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o] AxA A 713 d9o® & F olvh

<E 5> A4 29| 7|5 7Y
718 &
g Az g
oy | wd| =
zloizio|
= 2T AR v
o
x1E9|
ot HEo} XA OIS Saf A A v
—=
7|5l9| ~ -
=xj= 7lE Hde Sall 7151E MY v
o8t 718 fE 72 W2 glou], S2HAlsi,
RS susp| sism Al MBI Sof 2ol v
SELEA] 7I& F=(Technology push) v
2| = AIE Z42)(Market pull)

<y 2t ol =E FPAE

S 4R WEY 20 EHF Aol

Aelstel At 7]

Al & (Market)

7|Z (old Mt (new)
7I1EAMY
7= [214]) 7=
(old) oI
(2]
&
(Tech.)
M =A
(new) &
<O 2> AIET 7|=0f it 7|5 REel /X
4.3 NEY HYW Lo o
Wood et al.(2014)> 713 el wheh F7ke] dge] &
gk stk A Asty, 18 Shane(2012)L 7)3]= ZE-3
02 AEF F-EF(Means-ends)®] Ago] AL, T 7=
o] AL ekke] 47 (Slight modification) o2 rAYsoial #|Qk
B BAL olzid A9 Aol BE YL FAA A
or Fae A% T HA B9 A9 WA 3
Aol Wolgh B st olsiE TtRuethe Aolth

(Wood et al., 2014).
Wood et al.(2014) FHA FF(Legitimacy building), *|2]
S ¥Hknowledge assimilation), A1 L2 AlZHQuantifying
market demand), A+l 2rH(Resource acquisition)®] 4 714 =
Helx 713 §38E 97k 713 X % (Opportunity
driven action)®] EEhdok s, olel st QAo RS A
A7HEAl el Fask AAMEE Frha AlFStHWood et
al., 2014).
olglgt vl 7}4] W FolME A 752 53] Az 7
3loA - FQsteh dvsid Az
A9 Ael(status quo)ell E=HEE7] ko ]E]-(Wood et al., 2014).
A& 59, ntsE dEOR AMete Tles et
AMAEE AEdte 7k = Ao, e 3952
of thall @Aof 3t Wood et al, 2014). WHoF A| 28 A}¢lo]
A ey graA Xohd, Y 7I9S AARIEA, &
7('1) §J-E7]- L ﬂ-oﬁxﬁ Ag}_o] 5‘E017<]E]'(Meyer & Rowan,
1977). olglet +3& 53] fal FArtelA 71 dast
AL Ao] FFah= s8] A2 FH]e)e] AFsh=
A0l U AEA A5 sl @ Sk Sltk(Tolbert
& Zucker, 1983).
E}goi A2 g EW Esk Fal 719l A -
Q3 QH‘/]CO}”% ’\HE‘OF X]QO]% 71% 22
"C~ Mz
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o g3 diet u ATacld AR J)%e] 7% ol &
3910 = 71eAKiske Belo] A, S
*1(Open innovation)> %2} 2] 7] 7|(Organizational
boundary)E HYEE A9 sF5YE ARITRIER
2015; Chesbrough, 2003; Mortara et al, 2011). =, %
(Inbound)- 7N 71=8Arle] ZAfole AAE LR ol
1, fE(Outbound)- 78 7]=Ae] Aol 7s ol
(Licensing-out)3} #A}3KSpin-off) S &3t}
o]z]& 7143} A1g9] AA|(Linking)= Markham(2002)2] <1
H 3>5 FAlA Bk g4 olaE ¢ vk F, A7
2ot AN Vel gk AlEa A v Zﬂ_@lol‘)r,
AAL ZAAD AL Rt o Fdsite slolt
(Markham, 2002). webA 7] ZdAks A9 7]l gig
FAE I 7FsAE B flaletE, wRek AR
FARFEI FYQlo]l JAARESHA AYE FFstofof &

ll l‘

rlr

s

Al mEH, §34 71s WA A, Fvke AN

715 9Alel sl s Fdsitta B whd, AR
a3 s £ A 42 (Disconnect)o| 2k St
(Lubik et al, 2012). kst 183t 7|&2 5 7HAAE
(Value chain) AFe] AFol 9xlstel, HZE u23 felEo]
7] wlE-o|th(Arora et al, 2001). o]X¥ HZE 1A QF
(Customer needs), 2.¢+4 4 W 7IxAME A 3179 719 =
of tigh A4 $52 7199 BEAAS ST AMaine &
Garnsey, 2006), 71714 391 7]9]o] vlF4 dst @Al
Holg W A7het ol 247} Frh(Rogers, 1995).

O

3

M
M
P
M
P
M
P
T M
P m
. \ "
M
M
< »>
Technology Product Customer
Capabilities Aftributes Needs

<38 3> 7|=-HME-AIE 247|(Markham, 2002)

AT 7% 2 9 A ZFA] et FAFel g 9l
of tist se] A7t Fak Fksta gtk AT AW
(201902 71937} A&, Fal o=k A ) S5
2 2 AEE AREEER S, A9 3RF0)E V1Y
7b EREHES), EYD SXEES), 714 SE

HAZRAT M152 F32 (FA692)

HR)E 7] Ao 9 v Q0% AAEH L, F
FA(2010; 2013) 71EH9719Y MEYAEA U 7l%£
TR eI S A el AQEA (A A

a2t Vs
2 FAs olHd dyE2 Ve A9
g A4S FhetaL o, Vs A7 LﬂE 47
Agdel tali FE< shal Al
e A e FRske dT7AEddAs ARt ool
ool FdAsde o w§3 A7 Aol e B
ot vselM e mAfEetelY FRlgEke] Fdus 22
#2191 TEC(Technology Enterpreneurship & Commercialization)©|
stoldlA=rA WA7Ide Fdshed ot Ful wg3t
Jox s o] lvkel &3] 8, 2014). SUlolME vl
] NSF I-Corps AF1¥} AAIE 973 1-Corps AFSIe] AAIH
Stk 71 FQ T2 73S MVP(minimum viable product)E
g Haes FFshs ofold) AFolrth ofet Al
A 7l HA S gska, ARl &
k7] 91k vheFet AHAAE ATk, T, 14 59 dl

[¢]
G =S A Aok At 2o A

A
N

ol ox rIr

TIREA7IA S Aol freld 9

Jlm o

12 M o» 2
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oftt
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9 34 713 del 2
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A1 ARJE whdshed Sgo] 2 ¢ Stk g AEA
7199 e gl A H2o A7E Aestol, 4
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A A 71l digt ARF Y Tl dsidE dF
7R AbS STk

2 A7e EA L?L?JH SHAE 7HI YEel=
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A Conceptual Study on the Types of Entrepreneurial Opportunity
and Laboratory Start-ups

Zho, Young Pil*
Lee, Jong-Keon™

Abstract

This study focuses on the proposition that the qualities and environmental conditions required for exploring entrepreneurial opportunities
and realizing entrepreneurial opportunities depend on the types of entrepreneurial opportunities. In particular, this study aims to identify
the type of entrepreneurial opportunities for laboratory start-ups, which have recently been gaining policy level attention. If the type of
entrepreneurial opportunities for laboratory start-ups is identified as discriminative, appropriate start-up support policies and training
programs can be established.

For this study, eight major papers were identified among the papers of last 30 years related to the types of entrepreneurial
opportunities. After, the classification attributes for each opportunity type were derived. Then, the existing theories of recognition,
discovery and creative opportunities were organized, critically reviewed and reorganized. In addition, the substance of laboratory start-ups
was verified according to the standardized classification attributes of the revised and reorganized opportunity types and newly classified as
‘creative opportunity’. This study also presents networking capabilities and market orientation as examples of the capabilities needed for
entrepreneurs of creative opportunity type.

The implication of this study is that it makes it easy to discriminate ontological typology of entrepreneurial opportunity, derives
important classification attributes, and that it organizes them conceptually. In addition, it critically reconstructs the problems of confusion
in the existing typology, and based on this, the type of entrepreneurial opportunities for laboratory start-ups is determined as creative
opportunity. These achievements can contribute to the improvement of start-up policies and start-up training programs according to the

types of entrepreneurial opportunity and laboratory start-ups in the future, resulting in realization of actual results at the start-up sites.

KeyWords: types of entrepreneurial opportunities, laboratory start-up, academic spinout firm, research-based spin-off, recognition

opportunity, discovery opportunity, creative opportunity
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