status 1.268 .065 19.653 .862 744
Service quality of an airline is very excellent 1.000 - - .850 722
Service Airline service makes my trip comfortable .989 .039 25.158 .900 .810
benefit Airline provides me with various convenience 1.032 .039 26.525 .927 .859
| depends heavily on many airline services .934 .040 23.238 .862 .743
| travel for different airline experience 1.000 - - .857 .734
Experiential | | like to have brand—-new experience 1.014 .047 21.469 .847 717
benefit | am always curious of new airline service 1.019 .049 20.663 .825 .681
| travel to see interesting attractions .947 .051 18.659 771 .594
. | travel to get distinctive moral lift and energy 1.000 - - .786 617
Psyg22§§|ca| I fly for the vacation and relaxation 1.152 063 18.287 840 705
| can relieve my stress from an ordinary life 1.151 .061 18.936 .874 .763
Airline matches with my needs 1.000 - - .832 .693
| am satisfied with my choice for the route 1.033 .046 22.460 .867 751
Satisfaction | | made a good choice to spend my money 1.001 .046 21.563 .845 714
The quality of my life is improved 1.075 .0583 20.334 .814 .663
| barely feel any inconvenience during the flight .949 .048 19.797 .800 .640
| will repurchase this airline’s ticket 1.000 - - .799 .696
| have an intention to reuse this airline 1.035 .046 22.331 .854 .730
Rlerﬁzrn?:nse I will recommend this airline to others 1.126 048 23.652 883 781
| want to reuse the same flight again 1.079 .047 23.069 .900 .759
| intend to pay more money for this airline .989 .050 19.807 .869 .628
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Table 5. Model-fit for path analysis of a foreign carrier

CMIN df RIS RMR GFlI CMIN df LY/l RMR GFI
(p—value) (p-value)
2.574 2.044
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