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Abstract The purpose of the research is to propose ways to activate package tours through active
promotion by verifying the motives and constraints pursued by customers of package tours,
highlighting the advantages of content development and package tours that are revived in their needs.
This study verified empirical analysis using SPSS 25.0 for 481 adults aged 19 or older who experienced
package tours. The results of the research analysis are as follows. First, the daily escape, external
activities, and service appeal of the tourist motivation were all verified with a positive impact on
attitude. Second, it was found that the inherent constraints of tourism constraints had a negative effect
on the relationship with attitudes, but the structural constraints were not significantly affected. Third,
attitudes have shown to have a positive effect on satisfaction. Based on these results, I have described
what factors tourists feel important when participating in package tour products, and hope that The
factors will be useful in exploring the development of customized products required by tourists. It will

need to be expanded to realistic comparative studies needed to revitalize package tours in the future.
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Variables Item Questionnaire question Related Studies
DE1 I can relieve body and mind fatigue
Daily DE2 I need a refreshment H. Y. Park(2017),
Escape DE3 To relieve stress D. H. Cheon(2015).
DE4 To give a pattern change away from reality
Outeid OA1l I have no travel experience D. I Kim et al(2015),
Athli;'iltiZQ 0A2 I am not confident in language communication J. B. JANG et a.(2019),
) . WL .(2019).
OA3 I don't have enough travel information in advance J. W. Hong et a( )
Service SA1 | Because of the variety of package travel products K. S. Lee et al(2015),
Attraction SA2 I can see many places in a short time Y. S. Yeo(2016).
Implicit 1IC1 I don't think package travel will be fun
Constraints IC2 | I'm not interested in a package trip H. H. Jeong et al(2016),
Structural SC1 | Because of the transportation inconvenience of the destination Y. H. Lee et al(2017).
Constraints SC2 | Because of the problem of the natural disaster at the destination
AT1 I think package travel is positive.
Attitude AT2 | I am happy with the package tour. S. J. Kang et al(2015),
AT3 I like package travel. R.A. Lee et al(2015).
AT4 I favor package travel.
SA1 I like my feelings on a package tour.
. . o - K. U. Liml(2015),
Satisfaction SA2 I am generally satisfied with the package tour. H. Y. Parkl(2015).
SA3 The package tour met my needs.
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WA 27078(56.1%), 914 2117 (43.9%) 0.2 FAE ]
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Table 2. Characteristics of survey samples

Spec. Respondents %
Gender Male 270 56.1
Female 211 43.9
20—-30 89 18.5
31-40 156 324
Age 41-50 146 30.4
51—-60 76 15.8
More than 61 14 2.9
Hhigh School 32 6.7
Academic College 56 11.6
ability University 266 55.3
Graduate 127 26.4
Student 53 11.0
Housewife 19 4.0
Employee 180 37.4
Occupation Official 103 214
Service Industry 26 5.4
Self—employment 24 5.0
Management Technician 13 2.7
Other 63 13.1
Below 1 M won 41 8.5
Average monthly 1-2 M won 70 14.6
income 2—3 M won 180 37.4
Over 3 M won 190 39.5
Alone 16 3.3
Couple 44 9.1
Travel companion Family / Relative 264 54.9
Friend 109 22.7
Member / Colleague 40 8.3
Other 8 1.7
All 481 100.0 100.0
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A8l F17 2Q1FA WHo g HIRAF % (Composite  tH(Square Root) #ke] A grxvt & 750 3
Reliability) 9+ AVE(B-24F 3235 A6kt & BhaAde] dvH 741 B 378 A3 Table 494 2ol
2] A3} Table 33} Lol B = gho] 0.84104 2z} ZFAIHAS] AlF<t (A ghel daaAle] Al
0.9557HA] UEbom, ST gk AVE(H w2 gOoizbd ghro 2822 2 Ao S4% A+
FEIHE 0.67914 Aol 2yl 7 frofsk o) B e shHEE Ao B2 ZeE wukdch
Table 3. Validity and reliability test for latent variables
Construct Items Factor Loadings t—value Cronbach’s a Composite Reliability AVE
DE1 0.812 34.267
il DE2 0.829 33.208
Elzi‘;;e - o1 000 0.842 0.894 0.679
DE4 0.758 19.726
OAl 0.855 29.682
A??fffﬁl 0A2 0.882 43.995 0.809 0.886 0.723
OA3 0.812 20.520
A?f:;:;:n :i; zzi 212; 0.734 0.881 0.788
Csr‘l‘;]rl;ﬁm E; 322; i;ig: 0.718 0.873 0.775
C?;Sgi;i :2 3:2? i:;i 0.621 0.841 0.725
AT1 0.909 78.226
AT2 0.914 94.608
Attitude 0.937 0.955 0.841
AT3 0.915 73.351
AT4 0.930 122.956
ST1 0.918 98.156
Satisfaction ST2 0.922 88.176 0.907 0.941 0.842
ST3 0.913 92.197
Table 4. Discriminant validity test
Variables 1 2 & 4 5 6 7 8 9 10
1. Daily Escape 0.824
2. Outside Activities 0.030 0.850
3. Service Attraction 0.140 0.347 0.887
4. Implicit Constraints —0.136 0.028 —0.185 0.881
5. Structural Constraints 0.053 0.343 0.204 0.324 0.851
6. Attitude 0.413 0.239 0.403 —0.280 0.109 0.917
7. Satisfaction 0.368 0.191 0.369 —0.195 0.109 0.798 0.918
8. Gender —-0.077 | —0.084 | —0.034 0.030 0.028 —-0.078 | —0.032 1.000
9. Age 0.033 0.067 0.094 —0.004 0.115 0.013 0.047 —0.174 1.000
10. Travel companion -0.103 0.118 0.029 0.014 0.017 0.009 0.022 0.059 0.187 1.000
Note: Values in the diagonal are coefficients of the square root of AVE
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