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Abstract ‘Hansik', or Korean cuisine is one of Korea national brands. To understand the domestic
consumer awareness of Korean cuisine, data was gathered under the keyword search, ‘Hansik." Textom
3.5 was used to gather data from blogs, news media found on Naver from November 1, 2018, to
October 31, 2019. The results from frequency and TF-IDF analysis indicate that the 'buffet' had the
largest proportion in terms of consumer awareness to Hansik. Also, broadcasting contents starring star
chefs had a great influence. The Hansik awareness did not remain in the domains of its traditionality,
but also branched into extents into areas such as fusional and gourmet cuisine. UCINET6 and NetDraw
were used to conduct CONCOR analysis. Four cluster formations have been found; various food cultural
cluster, high-end restaurant cluster referring to aired restaurants on media, Hansik brand cluster, and
Hansik buffet cluster. This study proposes presenting a various menu of Hansik which use a multiple
number of ingredients. Also, a promotion that introduces fine Hansik and a development of marketing
views and media contents about the convenient HMRs make the associated imagery of Hansik to be
strengthen.
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Table 1. collection data

division contents

search keyword Hansik

collection scope Naver(blogs, news)

collection period 2018.11.01.~2019.10.31

collection tool Textom 3.5

collecion volume 21419 case
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Table 2. Rank for keywords related to 'hansik’ by
frequency analysis

rank word frequency|| rank word freq\L/Jenc
1 hansik 13055 26 CJ cheilJedang 951
2 buffet 6562 27 representative 947
3 gourmet 6549 || 28 | broadcasting 875
cuisine
4 menu 2157 29 show 872
5 korea 2126 30 time 865
6 food 1977 31 chinese food 861
7 eat 1807 32 eat 840
8 box lunch 1783 33 bar 828
9 taste 1775 34 lunch 828
10 cook 1675 35 progress 827
11 place 1655 36 brand 819
12 delicious 1621 37 management 809
13 make 1385 38 foreigner 781
14 chef 1380 39 craftsman cook 765
15 home 1328 40 visit 743
16 fusion 1267 41 nature kitchen 720
17 today 1210 42 recommend 720
18 enjoy 1153 43 introduce 718
19 seoul 1126 44 meal 705
20 bibigo 1115 45 japanese food 702
21 this time 1053 46 side dish 701
22 restaurant 1047 47 high-end 687
23 |cheong myeong| 1035 48 like 673
24 | western food 1017 49 hello 660
25 cuisine 999 50 price 649
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Table 3. Rank for keywords related to 'hansik’ by
frequency analysis

rank word TF-IDF rank word TF-IDF
1 buffet 13660.89 26 this time 3179.708
2 hansik 11522.07 27 bar 3173.346
3 gourmet 1121544 || 28 |representative | 3124.717
cuisine
4 box lunch 6616.479 29 | nature kitchen | 2970.785
5 korea s545.417 | 30 | o@fSman | oggs 75
cook
6 menu 5320.763 31 eat 2902.409
7 food 4945414 32 broadcasting | 2897.34
8 eat 4856.331 33 time 2874.424
9 taste 4693.962 34 | Chinese food | 2866.823
10 cook 4685.478 35 show 2860.574
11 place 4452.456 36 brand 2834.79
12 delicious 4448.376 37 lunch 2817.293
13 chef 4296.52 38 progress 27815
14 fusion 4210.284 39 foreigner 2774.986
15 bibigo 4137.619 40 | management | 2732.134
16 make 4005.403 41 | hansik battle | 2659.099
17 | cheong 3975801 | 42 | side dish | 2562.917
myeong
18 home 3956.938 43 visit 2556.16
19 today 3545.768 44 recommend | 2546.403
20 enjoy 3534.458 45 high-end 2545.377
21 seoul 3533.726 46 meal 2500.287
22 restaurant 3469.605 47 introduce 2493.943
23 Che\'l(j;dang 3459.615 48 | japanese food | 2481.599
24 | Western food | 3283.692 49 Daegu 2445.053
25 | cuisine 3244925 | 50 korean | 399 939
restaurant

TF-IDFEY A& 49 50971 Aelgt dye
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Table 4. Group of CONCOR analysis results

cluster node

box lunch, chef, craftsman cook, western food,
1 japanese food, chinese food, progress, cook, cheong
myeong, make, show

high—-end, restaurant, broadcasting, fusion, bar, time,
2 this time, home, taste, enjoy, management, eat, menu,
taste, gourmet cuisine, seoul

CJ cheiliedang, bibigo, korea, representative, brand,
foreigner

buffet, nature kitchen, cuisine, eat, lunch, meal,
4 delicious, price, side dish, visit, hello, recommend,
introduce, hansik, like, today, place
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