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Influence of User Innovativeness and Knowledge Base on Acceptance
of Voice Shopping
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Abstract

A new way of shopping based on virtual assistant, so called voice shopping, is drawing attention. The voice shopping market is
growing around the world, and Korea is on the verge of full-scale commercialization of this new shopping. For the development of voice
shopping-related industries, it is necessary to research on specific issues related to this new shopping methods, such as the quality of
services, efficient processes tailored to new ways, and ways to build customer relationships. As part of such an attempt, the study seeks
to determine the factors that affect consumers' perception and attitudes toward voice shopping. The study conducted the analysis based on
survey response data of 171 online shopping users. In addition to the typical factors of the technology acceptability model(TAM) such as
perceived usefulness and ease of use, the impact of perceived playfulness was included for analyzing the intention on the acceptance of
voice shopping. In particular, this study focuses on the impact of user attributes. For the spread of voice shopping, it is necessary to set
up a valid target customer and understand users for establishing an effective customer relationship. Therefore, this study tries to analyze
how the perceptions on the voice shopping(perceived usefulness, ease of use, and perceived playfulness) are affected by users' attributes,
such as user innovativeness and user knowledge level. The result of analysis shows that user innovativeness have a positive relationship
with all of perceived usefulness, ease of use, and perceived playfulness. The user knowledge base, however, was not significant to all
these three variables. The user knowledge base is shown to have a positive effect on user innovativeness which is the source of
positively significant factor for the variable of the perceptions on the voice shopping. Meanwhile, among the variables of extended
technology acceptance model, perceived usefulness and perceived playfulness have positive effects on the acceptance of voice shopping,
while ease of use has no significant impact on the voice shopping acceptance. Ease of use has a positive relationship with perceived
usefulness and playfulness. This study is meaningful in providing implications on the development of voice shopping platforms and

related services, and establishment of customer relationship
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