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Abstract The purpose of our study is to conduct a general-quantitative analysis of fandom activities and
verify their organization types and effects. The results are as follows. With regard to the comparison
of effect size, the variable related to the social and economic field showed the greatest effect size,
which was followed by individual behavior and individual mentality. In terms of influential factors of
fandom activities, the effect size of positive variables was intermediate level while the effect size of
negative variables was low level. In addition, the effect size of fandom supporting idol groups was the
greatest, which was followed by of fandoms supporting sports stars, and actors. In terms of the effect
size with regard to the influence on fandom among the objects of study, the effect size of university
students was the greatest, which was followed by the whole, adult, middle and high school student, and
middle school student. Meanwhile, the result of the analysis according to the classification by country
showed that China had the greatest effect size, and the US also showed quite a big effect size. On the

other hand, South Korea showed a low level of effect size.
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Table 1. Meta—Analysis Article List

Rﬁz‘;:ﬁ';ie Author Sample Size  |# of sub group

6 Kim, et al. 417 2
8 Kim, S. A. 300 6
" Jeon & Han 1,792 3
12 Lee & Chung 1,312 5
13 Jung, et. al. 1,865 4
14 Nah, J. E. 1,088 2
16 Seo & Yang 2,351 12
17 Choi & Kim 1,979 2
18 Ahn, et. al. 1,734 3
19 Lee, et al. 260 1
20 Lee, S. H. 100 3
21 Cho, A. N. 592 6
22 Q. Yuan 355 12
23 Kim & Choi 259 8
24 Lee, Z 453 9

Sub Group Total: 78
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4, HA1Aqt Table 3. Total Effect Size
_ _ _ Model # Effect Size SE P
4.1 HEHS A WA B 03|
Fixed 78 0.201 0.007 0.000
Wl TS 1571 =22 AA avf=7]o] Het Random . 0437 0,020 0000

A= ol 2t A48 A A7 Q=1901.435
(P<CO0DNE Z2 BT QA= o] FEH =
HAR7VEE 71Z6te] 15709 /i A+E9 80377}
oldA]l Ao R EAEQt}. E3t o]dd AHFE st
27 2835 4= =4, [-squared’} 99.2642 &2
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Table 2. Total Effect Size of Famdom activities on 15

Articles
Model # Effect Size S.E. P
Fixed 15 0.202 0.007 0.000
Random 15 0.406 0.094 0.000
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Table 4. Effect Size by Dependent Variable Group

Dependant Variable # |Effect Sze| SE. P

Group
Individual Psychology 31 0.134 0.038 .000
Individual Activities 17 0.307 0.050 .000
Social Economy 21 1.114 0.049 .000
Social Relationship 9 0.075 0.072 .298
Total 78 0.408 0.244 .095
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Table 5. Fandom Activities Effect Size by positive or
negative effect between variables

Effect Direction # Effect Size S.E. P
Positive 57 0.526 0.047 .000
Negative 21 0.196 0.077 .01
Total 78 0.367 0.154 .026
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Table 6. Effect Size by Fandom Characteristics

Fg:gjg‘ # | Effect Sze | SE. P
Actor/Actress 6 0.238 0.117 .042
Sports star 2 1.068 0.201 .000
Idol Singer 16 1.069 0.075 .000
Not classified 54 0.263 0.037 .000
Total 78 0.648 0.2562 .010
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Table 7. Effect Size by Research Participant Group

Participant # |Effect Sze| SE. P
Group
Elementary School 2 —0183 0133 0.169
Students
Middle School Students | 25 0.129 0.038 0.001
Middle & High School 1 0.184 0.058 0.001

Students

High School Students 7 -0.044 0.070 0.526

University Students 2 1.067 0.148 0.000
Adults 3 0.700 0.166 0.000

Not Classified 28 0.942 0.040 0.000
Total 78 0.393 0.185 .033
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Table 8. Effect Size by Participant Nationality

Participant #  |Effect Size| SE. p
Nationality
Korea 55 0.147 0025 | 0000
USA. 2 1.067 0144 | 0000
China 21 1113 0045 | 0000
Total 78 0.771 0.390 048
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Table 9. Results of Trim-and Fill Analysis

Studies Effect 95% Cl
Trimmed Size . " Q-value
Minimum | Maximum
Observed - 0.201 0.187 0.215 1,901.435
Adjusted 2 0.155 0.140 0.169 | 2,803.631
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