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A study on factors affecting the use and performance of SMEs'
overseas marketing support projects

Bok-Hoon Jeong
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Abstract Rapid changes in the environment, such as the 4th Industrial Revolution, provide crises and
opportunities for SMEs. The government is trying to improve and expand the SME support project, but
has not been able to achieve the desired results. This study studied the effective performance factors
of overseas marketing support projects in response to changes in the role of SMEs. The research was
conducted based on a survey of coporations applying for export support projects. As a result of the
research, the corporate competence, the support quality from the support institution, and the
consultant competency have a significant influence on the utilization of the support project. In
addition, it was analyzed that the utilization of support projects has a significant effect on corporate
performance. In order to achieve the performance of support projects under a changing export
environment, support organizations, consultants, and coporation should strengthen their competences.
This study suggests the criteria for judging the actual factors necessary for the improvement of the
export support project, and studies on how to strengthen the competences of each factor should be

conducted in the future.
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Table 1. Company classification

division Target of Support
Startup Start—ups_ for overseas expansion within 7 years
of establishment
Domestic Export performance of the previous year '0'
company
Export Export performance of less than $100,000 last
Beginner year
Promising Export performance of last year '$100,000 to less
Export than $1million’
Export Performance of the previous year '$
Bxport growth | 4 ilion to less than $5million’
Global Small Last year's export record of over $56million &
Giants Revenue 10billion ~ 100billion won

source: http://www.exportvoucher.com

2.2 71%49| of

71919] elego] thet AT 71ele] 1, =l 5
JMEND ook, ARA B o 5 Tt B
o @77} Ay, 453 BIE V| QTR 3
BEQ015), FAHA008)e CEOS TS 52719
ofsro BoITHs.6). o4 AAQ013)E 55719
A e Fiom SEu dgke ol
o}, wWeba BRo] HeE Adme o) dAsl
Ak 527199 AT St gL o)
SEe WPAIRE, $57199) FAAY Aol 5
dh FHH0E Baskhn FPACH7. & ATl
0499 Ay @AY deel Bg G
54 AU9) 22 gol4e WAYROR AL 54 5
PHER 29

=

0|
ol
© © b ox

%

2.3 XE7|1He| XEFE

AH|AEAol| tigt A7 SERVQUALSH =] A
e 71Ho2 8gA(tangibles), 41FA(reliability),
H-S-A(responsiveness), 414 (assurance), 443
(empathy)ol tHet AF-E vIgo 2 tpefst ko 2 W
stk olAlY 2(2011)2 71FsEolA AHIAEE
o] AH|A Z-gof H|R]= JgFol ol AFSHATHEI. =
317 9(2017) 719AE AuA F4 &4 821 A
HA A AFA, AujA APy, AulA LT
o1 71 GA Y M)A B 291 F AEg € A
A7t FPEE] JTFE A= JFE A

2 ATolA L AYATE st

23 A 5 ATAY SUHOTAHY JREA
o GoEAA B 2YAe B

ALY FEe) APY GAY B2 T AT A

TARE 54 e HEs 24

A9 o] FPFoz vepdriy 10l AEF
o] AdY Aalo] A=
L 7338 9](2008)2] 7

4, A7 ) 0YTY HEYRLY UL, BAN
5 5) @AY B AnEe] £F YU 3}
oF 9 A7E R B)E FSITHI2.

AANFY == AFY ol BE 2 8o of
gk F7HRE S5kt 231 2)(2009), AR <
(2011)2 A4E Bl F=EAIATY] &8 =&/447
o] BAE AFHHI13,14]. FIL(2010)2 F&AYF
Ao 8T &40 vAle FFE A
[15]. Freixanet(2012)2 7|99 $E&=An=g 13}
FEAHFEY, 2 JYE, 2497, 25997
9] /Al disl A5 FFCH16l. FEAIAE
g8o] RIEA] £E40E olojA A& gethe A=
Aot & Aoss vAEH JIE FHoE S8
AE AT O JAZRAL D vEARPAYE AHA &
£ @A Ta A A ZEE @FFIA A4
UukAtY AH|A EEEE FRoF At

2.6 7|12 gt

7199 A= AFHol1 ZAZ QI JFBAS npot
317] olge WA= AN S, AFHE F= 5o of
3t ARoz olshe $&¢e Al tigt dtolch
0]o]9d 220100 &A1Y A Foj7| g tFe =
3 ARA RO AFEAHLS B3] $EX Y HHo| F47]
A9 &4T o) MAL JFe ATLSHFTH17]. 0l
9] (2016), AA50060)% FH $2719 ke
oA $EA DALY Tgo] $24T nXE= JFS A



222 3=g3etsl=Ex H11d H63

THAEHI8,19). A5 21(20039)2 71949] A At
L AREAQl 7199 QREE] Aol M At
o Rie 22 AAH HRE P Bk 2%
BeH20l. A9 A7 FEsle] B AT YA} =
e Ao =S 07199 S duel 4t @
AL 224G T GAAAFANA 7199 A=
2 ofulx] =R TEste] ZFsHsch

3. g2y & I8

£ AT F4719A9499 37459 7199 9%,
A7) AAED, SYALREY dgo] $27

7te] 724 A FHV A
PATE 7OE F47AAUNAS B4 BHS T
BoLT SEAANIY BEE, HBE MIPOE Fig, |
3} e ArEge st

Corporate
Competence

Support

Quality
Consultant
Competenc

Fig. 1. Research Model

Corporate
Performance

32 7hd o
3.2.1 710 %Y BEEO| Vet A7
5151(2013), HHE(008)9] AT Amnw A3
AR AL, A B, SheluA
599 ATH 58 5 7199 T3} BA GFE A
Aol Bgo) FHHQA FFL v o2 o
of thgol 7HEE HAHSATH5 21,
ML) F27199) e HelFarldel $249
9] Fgel SO (D] FFE v 7
o,

3.2.2 X|&7| ¢ X|2=2at €850 2ot A7

FAA2011), oYY 2212011 ALAIY A
29 B9, SR/ AR Bl FHHA FL

vAE A HASNGL olF Ao R thee Hug

Aa5cHS 22,
CHD) A ARETL
1] 8ol KT (

.

7199] FEALAr
)9 FFE v Aol

[e}

+

3.2.3 ZEHES| A Y80 et A7
A17E(2018), 74E 21(2008) AL E] Ao
7199] AEGALAY B8l 3L FFE A
2& G olF 7Hte s $EA Al 98
of Tt g2 7HEE AAskat12,23].
OHE3) FRRACEERE)S IF2 7142 AgAt
9] 8ol oIt (1] = v Aol
o

o lo

ol

9

3.2.4 X|PAY 8ot 7|Pgao| a5t 37
E31E 9(2009), Az £1(2011), °]14 2/(2016),
875(2006) & B2 ATAFEC] A YA E8o] 7]
Fell FHAA TS A= AE AT ol
7IRte 2 t}39] 7MdS HAHRIrH13,14,18,19].
CHa4) 7199 A YA E-8-2 7149 Aot 79
g (H9 S 1 Aok

FA7|199 EAY AYANFY 2EEE FoH
7] §igt 7149 a7ARRS Bdska Hot maEel of
SRS =E3517] Y3 201749 BREAAR AlgjolE
RO FEuHAY AU Aol o] A% olZo] Q=
F47|9e IF die g AL AFYES V&
© 2 HgEs}t 2&H(Proportionate Stratified Sampling)
o] ZA3t] 1,024742 #E o2 ARSIk olv|Y,
< B0 20199 3¥EH 1L HES HASH
35455 oo E4HsHAY 80l o &
GAE AASIL XF 24355 7|5to 8 BAAZE ot
art. AETEL HAE 53 SRR AAsHg o,
Table 29} Zo] & 17/ FFo=2 FA5t9ATt



Sa71Y SHAOH X HAIHS| Sat S0

223

Table 2. Composition of survey

Table 4. Summary of descriptive statistics

Measurement variables No of Preceding Latent Variables Mean SD  skewness kurtosis
questions Studies
Consultant_1 3.21 .881 .207 .067
1. Corporate Competence 3 [5][6][7] Consultant_2 3.29 857 162 -.060
2. Support Quality 5 (819110l Consultant_3 3.34 .888 -.012 -.000
3. Consultant Competency 3 [111012][13] Corporate_1 2.67 .948 .398 -.053
4. Utilizati 3 @rarsiiel Corporate_2 2.70 .982 352 -.226
- Utilization Corporate_3 278 .958 202 -.251
5. Corporate Performance 3 [171118][19][20] Quality_1 3.73 914 -.844 883
Total 17 Quality_2 3.78 .935 -.623 134
Quality_3 3.81 .948 -.563 -.025
Quality_4 3.71 .905 -.501 292
THO 0]1:1]—7(3{ 0] E X _Q_ ¥ Quality_5 3.80 960 -.687 313
2] ]l 542 Table 33 2. Utilization_1 306 945 094 164
Utilization_2 3.02 .987 -.050 -.271
.. Utilization_3 3.08 .954 .093 -.204
Table 3. The Characteristics of Samples Porformance_1 25879 78 ~006
C - - > Performance_2 2.97 .855 .336 -.165
ategories Frequencies %
Performance_3 2.88 .893 -.193 -.011
Less than 30 72 29.7
31~50 87 35.8
Number of | 51~100 45 | 185 B
Employees | 101~200 28 | 115 West, Finch and Curran(1995)2 AH&x9] 7|&
More than 200 I 45 ° _ _ —
— a2 =G, [HEIER AN Ut & A7 e
Less than 5 years 21 8.7 '{f\‘%‘q QHF'—‘ ;HE g}]\-_g_ 71—7—} ;‘(:;]EH %1]: 2\:!]1:1!1-9] %}:E
6~10 years 81 333 AFARL ZHPAA I EH LS A QT o S ]
Business 11~15 years 101 416 "H' __H;_O% :TL-‘— o o “l—‘}—[% = ]’o = ] ‘F‘E]7]' EAE]'
Duration | 16~20 years 28| 115 31 glolE] 9}
More than 21 years 12 49
Total 243 100
Machinery, Metal 2| 173 4.3 EfYE 8l MB|E
) Electricity, Electronics 52 214
Business Chemistry, Bio 62 | 255 7VAAA Aof 49 :Ho} BT, AZE 248 A
Sector Food, other 87 | 358 B . - N
— e AE aeRauoR 2% a91%E, W 87
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Table 5. Factor Analysis Result Table

Measyremem 1 9 3 2 5
variables
Quality_3 .878 109 -.014 .048 194
Quality_4 .837 .093 .084 .081 176
Quality_2 .803 198 .007 143 167
Quality_5 .789 -.015 133 .009 .069
Quality_1 .704 197 .041 .188 .208
Utilization_3 .086 911 .072 184 136
Utilization_2 142 .830 147 214 119
Utilization_1 .220 .821 .160 196 138
Corporate_1 .063 .094 .861 129 119
Corporate_2 .000 .074 .830 214 .048
Corporae_3 135 182 .662 262 107
Performance_2 .053 125 219 .785 .099
Performance_1 141 214 257 752 118
Performance_3 162 278 .168 719 134
Consultant_2 152 136 119 11 .856
Consultant_3 222 117 .011 .094 .790
Consultant_1 247 .098 149 11 .602
Cumulative % 20678 | 3549 | 48.004 | 60.034 | 71.712
KMO(Kaiser-Meyer—Olkin) 851
Bartlett's x’=2,862.744,  p¢.001
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Table 6. Results of Confirmatory Factor Analysis
Std. Estimate Construct
Latent Variables Measurement variables SE CR AVE
B Vi reliability
Corporate_3 1 749
Corporate Corporate_2 1.179 861 092 12.825™ 874 699
competence
Corporate_1 1.141 .864 .089 12.844
Quality_3 1 904
Quality_2 924 847 070 18416
%f;ﬁ;t Quality_1 828 776 073 15.600" 928 723
Quality_5 862 769 076 15.350""
Quality_4 910 861 078 19.023™
Consultant__3 1 .831
Consultant Consultant_2 1.025 882 076 13.489™ 875 702
competency
Consultant__1 815 683 074 11.010™
Utilization_3 1 .926
Utilization Utilization_2 1.002 897 076 22.004™ 937 833
Utilization_1 1961 898 074 22.094™
Performance_3 1 .816
Corporate Performance_2 941 801 071 13.246™ 892 734
Performance
Performance_1 1.032 854 074 14.024™
KMOZFE 0.851, Bartlett®] FdAANA pgtol & Table 7. Correlation analysis
o olBE. - wEo] &35+
"] <= 0. SU] ]——E a2 ]‘— HE% ] % o]— ﬂi u}—rd— Measurement variables 1 2 8 4 5]
ot FHEARS 71.712%2 7-438%19] dEo] & 1. Corporate Competence 836
8] Yepdth 89l AR g2 BF 050428 YEhy 2. Support Quality 253" 880
27179 320l A7, A Qo] BAL AAF} 3. Consultant Competency 297" 4207 838
4. Utilization 3777 3507 3237 912
AZEPGAe] AZV|Fo=  QlEsRF 0.704) = —
5. Corporate Performance 292 214 235 305 .856
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Table 8. Structure Model's Goodness—of-Fit

(CMIN) df L CFI RMSEA GFI

302.913™ 109 906 924 086 903
RMR NFI  CFl  AGFI AIC SRMR
052 906 940 914 364.569 0.0600
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Table 9. Results of Proposed Hypotheses Test

Estimate
Hypotheses _— S CR Results
B Va
H1 Cor — Ut 200 .317 .048 4.146%**  Accept
H2 Qua — Uti .266 .340 055 4.637*** Accept
H3 Con — Uti .231 .356 .050 4.620%**  Accept
H4  Uti — Per 330 515 .053  6.220*** Accept
*** p¢.001
% Cor: Corporate Qua: Quality
Con: Consultant Uti: Utilization

Per: Performance
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Fig. 2. Result Model
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