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oAt el
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Whalen et al. c;
(2016)

£X{: Sadiku-Dushil. et al.(2019)
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EAske e e Y st g
554 whEolt. oA /YES HA8 4P Al
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Aoz HAEAR nA" AertE dYs17t ok nHAIY
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ZTH(Collinson & Shaw, 2001; Morris et al., 2002; Morrish et
al., 2010; Morrish, 2011; Schindehutte et al., 2000; Shane &
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Venkataraman, 2000; Stokes, 2000). XE291 wlAR2 11
AR AFLE T AFNLI s AR, eI,
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ol /«]-jf_oﬂ 28E T2 9loH, AR ogh Ak
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(Morris et al., 2002; Sadiku-Dushi et al., 2019).
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Yol st o]F AP ¥=3 HO|THCrane, 2013; Gruber,
2004; Hills et al., 2008). <] l*it SME "HAIH", A174=3g
(MO: Market orientation)?] 270, JELZYUL viAE
507 At 9O ™(Bocconcelli et al., 2018; Crick, 2019;
Hill, 2001; Morris et al., 2002), =UlollX= JEHZHUL v}
AR ZAHAIE, 71971 mHAR S o2 WoE o] ATt
A AREE I QTR T, 2015; 91 @-QE4) 2016; = EiE-
Z739], 2011). GEHAZHAYL mpAIL ] w3t iﬂ A= g
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o,
el

o2, —Kl yiTe=

_E_aﬂE M‘a oAy AT #HE AA b TR =
Ak A WA BEL 7197 nAR Y TP el
g 71 JEHAZOYY vAYES A ETHCason &
Coviello, 1996; Collinson & Shaw, 2001). 7 W ¥4 u}HA
g o5 FAHOE VIY7HEA ol E TR IthMiles &
Darroch, 2006; Stokes, 2000). Al A BEL 7197 s
FHoE Y o]-E AL lTH(Bjerke & Hultman, 2002;
Morris et al., 2002). Wl HA 8L 7|74 viAR 9
Aol vehtes SR8 A8E dxsta dEHZHUL
A" S AEL 24 AEe® Fostar QltkHallbick &
Gabrielsson, 2013; Morris et al., 2002; Yang & Gabrielsson,
2017).
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management), A ZE(resource leveraging) 2 M F=E
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FEw IPA w45 Fall 9v Sl dlAol Zhsslth
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<E 4> YE|ZHUY Y 43 20 Fe=-MYs
Z:

Yook xo|ldy A

=M giﬂ — EEEA | tvalue
zex | Mgz | ciSA

1 Y 4567 | 4216 351 823 | 2504+
2 AHAED 2| 4459 | 4.027 432 834 | 3.151=
3 7|3|x |8 4540 | 4108 432 958 | 2744
4 QFXI &8 4297 | 3973 324 818 | 2411*
5 17 EEY 4567 | 4.297 270 732 | 2.245¢
6 IREE 4513 | 3945 567 800 | 4312
7 Ay 4459 | 3783 675 944 | 4352
8 1AMy 53 4054 | 3810 243 596 | 2.480*
9 A2 = 3864 | 3405 459 1.016 | 2.750*
10 MZE7HL 53 4216 | 3810 405 864 | 2.852¢
11 Thofse 3918 | 3.351 567 958 | 3.601*
12 |ORAE A2 53| 4081 3162 918 1.037 | 5.387

p<0.05, *p<0.01, **p<0.001

4.2.2 AEHTHLUL OIS IPARY
PA B4 27 Wrlo] 2AANE ErhE 4099 HYES

= Agsgion, F 3757 IeEh

Aol gt HEES F 37HoE A2 200 27
(5.4%), 30th 39(8.1%), 40Tl 247(64.9%), s0th ©]F 8%
(21.6%)°1 3Tt =S AL 127(324%), AAF 17H(45.9%),
HEAL 91 (21.6%)°01 3T A0S A7 E 1178(29.7%), 3
9 AEHE 16W43.2%), FEok T 478(10.8%), F7]
o 92k 6'8(16.2%)°1 ATk

IPAF4] (importance-performance analysis)<> 7+ 4749 &
N FLES} AYEE FAo] vl FrPRles &
A AiE Ao R A RS fA gt 5 Qe
o] glol Thekst HolelM #Eakal GithMartilla &
James, 1977). ¥4 Aaks A4 A7) old £4& Fo8)
A o7=A Z2AK H, A8 delle 7 $49] o584
Y Toe AAEE FUlsHA stol, 71 £ Aud L%
o} AYEE 9 9 ¥
al, 1996). IPARAS %
AYTF F2 I} AEF-A|(Keep up the good work) O]
A2AREHE & TR W AYEE o of
‘A5 70X (concentrate here)’©| T}, A3AHEH-S W FQ
2 AYTF 2 45 (low priorityy E A ASH
ggo] o Prlojth AAEHEE e Fowel =

Je2 B4 a3t ol tist <A A (possible overkill)
Tt IPATA S

Yo YN 5 P

o

RS

£ EA) AAZ & gslolol & FEOE AXHIL 9
S8 HolFa olrh AARUEETAN): HAR e AehE
o4 FLETF e wle] AT I AWH7t o7
Fol 2EEYY /%8 HAHS Bol/ A AFHA

Aol eHth

2

N
£
»
n | 4
4404
L U
04 s20q |
f 12
u
-
4.009
11
|
»
360+
T T T T T T
300 35 350 75 L] 425
L
1. TFY, 2. AME elgzel, 3. 7|3XE, 4. 2/FAR 28, 5. 0 HIY, 6
TIREE, 7. AN, 8. JIHMY 53, 9. HREE| 5, 10. MENL 5, 11.
walsy, 12. oAE 2| 5

2 1> YEZaLY oY NB29l IPA 24

o O [ |

1o
] w2 eI oAIRe] %4
] %?ﬂ;@jx@' Si=Rel
2 ASH sl
3 HeMael | H2Hel S8, ofsa, opig FeRel 53
4 AR I 52, MBS
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.
ATANE FY 7] WAL JQelA kst B A

Foh 300, 719le vl ST AN b e
o wHIgAFEE Holv] AE NEAFHelD HaH
whg ko] e FuelAth AN BER] eI
4349 vhIY 98, AFS St 198 Rt S
o, REW A4S A A VAN T8 MEY

585, 149 &2 selsha wAE FAsH: FaH

T 5
Bgo] a7sloldnt 4, 3927 7199 YRIE A
e 3

59, 7H48%, AR ARATFAN EEH
998 ez nAY BES FH AEEQ
| ek A, 27 3Y719 A o
ool Qomz, FAEIGAY PF 719E FHOE
WS o ARE SIE A/, 39059 59
#9) 2EY PAAFAY, ALY o] WG Aol

=2 0 i

e A4 =9 AsHel
nHAR S o A7) Z19elA A dE desksith
=4, FYx7] N19elA Zes vHE ks A
et 488 ¢ RS FEES A

A AdE FACE & A7 A FF dvEe
A ok Aok AA, 2 AT AEES Y YEHZ
dud vHI" Aeed EEe Sl 2l B FHEok
Ae7ke dides dveo] AR A 13 =
shaL, wEATeN EEE B7HEE o9 4l R
T A7 Stk JEAZAUY " dyede &
AellA AR FEolQfel e vhekst Mgl AT Zlo]
o &5 Aol okt Mg S8 Bk JEd o
T7F 2@ Zlojth. &, dEAZUYYL IR A7
Ao 5ol wet g vHAlY o] Bed Aojvt. FF
AelMs FA719e #9 9 dFel wE dar AdE
o Az 719 rHAR ARl Baol E Zlolth
AR, &8 JEAZAYL vHAY gkl ZFdatel mA
v ¥ AT, FYx7] 7199 eHIE A
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An Exploratory Study on Successful Factors of Entrepreneurial
Marketing in Start-up

Byun, Chung Gyu*
Ha, Hwan Ho**

Abstract

This study conducted an exploratory study to derive the success factors of entrepreneurial marketing for startups. Through Delphi
analysis, we derived the items of proactive orientation, risk management, innovation, opportunity driven, resource leveraging, customer
intensity, value creation, price setting, marketing communication, channel management, product development, sales and marketing
information management. The importance and execution of success factors were measured through IPA analysis. The first quadrant(keep
up the good work) has proactive orientation, risk management, resource leveraging, customer intensity. The second quadrant(concentrate
here) has innovation. The third quadrant(low priority) has channel management, sales, marketing information management. The fourth
quadrant(possible overkill) has prices setting, product development. These results showed that the success factors of startup's
entrepreneurial marketing were proactive orientation, risk management, innovation, opportunity driven, resource leveraging, customer

intensity and value creation.
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